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A case in point is the PRELL Shampoo... 
a completely adequate sales package that is making an irresistible 
appeal to women (and men!) all over America. This Prell Tube performs the 
three important functions of every good container — it protects — it adds 
convenience — it increases sales appeal of the product. Wirz is proud to have 


gstAStlsneD 1836 


the production of Prell Tubes. Our staff will welcome an ; 


opportunity to work with you on your packaging re oo 


\\ projects. Wire or phone us. Gre. 


cooperated with P & G’s engineers in developing the design as well as in 


CHESTER, PA. 
Export Division—751 Drexel Bldg., Philadelphia 6, Pennsylvania 


New York, N. Y Chicago 4, Ill. Memphis 2, Tenn. Havana, Cuba Los Angeles 14, Calif. 
50 E. 42nd St. 80 E. Jackson Blvd. Wurzburg Bros. Roberto Ortiz Planos 1709 W. Eighth Street 
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Reminiscent of Violet 
Orris. Excellent as abase for 
fine Extracts and Powders 








MYSORE 


SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial A ucts is Sandalwood — Santalum Album 
and agricultural development of My- f os Sem (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to OS Ce SUSE sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- ‘ae , Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“F* Ofsefte Sffence Diftilftrs” 


W. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 


11 EAST 38TH STREET, NEW YORK 16, N. Y. * LINDEN, N. J. 


NATIONAL [0 F es C€AQC@trPesesia LONDON . MITCHAM 
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PRODUCED AT OUR BROOKLYN FACTORY 


CLOVE 
NUTMEG 


OILS 


BALSAM PERU OPOPONAX 
CELERY PIMENTO 


ORRIS LIQUID, Conc. GERANIOL OLIBANUM 


STYRAX 
CASCARILLA 


LINALOOL 


CITRONELLOL SANDALWOOD 
PATCHOULY 


also 
CITRAL EUGENOL 
RHODINOL 
































RESIN LIQUIDS 











OLIBANUM STYRAX 


LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS TONKA 


Essential Oils ¢e Aromatic Chemicals ¢ Perfume Materials e Colors 
OFFERING ROSE ABSOLUTE 
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Editorial 


SSENTIALJONL REVIEW Comment 


COSMETICS . SOAPS ' FLAVORS 
J. H. Moore HARLAND J]. WRIGHT 
President Vice President and Editor 
Unlimited 
Opportunity 


RoBIN FOWLER MaAIson G. DENAVARRE, PH.C., B.S. 
Managing Editor Technical Editor 

Morris B. Jacoss, Px.D. WILLIAM LAMBERT There has been a lot of talk 
Flavor Editor Business Manage) going around that opportunity in 
the cosmetic business is past. Is it? 
Let’s see! 

The Federal Trade Commission 
has just released a report showing 
that 113 firms hold 46 per cent of 
the manufacturing wealth of this 
Coriander Yield and Quality country. According to this report, 

M. S. Lowman, Norris W. Gilbert and J. W. Kelly 209 one firm, manufacturing linoleum, 
How Hair Dyes Work dominates that industry with 57.9 

Dr. Fred Winter 213 per cent of the assets. 

Not given in the report is the 
Guest Editorial reasonable thought that in certain 

Miriam Gibson French 216 fields investment in plant alone 
makes it impossible for an indi- 
vidual to begin operation. Take 
Book Review 222 public utilities, as an example. 
Packaging Portfolio for Christmas 223 Many industries os dominated 
by three concerns. The tin can and 
other tin ware industry has three 
companies, according to the FTC, 
which hold 95.3 per cent of the 
business; linoleum, 92.1 per cent; 
copper, smelting and refining, 88.5 
per cent; cigarettes, 77.6 per cent; 
distilled liquors, 72.4 per cent; 
plumbing equipment and supplies, 
71.3; rubber tires and tubes, 70.3 
per cent; office and store machines 
and devices, 69.5 per cent; auto- 
mobiles, 68.7 per cent; biscuits and 
crackers, 67.7 per cent; agricultural 
machinery, 66.6 per cent; and meat 
products, 64 per cent. 

Using the same unit of three, as 
applied to this entire industry, the 
three largest manufacturers of cos- 
metics in the country do less than 
10 per cent of the total volume of 
business accounted for. 

By comparison with other in- 
dustries, the newcomer to this field 
doesn’t need a fortune to get 
started, and his equipment require- 
ments are elementary. What he 
must have, and in large supply, are 
energy, nerve and imagination. If 
he has these, the opportunity is un- 
limited. 
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Never Undevostimate the fuer 
0 0 (Captivating Fragrance. 
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a 
® a little fragrance often makes a big experience on every type of odor problem. 
difference in the acceptability of a product. - 
[hey can show you how to mask or ' 


; . denature unpleasant odors of raw materials. 
So—be sure you make the right selection. - P “e a 


They can show you how to add an 


Why not consult with us? Our chemists acceptable fragrance—or neutral tone— 
and perfumers have a wealth of to your finished product. 
, , he < AS NS St : 
Write, or call us—now! hit =a A 
Be nN 


eee DIVISION OF UNITED STATES RUBBER COMPANY 
(2254 Fourth Avenue, New York 10, N. Y¥. —701 South La Salle Street, Chicago 5, Ml. 
SHAMPAROMES—For liquid, cream and paste ; Toronto — Montreal g 


shampoos Sole Distributors for: Yu 
BRUNO COURT, S. A., GRASSE, FRANCE 


wnseovimvaweee _ NAUGATUCK © AROMATICS 4 


SOAPOLS—For bar, paste and liquid soaps 


MODERN BASES—For fine perfumes, colognes, 
toilet waters, toilet preparations, etc. 


CREAMODORS—For all types of creanis and lotions. 


MANUFACTURERS OF AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 
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ow you can solve that 


| tough container problem 





; 
} 
| of yours! 
j 
| . » » And we hope that you've really got 
a tough one—something new and challenging 
Drug, cosmetic and pharmaceutical 
manufacturers are constantly giving us 
problems to solve in container design and 
! 
: production, and we can usually find the answer. 
There are many easy and inexpensive solutions 
in our stock items—an exceptionally large 
: selection of bottle caps and containers in 


plain, satin and highly finished metals, now available 
in quantities. If that doesn’t do the trick, Scovill 
“know-how” in design effects and mechanical 
production methods is equipped to help you. 


That’s why we're anxious for something difficult. 


So send along your problem . . . mail coupon below, 

checking the item or items which parallel your 
needs, and we’ll go to work. SCOVILL 
MANUFACTURING COMPANY, 


Drug and Cosmetic Container 








Division, Waterbury, Conn. 





| SCOVILL MANUFACTURING COMPANY 
! Drug and Cosmetic Container Division 
- . 1 wz Mill Street, Waterbury 91, Conn. I 
Best selling brands in 1 Please send full details concerning your design and manufacturing I 
1 ling stores hav | facilities. I am interested particularly in the production of i 
I eae mg stores have 1 O Chemical Containers O Face Powder Box i 
| O Cream Jar Cap and Base 0 Wick Perfume Container i 
1 O Lip Shape Perfume Holder O Round Perfume Bottle i 
0 Drawn Shell for Cap Holder 
1 Combination Cap and Dispenser 0 Cap on Perfume Bottle 
I 
| 
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A PRODUCT OF SCOVILLE, (‘ce cee cee ce eee ee ee a ae 
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RADIONDE JASMIN 


Roure Bertrand Fils & Justin Dupont's 
LATEST ACHIEVEMENT IN ARTIFICIAL 
JASMIN 


ee Se 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES ' 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUVIL (S. & ©.) FRANCE 


182 September, 1949 


The American Perfumer 






the 


practiced 
hand 


insists on 




















TS EES ee 


_ 


eee DW ULES 
) 





wy, Civel synthetic powder 
us : 
ambergris synthetic lumps 


Cy CaStOreuM absolute synthetic 


aMersone a substitute for musk 


CE ee eS eee oe 
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So much more than a dash of this or 
that went into these DREYER SYNTHETIC 
ANIMAL SCENTS, any perfumist can 

use them with casual confidence. Dreyer’s 
chemists have achieved a uniformity 

not possible with the natural product. These 
scents are an excellent imitation of the 
original odor. They are stable and easy 
to work with; they act as a fixative; 

and add that important extra body and 
warmth to your final odor. Extremely 
economical, too — cost conscious 
management appreciate their lower 
initial cost and lower long-run cost 

due to their greater strength. 


WRITE THE DREYER PERFUME STYLIST 
FOR SAMPLES AND PRICES or SEND 
FOR CATALOG B. 


L117 W. 19th St. New York 11, N. Y. 
We are interested in: [) Civet 


| 2 Ambergris ([) Castoreum [] Amersone 
| Please send us Catalog ‘’B” 


' Name 


| Company 


| 
P. R. ING .117 w. 19th st., new york 11, ecisiee Zone ..... State 


ee 
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THE PRODUCT WITH MORE “EYE-APPEAL” foods of medium or low acidity, 

GETS THE BETTER LOCATION Kraystay stabilizes, suspends, emul- 
sifies, thickens or gels. It makes an 
excellent carrier or binder for hand 
lasting distribution of color and body lotions, cream lotions, hair wave set, 
... the prominent display that picks up shampoos and other liquid or semi- 


With Kraystay, you can be sure of the 
“‘quality look’’ that comes from even, 


additional sales. liquid preparations. 


Too often products that settle out 
or have a watery, separated appear- 
ance gather dust on a back shelf. 
They may be good products but they 
lack the eye appeal essential to a 
good display. 


Find out more about Kraystay. 
Call or write Kraft today, stating 
the nature of your product. Kraft 
Foods Company, Department AP-17, 
500 Peshtigo Court, Chicago 90, II. 


F GELOSE FROM THE SEA! The clear, pure vege- 
Get your product out on the counter! table gelose used in the manufacture of Kraystay 
Give it even, lasting distribution of ee tp pranonnanianeg 4 


; fronds of carrageen (ed- 
color and body with Kraystay, a ible Irish moss). Taken 


new development in vegetable sta- Pe from the cold, clean 


on » : ocean floor, they form 
bilizers. Then you'll find dealers Shs tiene all didn aint, 


ready to display it. You'll find your : pr ently efficient stabilizer 
sales coine up! whose uniform high 

7 ome “PP quality is guaranteed by 
modern scientific labora- 
tory controls. 


Ka TT. snecsiiias 


Adaptable to pharmaceuticals and 


A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 
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Announces increased production and a 


reduced price—on the popular 





Effects that conform with your highest standards 


E ap 


BY ALBERT 


FOREIGN REPRESENTATIVES 


Maximo A. Kuderli, 
Rodriguez Pefia 233, 
Buenos Aires, Argentina 
Karl Peter Klagsbrunn, 
Rua Ministro Viveiros de 
Castro 122, Apt. 10, 

Rio de Janeiro, Brasil 
Roberto aarp Caixa Postal 
563, Sio Paulo, Brasil 
Carlos Bobbert, 

Casilla 9660, 

Santiago, Chile 

Agencia de a y 
Ferreteria, Ltda., 
Apartado Aéreo 4608, 
Bogota, Colombia 
Agencia de Papeles y 
Ferreteria, Ltda., 
Apartado Aéreo 899, 
Medellin, Colombia 
Fidel Quintero Rubio, 
Apartado Aéreo 525, 
Barranquilla, Colombia 
Herrera Jenkins, Ltda., 
Apartado 687, 

San José, Costa Rica 
Juan Gonzalez, Sitios 355, 
Habana, Cuba 

H. G. Zevallos Menéndez, 
Casilla 602, 

Guayaquil, Ecuador 
Julio Lépez Martinez, 
Apartado 229, 
Guatemala, Guatemala 
José Farris, 

Apartado 7233, 

México, D.F., México 

A. Diaz F. & Cia., Ltda., 
P. O. Box 305, 

Managua, Nicaragua 


La Quimica Suiza, S.A., 
Casilla 1837, Lima, Peru 


J. Oriol Escoda, 
Esquina Socarras §2, 
Caracas, Venezuela 


Arthur Feith & Company, 
501 Latrobe St., 
Melbourne C. 1, Australia 


Sapriel & Doued, 
16 Sheikh Hamza Street, 
Cairo, Egypt 


Indiana Trading Corp., 
Motan Building, 
Mahatma Gandhi Road, 
Karachi 2, India 


Indiana Trading Corp., 
11 Bruce St., 

Bansilal Mansion, 
Fort Bombay, India 


Indiana Trading Corp., 
Chowk Bazar, 
Kanauj (U.P.), India 


Indiana Trading Corp., 
312/13 Linghi Chetty St., 
G. T. Madras, India 


Assem Beyhum, 
King Fouad Avenue, 
Beirut, Lebanon 


Modern Pharmacal 
Products Co., 

886 Rizal Avenue, 

Manila, Philippines 

I. Spitzglass & Sons 

Pry) Ltd., P.O. Box 3976, 
Cape Town, South Africa 
I. Spitzglass & Sons 

Pry) Ltd., P.O. Box 3997, 
Johannesburg, South Africa 


with important savings to you... 


at the new low price of 


Ce imenc 


VERLEY AND COMPANY 


Iso Jasmone Pure is now available at only $24.00 
per pound — thanks to more economical production 
resulting from its great popularity and from 
reduced costs of raw materials. 

During the period of war shortages, when scarcity 
raised the price of the Absolute to fantastic heights, 
this synthesis of the Jasmin blossom made an 
undisputed place for itself as a veritable substitute for 


the natural flower in the finest compositions. 


Now that the Absolute is again available, Iso 
Jasmone Pure continues to be a part of some of the 
principal formulas. It has made a permanent place 


for itself in the repertoire of leading perfumers. 


At this new low cost, Iso Jasmone Pure is widely 
available as a substitute, in whole or in part, for 
the natural product — both in your Jasmin odors and 
for the Jasmin note which is so important in a wide 
variety of other perfume compositions, probably in 


some of yours. Write today for a working sample. 


440-450 WEST SUPERIOR STREET, CHICAGO 10, 
114-116 EAST 25TH STREET, NEW YORK 10, N 
MEFFORD CHEMICAL CO., 1026 SANTA FE AVENUE, 
LOS ANGELES 21, CALIFORNIA 
HARRY HOLLAND & SON, 120 MADISON AVENUE, 


DETROIT 260, MICHIGAN 


AND COMPANY, INC. 


WORUM CHEMICAL COMPANY, 2130 KASOTA AVENUE, 


Headquarters for Odor Appeal ST. PAUL 4, MINNESOTA 








For use alone or in further blending we 
unreservedly recommend “LILAC VERIFLOR’’ 
for fine extracts, colognes and powders. 


Fidelity to the flower-character, profusion 
of fragrance and long-lasting uniformity 
mark “LILAC VERIFLOR" as an important 
perfumery specialty. 


$18.00 per pound 
$1.50 per trial ounce 


Your attention is also directed to ‘LILAC 
VERIFLOR S"’ for use in toilet soaps and 
soap shampoos. The same fine, lasting lilac- 
blossom character is imparted to those finished 
soap products by ‘LILAC VERIFLOR S.” 


$4.50 per pound 
$.50 per trial ounce 


“The Use Test is The Only Test” 


COMPAGNIE PARENTO 


INCORPORATED 


OTON: ON’ HUDSON, NEW YORE 


NEW YORK DETROIT CHICAGO LOS ANGELES SAN FRANCISCO TORONTO MONTREAL 
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CMLL SCRE 


om (icra ana its superiority of 





Ammonium Thioéglycollate 
and Sodium Thioglycollate 


by Summit. It’s unmistakably 





evident in their unvarying purity, and in the 
consequent flawless quality of the cold wave solutions in which they are used and 


the superb, long-lasting job these do on the hair. 


Summit Thioglycollates, the pioneer products of this type, have long been 
pteferred by leading manufacturers of cold wave solutions. They do more—and do it 


better. We welcome an opportunity of proving this to interested manufacturers. 


Ammonium Thioglycollate and Sodium Thioglycollate by Summit are 
supplied only in concentrated form. Summit does not supply ready-to-use solutions, 


either in bulk or otherwise. 


Samples of clouding and perfuming material especially developed by Sum- 


mit for cold wave solutions will be gladly sent upon request. 


Summit Chemical Products Corp. 


The Largest Producer of 


THIOGLYCOLLATES 


Belleville 9, New Jersey 


Pacifie Coast Branch: 1282 Sunset Boulevard, Los Angeles 12 





building blocks 


FOR THE PERFUMER... 


lodays Research Leads to Tomorrow: Csnnene 
OdayS Kesearcn Leads To lomorrows ouccess 


AROMATICS DIVISION 


26 VERONA AVENUE, NEWARK see eo Be ee 
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A PHENOMENAL PERIOD 





Sixty years measured by history doesn’t seem so long; but measured by 
the changes that have taken place in the last half century and ten years 
it seems like ages. Probably no equal period in recorded history has wit- 
nessed so many changes as have taken place since Synfleur Scientific Labo- 
ratories Inc. was founded in 1889. In that time virtually a new world 
has been born. 


Transportation, and to a large extent our way of life. was revolutionized 
by the automobile which was born and grew into an enormous industry 
in that period bringing with it a vast network of highways. Similarly the 
giant moving picture industry, the radio and television were born and 


developed. Many who scoffed at the idea of a heavier than air flying \ 


machine lived to fly across the ocean in one. X-rays, radar, the electron | 
microscope, artificial refrigeration and the miracle drugs were among 
other scientific wonders produced. And in that period the two greatest 
wars in the history of the world were fought. It was truly a phenomenal | 
period. 
During that entire period we have never compromised with quality. Our 


code as formulated by our founder Dr. Alois von Isakovies, has always 
been: “The best and only the best.”” Our continued adherence to this 
policy is your assurance of dependably uniform quality. 





REG. J U.S. PAT. OFF. 


ntleur- Scientific Jaboratories Inc —_ MonticelloV. ¥. 


FOUNDED 1669 BY ALOIS VON ISAKOVICS 


ATLANTA DETROIT HAVANA - RIO DE JANEIRO + MEXICO, D.F, 


CHICAGO * MELBOURNE . BURMA = HONG KONG « BOGOTA « SAN JOSE 
CIUDAD TRUJILLO . GUAYAQUIL » GUATEMALA CITY + CALCUTTA * WELLINGTON 
MANAGUA e PANAMA + ASUNCION e MANILA e SAN SALVADOR ~ MONTEVIDEO 
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PERFUME 
SPECIALTIES 





AROMATIC CHEMICALS | 


} 

; 

t ALDEHYDE C-12 MNA 

' ANETHOL N.F. VIII RHODINOL 
Cc ARVE INE (From Oil-Geranium Bourbon) 
EUGENOL U.S.P. XIE RHODINYL ACETATE 

j KUCALYPTOL U.S.P. XI SAFROL 


LINALOOL PURE 


(gn . . 
| LINALYL ACETATE 90,9246 § From Bois de Rose Oil 


ESSENTIAL OILS 


ALMOND SWEET EXPRESSED U:S.P. COSTUS 
AMYRIS GERANIUM BOURBON 

' APRICOT KERNEL U.S.P. GINGER 

BERGAMOT NATURAL (Italian) LIME DISTILLED, WEST INDIES 
BERGAMOT SYNTHETIC ORANGE COLD PRESSED U.S.P. 
CALAMUS PEPPERMINT NATURAL 
CASCARILLA PEPPERMINT DOUBLE DISTILLED U.S.P. 
CHAMOMILE ROSEMARY U.S.P. 
CLOVE U.S.P. SPIKE LAVENDER PURE 


Many items are distilled or made in our plant from raw materials selected 
____and imported by us from countries of origin. Consult us before buying 


S. B. PENICK & COMPANY 


ESSENTIAL OILS & AROMATIC CHEMICALS DIVISION 


50 Church Street, New York 7, N. Y. Telephone: COrtlandt 7-1970 
_. 735 W. Division Street, Chicago 10, Ill. Telephone: MOHawk 5651 4 
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SERIES No. 300 
PERFUME CONCENTRATES 


are fulfilling the requirements for manufacturers of 
inexpensive perfumes, colognes and cosmetics. 


Available in the following odors 


Bouquet CH Gardenia Lilac 
Bouquet TB Heliotrope Millefleurs 
Carnation Honeysuckle Narcisse 
Chypre Jasmin Rose 
Cologne Jockey Club Sweet Pea 
Divinia Lavender Violet 
Florida Wistaria 


Uniformly priced 


$3.00 per pound (25 or 50 Ib. lots) 


$3.25 per trial pound 


Samples available to manufacturers only. 


W rite us concerning your requirements. 


PRODUCTS 


CORPORATION 
COSMETIC RAW MATERIAL PERFUME BASES QUINCE SEED AROMATI 
Smcouenoem | Cremmsicns cures, mt fc ccerenessoreornaretormin 


_ CHICAGO PHILADELPHIA §=BOSTON LOS ANGELES {/ MEMPHIS, TENN. 
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ISCOOPERATIO 


The Voice of 


INNIS, SPEIDEN & CO. 


‘News 


117 Liberty Street, NEW YORK 6, N.Y. + BOSTON + CHICAGO - CINCINNATI - CLEVELAND - GLOVERSVILLE - PHILADELPHIA 


Subsidiary: E. $. Browning Co., Inc., San Francisco and Los Angeles, Calif. 
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ISCO ABSORPTION BASES 
ANSWER COSMETIC PROBLEMS 


FIVE ISCO ABSORPTION BASES 


FIVE ISCO ABSORPTION BASES: 

Each is designed for water in oil creams: 
Each is a neutral emulsifier, but every one 
is adjusted to give cosmetics different 
characteristics. 


ISCO ABSORPTION BASE STANDARD: This 
base is recommended particularly for 
lubricating creams of medium price. When 
holding its full complement of water, the 
creams made with this base would have a 
slightly off-white color or what is generally 
known as a slight lanolin color. It imparts 
to creams a richness of texture but with- 
out greasiness. For night creams requiring 
large amounts of lanolin, this base is very 
effective. 


ISCO ABSORPTION BASE STANDARD can be 
used in place of Lanolin, but there are 
some Cream manufacturers who will add 
a further 2 to 3% of lanolin in order to 
impart its color and odor to their cream. 
The bulk of all lubrication of the cream 
is supplied by this base. ISCO ABSORPTION 
BASE STANDARD will absorb up to 500% 
Water. It contains both free and combined 
cholesterol and isocholesterol esters. It 
will emulsify quickly and retain other 
mediums incorporated with it. Its use will 
effect some savings by eliminating the 
necessity for hardening waxes. 


ISCO ABSORPTION BASE No. 256: De- 
signed for night creams where nourish- 
ment of the skin is to be desired. 

This particular base is recommended for 
use in the finest type of lubricating 
creams. It will be noticed that a cream 
made from it will spread easily on the 
skin and be absorbed quickly through the 
skin so that no film remains on the skin 
nor is there any indication of “drag” when 
applying it to the skin. A base of this type 
possesses what many consider to be the 
most desirable characteristics of a perfect 
cream. Even when this base is used by it- 
self in conjunction with water, it will pro- 
duce a cream having the following proper- 
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ties: silky smoothness. no drag whatso- 
ever, almost white in color. 


ISCO ABSORPTION BASE No. 734: This is 
intended principally for those creams 
which are to be recommended for dry 
skin. 


ISCO ABSORPTION BASE No. 734 is similar 
to many Absorption Bases which are built 
on the use of cholesterol only, without 
Lanolin. It will absorb five times its weight 
of water producing light bodied and white 
creams. 

This base is intended principally for semi- 
greasy creams which leave no noticeable 
residue on the skin. Such creams, of 
course, can be used for lubricating, as well 
as for an undercoating for face powder. 
This base will work best with water only, 
but this does not preclude the addition of 
many cosmetic materials, when specific 
effects are desired. A small quantity of this 
base added to any cold or liquifying cream 
will enrich that cream with cholesterol. 
Another important use for this base is to 
be found in the manufacture of stable 
pharmaceutical ointments containing a 
varied list of medicants dissolved in either 
the water or the oily phase. 


ISCO ABSORPTION BASE No. 326 has been 
found to be invaluable to manufacturers 
of hand lotion. The production of this type 
of cosmetic presented difficulties to com- 
pounders years ago. However, since the 
introduction of this base, millions of bot- 
tles of hand lotion have been successfully 
marketed during the past ten years. We 
know that a trial will prove our conten- 
lion. 


ISCO ABSORPTION BASE No. 2691 is the 
solution to the difficult problem of liquid 
water in oil cream. It is no effort to obtain 
a stable liquid emulsion for cold, cleans- 
ing, or lubricating creams with this new 
base. Hair dressings have also been easily 
formulated with Base #2691. 

Write for further details. 


L ANOLIN has been used for hundreds 
of years because of its ability to absorb 
water and because of the many other de- 
sirable characteristics of this material. 
Both the cosmetic and pharmaceutical in- 
dustries have always considered lanolin 
to be a valuable and beneficial ingredient 
in creams and salves. 


ISCO ABSORPTION BASE contains in large 
proportion the desirable characteristics of 
lanolin and none of its undesirable fea- 
tures. ISCO ABSORPTION BASE is built 
upon the valuable ingredients of lanolin, 
but does not have the objectionable odor 
and the heavy tenacity of lanolin. Lanolin 
will absorb only twice its weight of water, 
yet ISCO ABSORPTION BASE will absorb 
five times its weight and hold it in an 
emulsion. 


ISCO ABSORPTION BASE is chemically pure 
and is absolutely neutral. It will not oxi- 
dize or turn rancid, and will prevent in 
some measure the oxidation and rancidity 
of the ingredients mixed with it. ISCO 
ABSORPTION BASE is a combination of the 
free, valuable alcohols of the oxycholes- 
terol and isocholesterol groups. Practi- 
cally all cosmetic manufacturers are well 
acquainted with the value of cholesterol 
as it has always been known that choles- 
terol is to be found in any healthy skin, 
and, as a consequence, any addition of 
cholesterol to the skin is quite naturally of 


benefit. 


ISCO ABSORPTION BASE is stable to acids 
and alkalies. It will melt at body tempera- 
tures, and when in combination with other 
ingredients, it will act as a soothing cream, 
and acts also as a lubricant and emollient. 
It imparts a beautiful lustre to every 
cream. In order to obtain homogeneous 
and stable emulsions of cream with ISCO 
ABSORPTION BASE, a simple procedure is 
necessary. 

ISCO ABSORPTION BASE has many uses in 
addition to its value as an ingredient of all 
types of cosmetic creams. It acts as a color 
diffusing agent in lipstick. It can also be 
used in a variety of pharmaceutical oint- 
ments and salves, as well as in lotions. 

This general description of our group of 
ABSORPTION BASES describes in particular 
ISCO ABSORPTION BASE STANDARD. We 
have several other absorption bases which 
are somewhat different and made for 
specific needs. They are all based on the 
valuable alcohols found in lanolin, but 
each has been built with a specific cos- 
metic need in mind. 


ISCO ABSORPTION BASE can be altered in 
order to make different types of creams 
and lotions. 
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LIKE THE FLAVOR 
OF A FRESH-CUT 
LEMON.... 


When it’s lemon you want, Exchange is 
the Oil! 

More than 80% of all the lemon oil used 
in the United States is Exchange Lemon 
Oil. This overwhelming endorsement by 


the trade is your assurance that Exchange 
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Lemon Oil delivers flavor... clarity 


and uniformity not found in any other 
Lemon Oil. 


Always specify it by the brand name 
when you order — Exchange Oil of 
Lemon. And to insure your satisfac- 


tion, accept no other brand. 


Distributed in the United States exclusively by 
DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 


FRITZSCHE BROTHERS, INC, 
76 Ninth Avenue, New York 11, N. Y. 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF. 
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THERE ARE WORTHWHILE BENEFITS 
FOR EVERY MANUFACTURER 
IN THESE FOUR FRITZSCHE SERVICES.... 


YW matter how large or small your enterprise . 
however simple or complex your problem ; 
there is a FRITZSCHE service made-to-order for your benefit. 


We present four of these services—described briefly herewith 


for your thoughtful consideration. 


And when the job of filling 
your requirements is done, out- 
standing packaging brings you 
your merchandise in sturdy, 
attractive units, carefully pro- 
tected against contamination, 
adulteration or other hazards 
of shipping. 


CREATORS of MADE-TO-ORDER FRAGRANCES 
for PERFUMES, TOILETRIES and COSMETICS 


ODORANTS and DEODORANTS for INDUSTRIAL and TECHNICAL USE 


SUPPLIERS of ESSENTIAL OILS, AROMATIC CHEMICALS, BASIC 
PERFUME and FLAVOR RAW MATERIALS 


< 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. J. 
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LET OUR LABORATORIES 
CREATE ITS FRAGRANCE! 


WE have every facility for handling the creation 

of your product’s fragrance—skilled perfumers, unlimited experience 

and intimate contact with the world’s best sources of supply. 

This is a combination that guarantees efficient, satisfying service at moderate cost. 
Let good fragrance—supplied by us—team up with 

good merchandising—supplied by you,—to make 

your next perfumed product a profit leader in your line. 
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PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N.Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 


Obio, Cleveland, Obio, Dallas, Texas, Dctroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 
San Francisco, California, *St, Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. j. 
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BEAUTY—Clean, sharp lines 


graceful pro- 


CARR-LOWREY’'S POPULAR, NEW 
OVAL DESIGN IN THE SIZE YOU WANT 


These oval stock bottles, known as style No. 431, have previously been made 
in only two sizes. They have proved so satisfactory in actual use that we are now 
offering them in a complete range of sizes from 1 dram to 16 ozs. They have 


many features that recommend their use to cost conscious manufacturers. 


VERSATILITY—These bottles are suitable contain- 


, portions . . . well planned design all con- ers for a wide variety of cosmetic products and 
tribute to the pleasing appearance of these crystal- lend themselves to any sort of label treatment. 
clear flint glass bottles. 
UTILITY—Handy oval shape is a ready favorite 
, ECONOMY — Light weight construction gives sav- with consumers. It fits the hand comfortably and 
ings on shipping costs. Smooth side surfaces make is easy to hold. A favorite on production lines too, 
for fast, economical labeling. Only four cap sizes because it is easy to handle on automatic filling 
i need be stocked as closures for the complete line. machines. 
If you are re-styling an existing package or introducing a new prod- 
i uct, these bottles are worthy of your careful consideration. Your inquiry 


will bring samples, prices and full information without obligation. 


Factory and Main Office: Baltimore 3, Md. 
New York Office: 40 W. Fortieth St. 
Chicago Office: 1502 Merchandise Mart 


& Essential Oil Review 










CARR-LOWREY 
GLASS CO. 
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Improve 7 ee 


Mao Ba Te ee a is 


Rae cardia 


PE a ee eet 


Acetylsalicylic Acid | Glycerophosphates 
U.S.P. Crystals or Powder; Starch Granulations Calcium, Ferric, Magnesium, Manganese, Potassium, 
Sodium and Acid 


Bromides ichthynat® 


Ammonium, Calcium, Lithium, Potassium, Sodium, (Ichthammol, N.F.) 
Strontium 


Benzaldehyde Chlorinated Aromatics 


Benzyl! and Benzoyl Chlorides; Benzotrichlorides; 
NF. FEC d Tech | 
: ae arene: Chlorotoluenes and Acids 


Benzoates Propyl Gallate 


Calcium, Sodium, Methyl and Ethy! Highly effective antioxidant 


Benzyl Chloride Parasepts’ 


Methyl, Ethyl, Propyl, Butyl, Benzyl. 
Refined and Technical Versatile preservatives 


Creosotes Saccharin 


N.F. and Beechwood; Creosote Carbonate; Potassium U.S.P. Powder and Saccharin Sodium U.S.P. Powder and 
Creosote Sulfonate and Calcium Creosotate Granular 


Guaiacols Medicinal Colloids 


N.F., Crystals and Liquid. Guaiacol Carbonate and Copper Protein; Silver Protein Mild, U.S.P.; Silver Protein 
Calcium, Magnesium and Potassium Guaiacolsulfonates Strong, N.F.; Tin Proteinate and Sulfidalé 


Hexamethylenetetramine Antibiotics 


U.S.P. Crystals and Powder; Technical Crystals and Powder Penicillin and Streptomycin 


> Salicylic Acid U.S.P. * Methyl Salicylate U.S.P. + Phenyl Salicylate NF. 
Salicylates < Sodium Salicylate U.S.P. * Ammonium Salicylate N.F. * Calcium Salicylate 
Lithium Salicylate N.F. * Magnesium Salicylate + Strontium Salicylate N.F. 


Technical details and samples mailed promptly upon request on company letterhead. 
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LAVENDER 
OIL 


{ our 


one ° Dist;1); 
4 close up of stilling lavender. 


plantation’: 


One of our laven- 
der plantations. 


A fine oil of the English type distilled from plants of our own cultivation. 
Absolutely essential in all fine lavender compounds. It is now offered at an extremely 


attractive price. 


LANITIS BROS. CO. LTD. 


Telegraphic address: ““LANITISOIL,” Limassol 


LIMASSOL————————_CY PRUS 
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‘RICHFORD BOTTLE 
& CLOSURE NEWS— 


published from time to time only 


BEAUTY HINTS FOR 
STOCK BOTTLES 


The altogether satisfactory 
Carr: Lowery Bottle (left) gets new 
sales oomph when topped by a Richford 
designed metal closure. 

Given a stock bottle and a 
product, our beauty experts can solve 
any closure problem, either from our 
supply of unusual stock closures or with 
a design for you alone. The Pagoda- 
style cap shown is an exclusive made for 
one of our clients, 


— SPILL-PROOF MIRACLE 


i; FOR SALE 


Thanks to capillary action, 
it GS flush styled caps, and fanatically 
HG careful workmanship, Richford 
spill-proof bottles are JUST THAT. 

Take off the cap, set it upside down. Not 


even a suspicion of dew forms below. 
These are exclusive with us, 


*25 stock designs in all 

™ sizes ... creative engi 9 
Ua 4 Lc met he SALES SLIPPING? 
ap eatr Are your best numbers joining the 


mrt TC 

a | flop parade? Give them one more chance 
x with a re-do by Richford. Rich looking 
(yet inexpensive) Richford closures 
have smoothed the wrinkles from many 
a sales managers face. Our special caps 
for Sachet and Cologne containers are 

particularly worth investigating. 


IDEA DEPARTMENT 


Here are some of the new exclusively 
Richford creations. They’re already 
selling fast and we know we’re on 
the right track, 


WON'T YOU JOIN US? 


welcome additional Wire, write or phone 


information or a call by one - 
of your representatives: 


THE RICHFORD CORPORATION 


221 Fourth Avenue, New York 3, N. Y. 
AL. 4-6311 


1 NAME 
: ADDRESS 
ZONE... STATE 
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NEO-FASCINAL 


Economically priced at 21.00 per pound 
iat) als) 1.50 
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[/ These Formulas | 
| of the Month | 


demonstrate special vanishing cream effects... 


Formula No. 1 shows how Atlas emulsifiers make FORMULA NO. 1—O/W VANISHING CREAM 
possible a cream in which lemon juice, dilute citric Stearic Acid (triple pressed) . . 10.0% 
acid or other mild acids can be incorporated. Since Ad Arlacel 60 (Atlas emulsifier) . . 5.2% 
Atlas emulsifiers are compatible with mildly acidic Arlacel 80 (Atlas emulsifier) . . 1.0% 
; Tween 60 (Atlas emulsifier) . . 2.8% 
materials, such acids may be added to this formula 
. ° VY 
(replacing a like amount of water) to match the pH of sa LA AS eS 
é ~ en ee 
the skin, completely avoiding any tendency to skin 
. oe Nai sihiaMias © TN cc ti ais aero s BE 
SCHSICIZATION GUC CO AIKANICS. Preparation: Add (A) at 80° C., to (B) at 85° C., with 


rapid stirring. Perfume at 50° C. Pour at 45° C. 
In Formula No. 2, Sorbo (pure p-sorbitol solution) 


— | 
; - ee : 
does more than merely give long shelf life. Here the FORMULA NO. 2—O/W VANISHING CREAM 
formulator employs a slightly larger amount than A — Acid (triple pressed) . . 15.0% 
aries ; ; 2 : , : > no t 
usual. By so doing, he is able to obtain a pleasingly isopropyl palmitate... ... 2.0% ' 
. ° ‘ , ‘ > 4, 
natural, smooth and creamy emollient effect, incor- Potassium Hydroxide . . . . . 1.0% j 
- ¢ Sorbo (Atlas D-sorbitol solution) 18.3% 
porated in a cream which ts firm in the jar and yet B ( ) 3% 
: ; ; cee ‘ ae ee ee 
richly soft on application. In addition, Sorbo performs . 
ities ; PRCACEVANIVE, 2 6 2 sce te QS 
its usual function of permitting a smooth emulsion : 
si ' C Perheme.. 1... cncensns Ss ; 
inversion of the cream on application—from O/W to Preparation: Heat (A) to 80°C. Heat (B) to 82°C. Add 
. : x ; ‘ : : - (B) to (A) slowly under continuous agitation. Con- 
W/O, from a firm cream to a virtual liquid on the skin. tinue agitation to 45°-50° C. Perfume and package. 
Investigate the advantages of adapting the many variations of these 


formulas to your own use. And write for a copy of the valuable Atlas 
book Druc anp Cosmetic Emutsions, which will help keep you 
abreast of newest developments in cosmetic chemistry. Scores of 
formulas and helpful production hints are included. Samples of Atlas 
materials are available for your evaluation, of course. 







INDUSTRIAL CHEMICALS DE PARTMENT Arlacel, Sorbo and Tween—Reg. U. S. Pat. Off 












ATLAS POWDER COMPANY, WILMINGTON 99, DELAWARE ¢ OFFICES IN PRINCIPAL CITIES ¢ CABLE ADDRESS ¢« ATPOWCO 
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OF QUALITY AND UNIFORMITY 


————— 


NOW READILY AVAILABLE 


FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 


TEGIN- Glyceryl Monostearate — Self emulsifying. For neutral 


| greaseless creams, lotions and ointments. 


T E ‘i. ACID — Glyceryl Monostearate — Acid emulsifying. 


For greaseless anti-perspirant creams and ointments. 


TEGIN P- Propylene Glycol Monostearate — Self 


emulsifying. For brushless shave creams, greaseless creams, 
lotions, ointments and cosmetic stockings. 


TEGIN LD — Glyceryl Monostearate — 


Non-emulsifying. 


PRESERVATIVES Esters of Parahydroxybenszoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPT P BENZYL TEGOSEPT BUTYL TEGOSEPT 


Sotoctoctontoatoatoetnaty 
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| LANOLIN ABSORPTION BASES 
; PROTEGIN X—For Nite Creams and Oinitmenits. 
1SO-LAN—For Creams, Lotions and Ointments. 


| GOLDSCHMID 

| $ C H E M GC AL C OR P O R ATi oO 

‘ 153 athens PLAGE. MEW VERE § Oe We Veo 
SALES REPRESENTATIVES 
MONTREAL BOSTON LOS ANGELES CHICAGO ST. LOWIS TORONTO 
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A product predestined for a successful ‘life 
be carefully planned in every detail. The 


wise selection of its perfume is of supreme 


= 4 ath 


VAN A merinGen-HMacseier, INC. 


315 FOURTH AVENUE, NEW YORK 10, N. Y. 








ete lle ie, artes 


The superior products 
of the 


largest flower plantations 
in wi East 


JASMIN 
CASSIE 
TUBEREUSE 
ROSE 
ORANGE 


Ure Lal Me 0 Main Office: Cairo, Egypt 
P. ©. Box No. 800, Cairo, Egypt fers wetter eee) 
MENASSA 
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HELIOCRETE 


| Anal _ — 


ODr—er the great beauty of the 


Heliotrope _ fragrance with none of 





| the disadvantages of Heliotropin. 


| AD disctane is ten times closer 


to the + natural Heliotrope fragrance 


: with no "chemical by- odor. 


Y. is stable against alkali — excel- 


lent as a fixative. 


& CO... INC. 


601 west 26th street 
new york Ll, n.y. 
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To Have 


Your Nose 


In Our Business 


ital: 
EXOTIC 
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Our Research Laboratory Is at Yo 


Dr. ALEXANDER KATZ & CO. Div 


E. RUTTER & ie 
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FIJl ISLAND PROBLEMS 


\ recent article by Foy in the 
“Merck Report,” describing phan 
macy in the Fiji Islands, develops a 
number of points of interest to the 
cosmetic industry. 

Prickly heat is common among 
newcomers and as a result the sale of 
all sorts of powders and lotions fon 
treating it is immense. Asthma is 
rampant and probably with it goes a 
large incidence of allergy. 

The temperature usually runs be- 
tween 76 and 86 deg. F., but the wet 
months create very destructive con 
ditions. So called “tin containers” 
rust rapidly while crude drugs and 
similat readily. 
Compressed tablets discolor on 


materials mold 


standing and toothpaste tubes dete- 
riorate and leak. Nothing is said of 
shaving cream, but this probably 
does the same thing. 

The native population are large 
users of talc, pertumed brilliantine, 
soap and toothpaste, which is usu 
ally sold in small dingy native 
shops. The better stores carry well 
known trade marked lines, the cus 
tomers for which are visiting tout 
ists. These few ideas may help a 
potential exporter to the Fiji Is 
lands in designing his line to meet 
local needs. 


HORMONE SCALP EFFECTS 


Work by Reiss and Gellis, J. Jn 
vestigative Dermatology, 12, 159, 
19-49, reports the results of experi 
ments on rabbits following the ap 
plication of estrogen and androgens 
to the skin by inunction in a shaved 
area of the abdomen in each animal. 
The ointments contained alpha es 
tradiol 0.15 mg. per gram of oint 
ment and 2 mg. of methyl testo 
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esiderata 


by MAISON 


G. DENAVARREI 


sterone per gram of ointment re- 
spectively. The authors conclude 
that the estrogen reduces the size of 
the sebaceous gland, stimulating the 
hair papilae with an increase in the 
rate of hair growth. The androgen 
reduced the activity and decreased 
the rate of hair growth. The estro- 
gen affected the cortex of the ad 
renal gland as did the androgen, but 
the latter to a much lesser extent. 

It is true that the concentration 
of the ointments used was quite 
high by cosmetic standards and also 
that results on rabbits may not be 
translatable in human terms, but at 
the same time, this work sheds new 
light on the effect of hormones on 
the sebaceous glands and rate of 
hair growth. 


RUG CLEANERS 

Essentially speaking, a rug clean 
er or shampoo is much the same as 
shampoo for human hair. It has to 
be just as effective and sale as if a 
person were using it. 

In the older days soap of the co 
coanut oil type, similar to cocoanut 
oil shampoo, was the material used, 
but was found undesirable because 
in certain regions it left hard wate 
residue, thus affecting both the fin 
ish and the tendency to catch dirt, 
causing it to stick to the fibers. More 
recently a number of synthetic de 
tergents have found rather wide ap 
plication in rug shampoo. The alky! 
aryl sulfonates, made by three o1 
four of the leading companies and 
the sodium alkyl sulfates are found 
to be particularly effective. Gener 
ally speaking, rug shampoos contain 
from 2 to 5 per cent of surface active 
agents, occasionally enhanced with 
sodium metasilicate and sodium ses- 












M. G. DeNavarre at work in his laboratory 


quicarbonate. The latter is used 
with the alkyl sulfates, whereas the 
silicate appears to work better with 
the alkyl aryl sulfonates. Equal 
weights of detergent and builder are 
often used. 


ANTIPERSPIRANTS 

A recent FTC order against one 
manutacturer ol antiperspirants 
bans the use of the unqualified 
words, such as “safe” or “harmless.” 
he order further requires state- 
ments of activity to be limited to 
“temporary effect.” 

Anytime one sees such words as 
“safe” or “harmless,” they imme- 
diately conjure in one’s mind com- 
plete safety in every respect. Of 
course such safety presumably exists 
in heaven, but we all know it does 
not exist on earth. As this column 
has mentioned previously, NOTH 
ING is completely safe, including 
drinking water, for under certain 
circumstances, people have been 
known to die (drown) in water. 
Therefore, when words as far sweep- 
ing in their meaning as “safe” o1 
“harmless” are used, they certainly 
should be qualified to designate that 
they are safe under special circum- 
stances, depending upon the prod- 
uct described. Safe applied to drink- 
ing water means one thing, but 
when applied to an antiperspirant 
or cleansing cream or a depilatory 
or a hair waving lotion, it has an en 
tirely different meaning because the 


September, 1949 205 





Place just one order, and have us: Design 
and manufacture your collapsible tubes and 
tube cartons—Fill tubes with your bulk 
product—Pack and ship the completed tube 
packages to your markets. One source of 
supply, one firm to deal with, all operations 
under one roof. In this way, with Sheffield 
Tube, you are assured not only all possible 
speed, but of simplified control of your 
packaging problems. 





ee Speed in 





It is precisely this combination of facilities 
that makes for both speed and Sheffield 
quality that has contributed so greatly in 
keeping many hundreds of leading tube 
users with Sheffield for half a century. 


To save planning, ordering, handling, and 
delivery time—to cut freight costs and re- 
duce returned goods losses—to relieve your- 
self of needless cost-consuming details while 
adding to your profits—see Sheffield first. 





*THE SHEFFIELD TUBE CORPORATION 
HOME OFFICES - NEW LONDON, CONN. 


ww, K. SHEFFIELD, Vv. P CHICAGO 16, ILLINOIS T. C. SHEFFIELD 
NEW YORK 18 WN. Y 500 FIFTH AVENUE 3132 CANAL STREET LOS ANGELES 38, CAL., 7024 MELROSE AVE 
EXPORT: 500 FIFTH AVE. N.Y. CABLE “DENTIFRICE NEW YORK 






*Formerly Named New England Collapsible Tube Co.: Not to be construed as a change in ownership, management, personnel or policies. 
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safety is relative. It is the relativity 
that must qualify the word in use. 

As far as effectiveness is con- 
cerned, we all know that the effect 
of an antiperspirant is transient 
fortunately. If it were not, serious 
consequences could result. In fact, 
when one does find materials whose 
antiperspirant properties are longe) 
lasting then those obtained from 
the average antiperspirant sold on 
the market, there is a_ tendency 
towards skin irritation and actual 
harm. 

Phat the effect of an antiperspir- 
ant varies from one individual to 
another is well known to all as is 
the fact that the effect varies in the 
same individual from day to day 
and from one area to another. 


EXCHANGING IDEAS 


For over ten years this column has 
periodically touched on the real and 
moral values of exchanging ideas in 
the industry. In one of the trade 
publications the following quota 
tion recently 
men each have a dollar and they ex- 
change them, each man still has 
only one dollar and there is no prog- 
ress. But, if two men each have an 
idea and they exchange them, each 
man then has two ideas, and often 
they multiply rapidly. Exchanging 
ideas is a keynote of progress in 
every field of human activity.” 

It was this kind of thing that mo- 
tivated the formation of the Society 
of Cosmetic Chemists wherein one 
could find a forum for discussing 
any controversial subject and where 
the individual chemists could meet 
and discuss with each other theit 
individual problems and 
Some manulacturers may feel that 
they do not care to have their chem- 
ists do this sort of thing because 
they want their plant secrets to stay 
inside the plant. 

If a secret is really unusual and 
worthwhile, it should be patented. 
If it is strictly a “sort of a secret 
formula or process” then a manu- 
facturer need not worry about his 
chemist, for it is common exper- 
ience that cosmetic chemists are 
pretty careful about discussing their 
private company business. 

So, let’s have more exchanging of 
ideas. We did during the war when 
we were all facing a common prob- 
lem. Only by the generous exchange 
of ideas at that time did we win. 


appeared—“If two 


ideas. 


& Essential Oi! Review 





QvEsTIONS AND ANSWERS 


764. SUNTAN CREAM 


Q: We should like to have yow 
opinion on a suntan cream that we 
are manufacturing. The formula is 
the following. ( Formula Given). 
Although the emulsifier is excel- 
lent under many respects, we find 
that in the long run, it has a tend- 
ency to darken the cream. Could 
you suggest another emulsifier, 
giving the percentage to be used, 
which is compatible with our for 


mula? 


G.A.—ENGLAND 


A: You will find that your dis- 
coloration may be reduced to a 
minimum if you form the triethan- 
olamine stearate in the emulsion 
and not make it in advance. Part ol 
your discoloration may be due to 
traces of iron or copper from youn 
equipment. Only glass lined or 
stainless steel equipment should be 
used for such a product. There is 
no point in adding the magnesium 
sulfate in your emulsion. If any- 
thing, it may make it unstable. 
Salol will discolor slowly, partic- 
ularly in an alkaline cream. To 
overcome this, your cream should 
be colored in advance with a water 
or oil soluble tan color. If you will 
make your triethanolamine stearate 
by melting together 270 parts of 
stearic acid with approximately 140 
parts of triethanolamine in that 
ratio, forming the soap during 
emulsification by putting the stearic 
acid in with the fats and the tri- 
ethanolamine with the water, you 
will find that you get a very stable 
light colored product. 


765. LEG MAKE-UP 


Q: 1 would appreciate a formula 
or formulas for making a leg make- 
up preparation. Are there any types 
that are not suspended solutions? 
By that I mean would it be possible 
to prepare a soluble solution that 
would dry like a paint but wash off 
readily and not be harmful? 


G.S.—MASSACHUSETTS 


A: We would suggest that you 
use a combination of certified colors 





that will give you the desired stain. 
As an example of this type of for- 
mulation, there is mentioned in 
“The Chemistry and Manufacture 
of Cosmetics” a combination of yel- 
low, red and blue dyestuffs that 
have solubility, stability and light 
fastness. You might work with 
FD & C Red #1, Yellow +1 and 
Blue +1, adjusting the amounts of 
each to give you the particular type 
of shade you want. 


766. SOLIDIFIED COLOGNE 
Q: 1 would appreciate very much 
information concerning the formu- 
lation of a stick cologne which will 
not break down or melt during the 
summer months. I would like to 
know which waxes are most suitable 
for this purpose. How about one of 
the carbowax group? 
C.S.—NEwW YorK 


A: A stick cologne is formulated 
from a_ greaseless base. Such a 
greaseless base will consist essenti- 
ally of 10 per cent of hard soap in 
denatured alcohol, dissolved with 
the aid of heat. Perfume is added 
just before the material begins to 
cloud, when it is poured into molds. 
Speed with which the material is 
chilled during the molding process 
affects its physical appearance. Since 
you want the least possible residue 
on the skin, it is doubtful if the 
carbowax substances would benefit 
the stick but you might try includ- 
ing them with your hard soap. 


767. HAIR TONIC 

Q: I manufacture a hair tonic 
that has glycerin in its contents. 
The alcoholic content of my tonic 
is 25 per cent. I would like to add 
lanolin and polyethylene glycols to 
my tonic. Will these two blend with 
my formula? 


F.S.T.—VIRGINIA 


A: Try one of the hydro-alcoholic 
soluble lanolins, supplier of which 
is named in a separate letter. Un- 
treated lanolin woud not dissolve. 
The polyethylene glycol can be 
added if desired, but may be super- 
fluous in this formula. Try it. 
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Trust his good scents ...from Norda 


When is the smell of a red, red rose the right smell that will 
sell your product? What does your chemist say? 


Chemists use good scents. They seem to like the outstanding 
quality of Norde Rhodinol. This very fine aromatic has deli- ! 
cacy, warmth, and fragrance — true, real rose character. Its ' 
deep floral bouquet makes it the perfect base for rose-like per- | 
fumes — an essential compound in soaps. It is notably stable. 


Use Norda Rhodinol! Tell Norda your other needs, too! We 
can produce unlimited quantities of whatever odor, essence, 
or aromatic you want. Let our experts experiment with you 
and help develop new money-makers. Come to Norda, first to 
talk sales scents. 


Send for free samples of Norda Aromatics now. Have your 


own laboratories test them. Try them. Then we believe you 
will choose them and use them. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 
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Coriander Yield and Qualit 


Coriander seed from seventeen different sources was grown 


comparatively to ascertain which was the better type for the 


spice trade and which for the production of the essential oil. 


M.S. LOWMAN,* NORRIS W. GILBERT,+ AND J. W. KELLY* 


‘TP HE dried ripe fruit, generally referred to as seeds, of 

Coriandrum sativum L. is widely used as a spice for 
flavoring many food products. The essential oil dis- 
tilled from the seed with steam is extensively used in 
perfumery and for flavoring alcoholic beverages. The 
plant is an annual, native of Southern Europe, Asia 
Minor and the Caucasus where the flavoring qualities of 
its seed have been known and made use of since ancient 
times. The main countries of commercial production 
have been Soviet Russia, Hungary, Poland, Rumania, 
Czechoslovakia, and Morocco. Russia and Hungary are 
the principal producers of the essential oil. In the years 
just preceding the recent war the United States im- 
ported on the average about 2,000,000 pounds of seed 
annually. 

Small lots of seed from various sources received by the 
U.S. Department of Agriculture from time to time have 
been grown over a period of years for observations re- 
garding plant types, growth and fruiting habits. From 
these small plantings of seed from many sources it has 
been found that there are two distinct types of plants. 
One is an early maturing, short bushy type with a 
rather definite determinate flowering period. The other 
is a later maturing, taller and less branching type with 
the flowering and fruiting periods overlapping so that 
the plants contain both fruit and flowers at various stages 
of maturity at the same time. There is considerable varia- 
tion in growth, production and quality of fruit within 
these types. The early maturing type produces seed of 

Bureau of Plant Industry, Soils, and Agricultural Engineering, Agricultural 
Research Administration, U.S. Department of Agriculture. 


® Division of Tobacco, Medicinal, and Special Crops. 
+ Formerly of Division of Soils, Fertilizers and Irrigation. 
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more desirable appearance to the spice trade from the 
standpoint of uniformity of size and color. The seed of 
the later maturing type, while less desirable in appear- 
ance, is much richer in essential oil. This accounts for 
the fact that Russia and Hungary, where the latter type 
is grown, are the principal producers of the essential oil. 

Attempts have been made to grow coriander in several 
localities in the Eastern part of the United States but 
little information regarding the success of these attempts 
is available. Conditions in the Imperial Valley of South- 
ern California, where all crops are produced under irri- 
gation, have been found to be quite favorable to growth 
and seed production when plantings are made in the 
Fall and the seed crop harvested in Spring before the 
very hot weather begins. Growers in the Eastern locali- 
ties, apparently, have found growing conditions more 
favorable to the later maturing varieties while only the 
early maturing ones have been found to make normal 
growth in the Imperial Valley. 

Che production and quality of the seed is, apparently, 
greatly affected by environmental conditions as indi- 
cated by the essential oil content of seed from different 
countries. 

A report by Ivanov,’ Grigoriva and Ermakov, on the 
content of essential oil during the process of maturation 
and germination of coriander seed in Russia in 1928 and 
1929 showed that variety and geographical location af- 
fected the quality of the seed grown in that country. 
Russian seed contained 0.8 to 1.0 per cent, French 0.4 
per cent, Italian 0.5 per cent, Moroccan 0.2 to 0.3 per 
cent and East Indian 0.15 to 0.2 per cent of essential oil 
when grown in the same locality. Seed from two of these 
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1943 


Days from 
and Domestic seedingto Plant Seed per 
lot No. Origin Source maturity height acrel 
Inches Pounds 
Early 1 Morocco Open market 81 12 519 
2 Morocco Open market 81 14 227 
5 Mexico Bard 1943 
6 lran Beltsville 1941 81 18 624 
7 Brazil Beltsville 1941 86 24 1053 
lran Beltsville 1941 77 20 387 
‘B Iran Beltsville 1941 81 22 390 
12 Unknown Imperial 
Valley—1943 
13 Morocco Open market 
4 Baluchistan Beltsville 1941 81 12 212 
15 lran Beltsville 1941 77 16 345 
16 Iran Beltsville 1941 77 12 302 
late 3 Russia Kentucky 1942 
4 Russia Kentucky 1942 
8 Unknown Beltsville 1941 98 24 694 
10 Unknown Beltsville 1941 100 28 613 
17 Iran Beltsville 1941 98 28 196 


1. Yields calculated from unreplicated plots. 
2. Yields calculated from replicated plots. 


sources when grown in eight localities in the U.S.S.R. 
were reported to produce seed varying in oil content 
from 0.81 to 1.02 per cent when immature and 0.70 to 
1.00 per cent when mature in the case of one variety, and 
0.28 to 0.49 per cent when immature and 0.28 to 0.33 per 
cent when mature in the case of the other. Field and 
shade drying at different stages of maturity was reported 
to influence the oil content of the seed but the quality 
of the oil was not significantly different as a result of 
growth or curing treatments. 

Willkie and Kolachov? examined seed grown in Ken- 
tucky and Ohio in 1940 and found it to be of good qual- 
ity. They reported the Russian or late maturing type 
grown in Kentucky was harvested at three stages of ma- 
turity and the seed from each stage distilled to deter- 
mine the effect on oil content. ‘The oil content of seed in 
the unripe stage was reported to be 1.20 per cent and in 
the ripe and overripe stages 1.00 per cent and 0.88 per 
cent respectively, and yields of about 1100 pounds of 
seed were obtained per acre. They further reported that 
experimental plantings of Moroccan, Hungarian and 
Russian seed made in Ohio produced seed of 0.25 per 
cent, 0.90 per cent and 1.00 per cent of essential oil, 
respectively. According to Katz,® seed grown experimen- 
tally in East Central Texas in 1941-42 gave an excellent 
quality of oil on steam distillation. He concludes that 
the climatic conditions of this section of ‘Texas appear to 
be conducive to the production of seed of good quality. 

Because of the shortage of spices from foreign sources 
during and following the late world war considerable in- 
terest has developed in the culture of coriander as a do- 
mestic crop. An investigation of the possibilities of the 
crop in this country was, therefore, thought desirable. 
The present paper reports on the work that has been 
done at Beltsville, Maryland, and Bard, Imperial 
County, California, on some phases of such an investiga- 
tion. 


METHODS AND RESULTS 
Inasmuch as the flavoring qualities of the seed for use 


as a spice depends primarily on the amount of oil pres- 
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TABLE | 


Results of cultural tests of coriander at Beltsville, Maryland using seed from various sources 


1944 1946 













Days from Days from 
Oil in seedingto Plant Seed per Oil in seedingto Plant Seed per Oil in 
seed maturity height acre2 seed maturity height acre? seed 
Percent Inches Pounds Percent Inches Pounds Percent 
0.36 82 12 615 0.31 72 20 830 0.18 
30 82 12 600 -29 
82 16 959 .31 78 18 585 .33 
.31 86 16 781 23 
-50 86 20 958 .35 78 30 823 .35 
-21 82 12 585 16 
-25 86 20 640 -26 
78 20 769 25 
86 20 827 .30 
-33 
-28 
-29 
92 32 1074 -90 104 36 646 76 
96 32 943 .80 104 36 742 .78 
-61 98 32 959 72 
65 94 32 831 78 
37 


ent, all lots of seed obtained in these experiments were 
evaluated by determining their essential oil content. 
Since the complete removal of the essential oil by steam 
distillation of the ground seed as described in the Offi- 
cial and Tentative Methods of Analysis of the A.O.A.C., 
6th edition, 1935, page 540, is difficult, and the results 
on the same seed lots are not always in good agreement, 
an alternative method was used on the seed from the 
1946 and 1947 season’s crops. In this method 200 grams 
of finely ground seed are completely extracted with pe- 
troleum ether. From the filtered extract, which contains 
the fixed and volatile oils, the solvent is removed by 
heating on a steam bath, the last traces under reduced 
pressure. To the extract freed of solvent, 200 ml. of wa- 
ter is added in a 750 ml. Erlenmeyer flask and the vola- 
tile oil distilled off by rapid boiling over direct heat. 
The oil is collected by means of the volatile oil trap used 
in the A.O.A.C. method. Both the fixed and volatile oils 
present may be determined by this method. Repeated 
trials gave more consistent results than could be ob- 
tained with the direct distillation of the ground seed as 
in the A.O.A.C. method. The results shown in Table III 
on both Beltsville and Bard grown seed give a compari- 
son of the two methods. 

Ten lots of seed from as many sources were sown at 
Beltsville, Maryland on May 22, 1941 in single plots for 
observation and for seed increase to be used for later 
cultural tests. The seed was drilled to a depth of about 
one-half to three-fourths of an inch with a small single 
row garden seed drill at such a rate as to produce a 
stand of 25 to 30 plants to the foot. Seven of the 10 lots 
sown produced bushy plants 12 to 16 inches high that 
matured during the period July 20 to August 15. Seed 
of five of these seven lots came from Iran and one each 
from Baluchistan of the Southern Caucasus and Brazil, 
S.A. The remaining three lots which came from Iran, 
Turkey and an undetermined domestic source, produced 
plants that in each case grew to a height of 20 to 30 
inches and flowered from the middle of July until the 
fruit began to mature early in September. The oil con- 
tent of seed obtained from these 10 lots was not deter- 
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TABLE II 


Results of cultural tests of coriander at Bard, California using seed from various sources 


Seed 1943-44 


Type Daysfrom 
and Domestic seedingto Plant Seed per 


lot No. Origin Source maturity height acre! 
Inches Pounds 
Early 1 Morocco Open market 188 26 2230 
2 Morocco Open market 198 22 498 
5 Mexico Bard—1943 198 30 2732 
6 lran Beltsville 1941 198 34 1380 
7 Brazil Beltsville 1941 198 35 1870 
9 lran Beltsville 1941 182 1684 
1 lran Beltsville 1941 198 33 2161 
12 Morocco Imperial 
Valley—1943 
late 3 Russia Kentucky 1942 215 42 1266 
4 Russia Kentucky 1942 216 41 706 
8 Unknown Beltsville 1941 220 40 240 
10 Unknown Beltsville 1941 220 40 309 


1. Yields calculated from replicated plots. 
2. Yields calculated from unreplicated plots. 


mined but the seed was retained for further cultural 
tests. 

In 1942 four plantings were made at Beltsville, Mary- 
land, two with seed of the late maturing type obtained 
from the 1941 plantings and the other two with seed of 
the Moroccan type obtained from domestic dealers. ‘The 
seed was sown on May 19 in light sandy loam soil in 
single plots of two 360-foot rows spaced 3 feet apart. The 
Moroccan varieties grew to a height of one foot and ma- 
tured their seed early in August while the two late varie- 
ties were harvested early in September when the plants 
were bearing fruit in various stages of maturity. 

In 1943 and 1944 more extensive comparative cul- 
tural tests were made using seed of all available varieties 
both at Beltsville, Maryland, and at the U. S. Yuma 
Field Station of the Division of Soils, Fertilizers and Ir- 
rigation at Bard, California. The 1943 plantings at 
Beltsville were made with seed of twelve lots as indicated 
in Table I. The seed was drilled on May 7 in rows 30 
inches apart at the rate of 30 to 40 seed to the foot in 


1944-45 1945-46 
Days from Days from 

Oil in seedingto Plant Seed per Oil in seedingto Plant Seed per Oil in 

seed maturity height acre2 seed maturity height acre! seed 

Percent Inches Pounds Percent Inches Pounds Percent 

0.23 163 30 1216 0.27 
.26 

ose 167 31 1218 aa 
-26 

.33 156 33 623 0.30 167 36 571 ae 
13 
-26 

149 28 927 .22 163 32 1177 .26 

-61 179 36 17 -56 183 40 432 59 

59 183 39 541 42 
44 
53 


unreplicated plots consisting of four to eight 25-foot 
rows. Stands of 25 to 30 plants to the foot were obtained 
in all plots. The plants from the several seed lots dif- 
fered considerably with respect to their height, the time 
required for them to mature and the yield and oil con- 
tent of the seed obtained. Only three of the seed lots, 
namely Nos. 8, 10, and 17, produced plants of the late 
maturing type which require 12 to 14 more days to ma- 
ture than the other type. Seed of the two lots of un- 
known origin contained over 0.60 per cent of essential 
oil while the seed of the one originating in Iran con- 
tained only 0.37 per cent. 

The planting at Beltsville in the 1944 season included 
seed from eight of the most promising lots grown in 
1943 with four additions as shown in Table I. The 12 
lots were planted on May 6 in 40-foot plots of four rows 
each spaced 30 inches apart and replicated four times. 
‘The two center rows only of each plot were harvested 
for yield data. Seed of 11 of these lots (see Table Il) was 
planted at Bard on November 11, 1943, and the seed 





Coriander plots at Beltsville, Md. Left, late maturing type No. 3 in flower. Right, early maturing type No. 6 in fruit. 
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TABLE Ill 


Percentage of essential oil in coriander seed grown at Beltsville, Md. 
and Bard, Calif. in 1946 as determined by two methods of assay. 


Seed Beltsville, Md. Bard, Calif. 
Type and Methods Methods 
lot No. Origin A.A.A.C. Alternative A.O.A.C. Alternative 

Early 1 Morocco 0.17 0.18 0.26 0.27 
5 Mexico .29 .33 -22 25 
7 Brazil 35 .35 18 .25 
12 imp. Valley 18 2 -20 -26 
Late 3 Russia .62 .76 41 59 
a Russia .61 78 .40 42 


harvested in the Spring of 1944. These plantings con- 
sisted of 50-foot raised bed plots, 42 inches from center 
to center containing two rows spaced 22 inches apart 
and replicated eight times. 

Excellent stands were obtained from all seed lots at 
Beltsville. The calculated yields of seed per acre from 
lot Nos. 3, 4, 5, 7 and 8 were significantly higher than 
those from all other lots. At Bard the stands were so 
poor and lacking in uniformity that the plantings were 
duplicated on January 18, 1944. The resulting stands 
were little better than the earlier ones and maturity was 
so much delayed into the unfavorable Summer season 
that no data could be obtained on the results of this 
planting. The data for Bard in Table II for the 1943-44 
season, therefore, represent the results of the first plant- 
ing. The yield data were calculated on a perfect stand 
basis for comparative purposes and should not be con- 
sidered as indicating actual yields obtainable under field 
conditions. The number of days from seeding to matu- 
rity were greatest for the later maturing or taller Rus- 
sian types Nos. 3, 4, 8 and 10 as was the case at Beltsville. 
The five highest seed yields were obtained from lots Nos. 
1, 5, 7, 9 and 11. From the results at the two locations it 
appears that under the conditions of the trials, lots 5 
and 7, the Mexican and Brazilian varieties are superior 
for both localities from the standpoint of seed produc- 
tion. These are both early maturing varieties, the seed of 
which is low in essential oil but uniform in size and 
color, making them suitable for the spice trade. Lot No. 
3, the late maturing Russian seed grown in Kentucky in 
1942, gave the highest yield at Beltsville of all lots grown 
and at Bard it yielded highest of the four lots of the late 
maturing type. 

Five of the most promising varieties grown in 1944 
from the standpoint of plant growth, yield and quality 
of seed were selected for further tests at Beltsville, in 
1945. One additional lot was added, namely that desig- 
nated as No. 12 in the plantings at Bard in 1944-45. This 
variety had been grown commercially in the Imperial 
Valley of California. These were planted in 40-foot plots 
of 2 rows each spaced 30 inches apart and replicated foun 
times. Good stands were obtained in all cases and good 
yields were indicated until heavy rains began early in 
July during the flowering and fruiting period, causing 
damage by lodging and flooding to such an extent that 
the planting was discarded. In the meantime an unrepli- 
cated test was made at Bard during the 1944-45 season 
on the late maturing variety No. 3 and the two early ma- 
turing varieties, Brazilian No. 7 and the Imperial Valley 
grown No. 12. These were planted on December 18, 
1944, in single 150-foot beds of 2 rows each spaced 14 
inches apart. Estimated yields are shown in Table II. At 
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the same time, larger plots of approximately 0.4 acre of 
Nos. 3 and 7 were sown and the seed crops successfully 
harvested by grain binder when mature. No. 7, harvested 
on May 25, yielded at the rate of 797 pounds and No. 3, 
harvested June 2, at the rate of 166 pounds of seed per 
acre. It is apparent that weather conditions at Bard are 
not favorable to proper flowering and fruiting of the 
later maturing type. 

In the Fall of 1945 the same six varieties planted at 
Beltsville in the Spring and destroyed by floods were 
planted at Bard and the planting repeated at Beltsville 
in 1946. The results of these plantings are included in 
‘Tables I and II. The plots at Beltsville again consisted 
of 40-foot rows spaced 30 inches apart and replicated 
four times while the Bard planting was made in plots of 
two 50-foot raised beds spaced 42 inches apart from cen- 
ter to center and replicated 8 times. Each bed consisted 
of two rows spaced 14 inches apart making 4 rows per 
plot. This system of planting is commonly used in that 
locality for vegetable crops to simplify irrigation. It re- 
sults in an average row spacing of 21 inches compared to 
30 inches in the Beltsville plantings. ‘There is wide varia- 
tion between seasons in plant growth and yields from 
the same varieties at both Bard and Beltsville. Appar- 
ently, varieties 1, 5 and 12 of the early type gave the best 
yields at Bard and 5 and 7 yielded best at Beltsville. 


1. N. N. Ivanov, V. F. Grigoriva and A. I. Ermakov, Bulletin of Applied 
Botany 21, Nos. 4—5, 1928-1929. 
2. Willkie, Herman F. and Kolachov, Paul J., Raw materials for essential 


oils. National Farm Chemurgic Council Bulletin. August 1940. 
3. Katz, Alexander, Coriander successfully grown in the United States. 
American Perfumer & Essential Oil Review, V. 44, No. 11, Nov., 1942. 


(To be continued in the October issue ) 


Foundation Bases Mixed to Order 

The popularity of having one’s own particular cream 
base mixed to match the skin continues to grow. But as 
faces are now slowly changing from the Summer tan to 
the sallowness of Winter some of the smarter stores, 
where salespeople operate on a free-lance basis, have 
ideas for additional sales, that produced most satisfied 
customers, who in turn sent in their friends. 

Instead of discarding the mixture prescribed for the 
Summertime skin (it will be good later in the year) one 
store has had its sale staff sell a cream two shades lighter 
and when ready to apply to the face mix these together 
on the side of the hand and apply. For day-time use the 
lighter tone is combined first, for night-time use the 
lighter tone is used on top of the dark to give the smart 
contrast and to accent skin clarity. 

“It’s not so much selling merchandise across a coun- 
ter,” said the buyer of a style store, “as it is selling a 
woman an idea. Our sales have increased through the 
simplicity of the idea and we did it without trying to 
convince the woman that the base she had should be dis- 
carded. She will be back for re-fills and will purchase 
additional items.” 
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How Hair Dyes Work 






This is a continuation of the article which appeared in the 


February issue 


. Here the author discusses and gives 


formulae for some of the more complex modern dyes* 


DR. FRED WINTER 


ee modern dyes are put up in assortments of 
two bottles, one with a content of 10 cc, for the regu- 
lar small size, and 20 cc for the large size. 

One bottle contains the coloring liquid, the other the 
peroxide tablets. The bottle intended for the tablets 
should have a neck wide enough to permit introducing 
easily the urea peroxide tablets, which weigh 0.5 g. each. 


DIRECTIONS FOR USE 


Empty the tablets into a saucer. Fill the bottle which 
contained the tablets with water and pour this (10 cc in 
the case of the small size) on the tablets, crushing and 
dissolving them in the water. Then mix the peroxide 
solution with the content of the second bottle containing 
the dye, and apply the mixture. 


Assortments 
Black 
p-toluylenediamine 5g. 
sulfo-para-aminodiphenylamine 5 
sodium sulfite 10 
alcohol, 50 per cent 100 cc 
Bottle 1 
10 cc of this coloring solution 
Bottle 2 


4 tablets of urea peroxide, of 0.5 g. each, dissolved in 10 

cc of water 
Contact: 1 hour 

Chestnut 

p-toluylenediamine 29g. 
sulfo-para-aminophenol 2 
sulfo-para-aminodiphenylamine 1 
sodium sulfite 5 
alcohol 100 cc 
Bottle 1 

10 cc of this solution. Bottle 2, 3 tablets dissolved in 10 

cc of water. 
Contact: 40 minutes 


Brown 
p-toluylenediamine 3 g. 
sulfo-para-aminodiphenylamine 3 
para-aminophenol 1 
sodium sulfite 6 
alcohol, 50 per cent 100 cc 
Bottle 1 
10 cc of this solution 
Bottle 2 


3 tablets of 0.5 g. each, dissolved in 10 cc. of water. 
Contact: 45 minutes 


° This is the final article of a series of three. Previous articles appeared in 
The American Perfumer November 1948 and February 1949. 
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Blond 

sulfo-ortho-aminophenol 3 g. 
p-toluylenediamine 1 
pyrogallol 0.5 
sodium sulfite 4 
water 80 cc 
alcohol 20 cc 
Bottle 1 


10 cc. of this solution. Bottle 2, 2 tablets dissolved in 10 
cc of water 
Contact: 2 hour 


METAL SALTS AND PYROGALLOL DYES 


If, at present, the use of hair dyes on the basis of 
aniline derivatives is certainly widely spread, the use of 
metallic dyes has been maintained to a very large ex- 
tent. For conscientious application, in expert hands, of a 
dye on the basis of metal salts, often gives results con- 
siderably superior to those obtained by means of aniline 
derivatives. 

It can be easily verified that important progress has 
been achieved also in the realm of dyes on the basis of 
metal salts. So much so that the use of rudimentary 
forms, that is to say, of the coloring liquid, represented 
by the dissolution of a single metal salt, is being more 
and more abandoned. And this after it has been realized 
that success depends upon the complex action of ap- 
propriate mixtures of metal salts. 

This fact deserves the greatest attention on the part of 
the manufacturer, in order to obtain, by a clever mix- 
ture, this complex action of the ingredients, thus im- 
proving the effect of the dye through the natural ap- 
pearance of the shade and the great fastness of the metal- 
lic lacquers, with a deep and pure hue. 

In this connection, let us recall the following facts: 
The addition of a small amount of silver nitrate or cop- 
per salt, to bismuth salt basis dyes, makes it possible to 
obtain deeper, and particularly, more tenac ious and 
stable shades. 

Such additions avert in advance the well known insta- 
bility of bismuth sulfide lacquers, etc. Let us mention, 
in the same connection, the addition of copper or nickel 
salts to dyes on a basis of silver nitrate to obtain purer 
blacks. Let us mention also the favorable effect of cobalt 
salts in elementary silver nitrate dyes, to vary and 
deepen the tones of the chestnut range. We may add 
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that similar additions to silver nitrate solutions aim at 





removing the metallic reflection. 


Formulary 


Light blond 
1. cobalt nitrate 4g. 
copper sulfate 0.3 
ammonia, 10 per cent Q. S. 
to cause the precipitate to dissolve. 
water to make up 1 liter 
Il. Pyrogallol 30 g. 
water 1 liter 
Ash-colored blond 


|. cobalt nitrate 2.5 g. 
nickel nitrate 0.5 
silver nitrate 0.2 
ammonia, 10 per cent Q. S. 
water to make up 1 liter 

Il. Pyrogallol 30 g. 
water 1 liter 

Medium blond (on a pyrogallol basis) 

I. Pyrogallol 40 g. 
ammonia, 25 per cent 100 cc 
water to make up 1 liter 

Il. Potassium sulfide 50 g. 
alcohol 200 
water 800 

Bismuth dyes 
Solution A 

Glycerin 100 cc 

neutral bismuth nitrate 100 g. 

silver nitrate 50 

glycerinated water 1:9 to make 1 liter 

Solution B 
Glycerin 100 cc 
neutral bismuth nitrate 100 g. 


glycerinated water 1:9 to make 1 liter. 


METHOD OF PREPARATION 


Introduce the crystals in a graduated cylinder and 
pour in 100 cc of gylcerin. Crush the crystals in the glyc- 
erin with the aid of a strong glass rod, flattened at the 
end. Prepare in the meantime the glycerinated water 
1:9 in a sufficient quantity and add, dissolving the in- 
gredients slowly, making sure that this does not take 
place suddenly, in order to prevent any precipitation of 
the crystals. Stir briskly to cause the crystals to dissolve. 
Finally complete the volume with glycerinated water to 
make 1000 cc, avoiding always any too sudden addition 
of the solvent. . 


Blond 
1. Solution B. 

Il. Sodium hyposulfite 200 g. 
Water 800 
Chestnut 

1. Solution A. 

Il. Potassium sulfide 50 g. 
Water 800 
Alcohol 200 cc 

or 
Pyrogallol 30 g. 
Water 1 liter 
Various mixed dyes 
Chestnut 

Bottle | 

Cobalt nitrate 20 g. 15g. 16g. 

copper sulfate 8 5 8 

nickel nitrate 2 1 4 

water 100 100 100 

Bottle Il 


Pyrogallol, 30 g.; 
Potassium sulfide, 50 g.; 


water, 1 liter, or: 
alcohol, 200 cc; water, 800 g. 


Black 

|. Silver nitrate 120 g. 
copper sulfate 10 
ammonia, 10 per cent Q. S. to dissolve the 

precipitate 

Water to make up 2.5 liters 

ll. Pyrogallol 50 g. 
water 1 liter 
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Black 

|. Copper sulfate 6g. 
Iron sesquichloride 15 
nickel sulfate 2 
water 1 liter 

Il. Pyrogallol 40 g. 
water 1 liter 

Medium browns 

Silver nitrate 0.7 g. 0.2 g. 3 @. - 

copper sulfate 1 2 1 0.5 

cobalt nitrate 6 4.5 5 5 

nickel nitrate 1 us = 1 


ammonia, 10 per 
cent Q.S. to dissolve 
the precipitate 
water Q.s. Q.S. Q.s. Q.S. 
Bottle Il. Pyrogallol, 30 g.; water, 1 liter, or: 
potassium sulfide, 50 g.; alcohol, 200 cc. 
water 800 cc 


Single bottle Dye 


Blond 
Pyrogallol 40 g. 
sodium sulfite 80 
water 1200 
ammonia, 10 per cent 400 
Ash-colored blond 
Pyrogallol 40 g. 
cobalt nitrate 20 
sodium sulfite 80 


water to make 1 liter 
Dark brown 


Pyrogallol 40 g. 
sodium sulfite 80 
cobalt nitrate 150 
copper sulfate 50 
water to make 2 liters 
Chestnut 
Cobalt nitrate 100 g. 
sodium sulfite 80 
pyrogallol 40 
water 2000 
Biack 
Pyrogallol 50 g. 
Iron sesquichloride 100 
Nickel nitrate 200 
Sodium sulfide 100 g. 
water 2000 


METHOD OF PREPARATION 


Dissolve the sufite in water; then the pyrogallol and 
finally the metal salts. 

These dyes should be packed in bottles filled to the 
neck and properly stopped. 

The shade develops only very slowly in the air. 


HENNA RASTIKS 


Henna Rastiks when aplied by experts give splendid 
shades. I should have desired, therefore, to go more 
thoroughly into this subject. Unfortunately, the limita- 
tions of this exposition do not permit me to devote more 
space to this type of dye and extend myself in further ex- 
planations which are useful for a deeper study of the 
technique of preparation and application of the henna 
rastiks. 

However, I hope that in the near future I shall be able 
to present to my readers a special article dealing with 
the henna rastiks and thus emphasize the great artistic 
value of these hair dyes, a value which resides in the 
richness, the beauty and depth of the shades which they 
make it possible to obtain. 


Medium blond 


Powdered henna leaves 30 g. 
Iron filings in the form of an impalpable powder 10 
Powdered rhubarb roots 30 
Borax 2 g. 
Ammonium chloride 2 
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Applied cold in the form of a poultice for 30 minutes, 
this mixtures gives a beautiful medium blond. 

When this rastik is applied with prolonged heating by 
means of a heating helmet of adequate design, the fol- 
lowing results are obtained: 
After 30 minutes at 60° C. . 


After 45 minutes at 60° C. . 
After 1 hour at 60° C. .... 


sn aot Light chestnut 
tee alee ard eta wee Chestnut 
le Sear eet arene etary Dark chestnut 
This example shows the diversity of the results and 
their modification, according to certain details of the 
technique of application used. 
Here are still other mixtures of this kind: 


Chestnut 
Powdered henna 100 g. 
Pyrogallol 6 
Copper sulfate 7 
Burnt sienna 8 


45 minutes at 60° C. 
Light chestnut 


Powdered henna 40 g. 
Iron filings 30 
Cobalt nitrate 2 
Pryogallol 1 
30 minutes at 60° C. 
Brown 
Powdered henna 40 g. 
Iron filings 40 
Cobalt nitrate 2.5 
Iron sesquichloride 3 
Pyrogallol 3 
45 minutes at 60° C. 
Jet Black 

Powdered henna 40 g. 
Iron filings 30 
Pyrogallol 3.5 
lron sesquichloride 4 
Dry logwood extract 10 
Copper sulfate 2 
Nickel sulfate 2 


1 to 1% hours at 60° C. 





Drug Store Shopping Habits 


Batten, Barton, Durstine & Osborn, Inc., New York, 
N.Y., has completed a study which reveals why women 
went into drug stores, what they had planned to buy, 
what they actually bought, how much money they spent, 
etc. This study was conducted in the BBDO National 
Panel of Consumer opinion, a panel of 3,000 families 
representative of families in towns of over 2,500 popu- 
lation across the nations. 

With each woman reporting on one drug store visit, 
it was found that the median expenditure for all items 
purchased per visit was $1.07. Expenditures were practi- 
cally the same in both chains and independents, but it 
was found that the median expenditure in the drug stores 
usually patronized was 68 per cent higher than in drug 
stores not usually patronized. 

As proof that brand names are registering, it was found 
that 85 per cent of the branded items purchased by these 
representative women were asked for by brand name. 
Ninety-six per cent of the women entering a drug store 
bought something, and 48 per cent of these women who 
made purchases admitted buying one or more items 
which they had not planned to buy before entering the 
drug store. Display was the principal motivating force 
leading to unplanned purchases, and BBDO found that 
82 per cent of all unplanned purchases by these women 
broke down into 13 major categories. 
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Desert Flower Sleuth 


Capturing the odors of sweet-scented flowers which 
thrive on the New Mexico desert wastelands and putting 
them in perfume bottles has been accomplished by an 
Easterner from Cleveland. Howard Foncanon, who op- 
erates a perfume shop in Albuquerque, New Mexico, 
said he already has captured the scent of the Yucca plant, 
the ginger flower and other prairie flowers. 

Right now, Foncanon said, he’s working on a tough 
one: Getting the delicate aroma of the pinon, a ground- 
hugging pine, into a bottle. Foncanon originally set out 
from Cleveland for Arizona last year. He said he found 
the arid desert around Albuquerque filled with sweet- 
scented blossoms and decided to stick around. 


Cosmetic Excise Tax Collections 
Tax collections for the twelve months ending July 
1949 are: 
1949 1948 1947 


January 9,648,063 10,371,512 


February 12,984,776 12,290,714 
March 6,796,181 6,927,991 
April 6,913,884 6,927,991 
May 6,983,445 6,660,851 
June 7,625,450 7,283,509 
July 6,776,881 7,332,070 
August 7,506,518 6,392,678 
September 6,890,757 6,733,695 
October 6,335,804 7,048,093 
November 6,872,541 5,386,690 
December 8,079,746 8,545,762 





“You're not paid to do atomic research; we’re a cosmetic house! 
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What the Fragrance Foundation 


What The Fragrance Foundation is doing and intends to do, and what this means to the supplier, 


ORE than a year ago, a few men in the perfume 
products industry realized that there was a great 
need for education of the American consuming public 
on the proper uses of fragrance products. Due to the 
foresight and ceaseless energy of this handful of business 
men of our industry, The Fragrance Foundation has 
been organized for the purpose of educating women 
throughout the country on the why, what, where and 
when of perfume and its allied products. 

As almost everyone in the toilet goods industry knows, 
The Committee on the Use and Marketing of Perfume 
Products was formed in the Spring of 1948 to study the 
conditions of the fragrance products industry, Its first 
effort was to raise sufficient funds for a survey on the use 
and purchasing habits of the consumer, conducted by 
‘The Psychological Corporation of America, A myriad of 
facts was uncovered regarding the use and marketing of 
perfume products. The results of this preliminary survey 
made it overwhelmingly apparent that there was con- 
siderable need for cooperative work on the part of the 
entire industry to reeducate the consuming public on 
the purchase and use of fragrance products. 

Already the work of the Committee has borne con- 
siderable fruit in the merchandising and advertising ac- 
tivities of many of the leading houses in the industry. 
However, since the project is a long-term activity, wide 
support of every member of the fragrance industry is 
needed for its work. The responsibility for success of this 
work is the business of every company who benefits from 
the sale of products where fragrance is the compelling 
force for purchase and use—whether they deal wholly in 
these products or only partially. The wide scope of this 
educational program will bring results of increased con- 
sumption which is of interest to everyone who has any 
stake in perfume products: essential oil houses, suppli- 
ers, retailers, as well as the manufacturers of finished 
goods. 

The Fragrance Foundation was incorporated in June 
of this year to carry out the work so splendidly started 
by the handful of men who formed The Committee on 
the Use and Marketing of Perfume Products. These men 
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who have given so unstintingly of their time and energy 
—and money—laid the ground work for comprehensive 
plans on education, not only of the consumer, but also 
of the salesgirl, who is our direct contact with the con- 
sumer. The time now has come for the entire industry to 
support this program. Membership is open to every com- 
pany who is interested in the purposes of our work and 
who is a member of ‘The Toilet Goods Association. 

The cost of membership is nominal so that every com- 
pany interested in fragrance can be advised by bulletins 
of the activities of The Fragrance Foundation and thus 
benefit from its program, A Coordinator has been ap- 
pointed to carry out the organization’s activities under 
the direction of its officers and members. 

A meeting of the full membership of ‘The Fragrance 
Foundation will be held early this Fall for the election 
of Officers and Board of Directors. The original Com- 
mittee which incorporated the new organization will be 
dissolved at this meeting, and the work turned over to 
the newly-elected officers. It is within the power of you 
who are in the fragrance business to decide, through 
membership in The Fragrance Foundation, which men 
of our industry will direct the most important promo- 
tion of your products that ever has been conducted. 

The activities of the Foundation can be divided into 
several categories; such as, publicity, advertising, educa- 
tion of salesgirls, trade relations, merchandising—all de- 
signed to increase the consumption of products where 
fragrance is the compelling force for purchase and use 
by millions of consumers. ‘The potential is enormous. No 
one at this time can foresee the total scope of the over-all 
effects of this work. However, it is evident from the work 
already started that far-reaching results can be achieved 
by the cooperation of all those interested in perfume 
products. 

The entire national press is giving unprecedented sup- 
port to the informative material sent out by us. Every 
day, consumer magazines and newspapers are informing 
their readers on the importance of fragrance to a woman, 
and how to use it. Similar information is broadcast to 
listeners of radio programs throughout the country. 
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Means to You! 


manufacturer and retailer. 


Every publication of the trade press is running informa- 
tive material on fragrance for the attention of retailers 
and salesgirls. There is every reason to believe that this 
support on the part of the press will continue, and grow 
even stronger, making the millions of consumers in this 
country so fragrance conscious that they will become 
steady users of our products. 

Important stores in every part of the country have 
been contacted, asking for their cooperation with ow 
work. The response has been surprisingly enthusiastic 
and prompt on the part of toilet goods buyers and top 
management. Promotion suggestions and fundamental 
information on fragrance products for better selling on 
the part of salesgirls, have been sent to the large numbe1 
of stores who have expressed a desire to work with us. 

Our plans for the coming year include sales training 
material for every salesgirl as well as educational ma- 
terial for schools and women’s clubs. 

The budget of our organization is modest for the work 
projected. We do require, however, the active support of 
all manufacturers of finished goods, all members of the 
essential oil industry, all suppliers and all retailers, in 
order to accomplish in full measure the objectives of our 
program. Membership in the Foundation is an invest- 
ment which will pay off because it brings to each mem- 
bership company the collective thinking of the entire in- 
dustry. The advice and suggestions of our organization 
is available to every member company. The cost of mem- 
bership will be many times repaid through increased 
consumption of all fragrance products resulting from 
the educational work of our organization, The Fragrance 
Foundation. 

In order to accomplish the extensive program planned 
lor the coming year, we need enthusiastic support of 
everyone connected with the fragrance industry. Now is 
the time for every company interested in fragrance prod- 
ucts—supplier, essential oil house, manufacturer of 
finished goods, publisher—to support the activities of 
lhe Fragrance Foundation. The successful accomplish- 
ment of our plans will increase the sales of every com- 
pany in the business of fragrance products. 
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Miriam Gibson French 


Miriam Gibson French started her business career as a 
typist-telephone operator. From that beginning, she 
found herself occupied in a great variety of pursuits. She 
was, at various time: A secretary to a doctor, an interior 
decorator, a real estate salesman, secretary to a banquet 
manager, editor of the Tower Radio Magazine, associate 
editor of Movie Fan Magazine. She has freelanced ar- 
ticles and promoted personalities. She has been active in 
the motion picture and radio industries. 

Mrs. French began to point her activities more di- 
rectly toward the toilet goods field when she joined 
Shulton, Inc., as publicity director. After five years, she 
became beauty editor, then promotion director of Charm 
Magazine. For a year-and-a-half she had her own office 
as merchandising, promotion and public relations con- 
sultant. Among her clients at that time were: Guerlain, 
Helena Rubinstein, Jean Nate, and the publicity pro- 
gram for the fight to repeal the 20 per cent excise tax on 
cosmetics. Currently, Mrs. French is Coordinator of The 
Fragrance Foundation. 

Mrs. French attended Cathedral School of St. Mary 
and Mrs. Dow’s School in Briarcliff, N.Y. She was born 
in Mt. Vernon, N.Y. For hobbies, Mrs. French has only 


one, her husband. 
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Buyers tired of half-price sales 


chandise 


ormal Merchandising Gets Response 


. . Too many lipstick colors in all brands 


. . Gadgets still important, but trend is toward quality mer- 


. . Will shorter haircuts affect home 


permanents? . . . Colognes and deodorants sell heavily . . . More men buying deodorants 


CHICAGO 


Space New 
Items 


HE Middle West has enjoyed a “double” season's 
selling on colognes. Not in years, some say since 
1934, has there been such a demand for cooling lotions. 
The only complaint made has been that many of the 
better fragrances are so poorly bottled, as to hand, that 
they slip. Several stores report clearing out suc h bottles 
because the sale was slow and queries proved why. 

If manufacturers of cosmetics have thought of buyers 
as being choosy, they have yet to learn just how choosy 
these people can be. Here are some of the facts which 
buyers are marshalling for the benefit of cosmetic mak- 
ers: ‘Too many lipstick colors in ALL lines. Reduce 
these for volume and have the shades definite rather 
than so close that comparison, by the average woman, is 
difficult. The same is true of nail polishes, on which 
many buyers see a type of red that is not listed in any 
of the shades. 

At the moment there are more buyers up-in-the-air 
without benefit of a plane, than seen in a long time due 
to the tooth-powder, tooth-paste situation. Here is a 
summation of what they say: “Why should a firm put 
out two and three sizes in a tube, the same in powder 
and then top these all off by adding the same sizes, etc., 
containing the new ingredient. Yet, there was no recall 
or discount allowance made on the stuff we had in stock. 

These buyers say that one size in a tube (excluding 
the 5 and 10 cent store size) and one in powder will per- 
mit them to do MORE business than the half dozen 
conflicting styles and prices and sizes now featured. ‘‘Se- 
lect the best seller in tube and can,” they advise, “and 
discard the others.” 

This idea of variety in size, price and often packaging 
carries over into the deodorant field. 

The entire industry wants more stabilization in its 
products. New items are wanted, yes, but not every week. 
There is no time to build up a following and then if a 
maker cannot follow up his flash promotion with mer- 


218 September, 1949 





chandise, a buyer throws the item out, and the consumers 
are disappointed as well as disillusioned. 

Slow movers last month were: $1 compacts yet those 
$5.95 sold in substantial volume; soaps in 
the cheaper lines; cheap dresser sets, yet quality comb 
and brush at $12.95 moved well whereas the $3.95 (for- 
merly a good seller) was dead. 

What has moved: The quick set ideas for hair to re- 
tain the curl. The new wrinkle remover that has also 
been in too short supply, in Chicago and in Duluth. St. 
Louis, Chicago, Twin Cities, Detroit all report excellent 
acceptance of the new bellows-bottle spray deodorant. It 
will continue to sell at $1 if a cheaper size is not pro- 
duced. Half-prices on well known name brands of cream 
and lotion cut into this sale in Chicago. The newly fea- 
tured hand cream to remove freckles, etc., has been of in- 
terest to consumer but poorly featured in departments. 
Chicago and most Middle West cities presented it, with 
Block’s and Mandel’s advertising it. Some stores have it 
on the bargain counter . . . already. 

Solid colognes had their really big sales impetus when 
the hot weather made their application both cooling and 
refreshing. It had Middle West presentation and many 
of the displays were cool in appearance—as trays of dried 
ice conveyed the idea of a cooling ice. 

Several stores now offer plastic jars and bottles which 
one may fill with her own products for travel. These are 
selling much better than buyers anticipated. There is 
room for these in all cosmetic kits. 

Every buyer finds that bath salts, oils, etc., are still in 
top selling brackets, but they also want ones which DO 
NOT LEAVE A BATH TUB R-I-N-G!—Jean Mowat 





PITTSBURGH 


Strong “Back To 
Nature” Trend 


NE classification in the cosmetic end of the business 
that apparently shows no decline concerns items for 
the hair. 
There seems to be an ever-increasing interest in the 
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products women can use at home to beautify their 
“crowning glory”’—hair. This covers many items and is 
not centered on home permanents only, although the 
demand for them continues to hold up very well. 

As one buyer put it, “A new shampoo, or almost any 
item for the hair, immediately rates a listening ear from 
the customer.” 

Along this line, it was found that a majority of sales- 
girls interviewed report a great interest in any shampoo 
containing egg. Some of the girls were of the opinion 
that the use of an egg shampoo has a slight old-fashioned 
slant (many have heard that a raw egg, beaten up, was 
good for the hair), and for that reason might have ap- 
peal. At any rate, many women apparently like the idea 
and tend to be interested in such shampoos. 

In face creams, a “back to nature” slant is noted too. 
If a cream is described as having milk in it, or the word 
“milky” is used in instructions on how to use it, women 
like the idea. This, too, could be a hold-over of all the 
fan fare given to a famous movie star’s use of milk in her 
beauty routine many years ago, 

One saleswoman said that, much to her surprise, even 
the younger customers have heard about the “milk 
legend” and connect it with beauty. 

Interest in cosmetic products that have water-proof 
qualities has been noted. Make-up that stays on while 
swimming, a lipstick that may be used, mascara that isn’t 
affected by water, all have had appeal this Summer. 

Another Summer interest has been deodorant soap. 
While some salesgirls have expressed the opinion that 
sales would have been greater if prices were lower in this 
line, they say there has been a growing demand for this 
item. It isn’t great, but appears to be catching hold. 

Sales of deodorants are now made to more men than 
in the past, it is reported. Soaps appeal. Generally, how- 
ever, clerks say men don’t like types that have to be ap- 
plied—like creams or liquids that do not spray on. There 
has been interest in “squeezeable”’ bottles. Non-spill and 
easy-to-pack types rate. Pastes in tubes, rather than bot- 
tles, are also preferred.—Lenore Brundige 


CINCINNATI 


People Show Pre-War 
Buying Habits 


Con Tinuep torrid temperatures in Cincinnati led 

to two new habits regarding cosmetics. With Stopette, 
Heed, and Sprite, liquid deodorants in squeeze bottles, 
and several cologne deodorants also coming on to the 
market, the town as a whole took to the new easy-to-ap- 
ply deodorants. All stores featured the new liquid deo- 
dorants and all reported great success with them. ‘Tussy, 
one store announced, would put out a similar squeeze- 
bottle deodorant this Fall, but the store planned no par 
ticular promotion of this since deodorants, sorry to say, 
are seasonal items. 

The other new habit was the usage of solid colognes. 
Ihe reason for the big success of both Tabu’s and Lu- 
cien Lelong’s solid scents was the newness of the idea, 
the ease and safety of carrying it for travel, and the 
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slight tingling cool feeling to the skin upon application. 
At any rate, buyers felt it was here to stay. 

Several counters reported extra strong sales of Toni 
since the new spin curler has been introduced. Dow’s 
Drug chain “can’t keep Toni in stock.” 

Another fast-moving one is the Revlon “Lip-Kit” with 
three lipsticks at $1. Mabley and Carew told of an es- 
pecial run as a result of newspaper advertising and a 
window display. A display without advertising brought 
the store hot sales on ‘Tussy’s “Midnight” cologne. In 
the same store, a large display and news ad brought big 
sales on Roger and Galet sachets at two for a dollar. 

Penney’s pursued the mark-down policy with Naylon 
lipsticks at two for a dollar (in dollar sizes) and with 
Dorothy Perkins’s $1 cologne and $1 deodorant, at a 
dollar together, and had success. 

Clerks had few complaints about sales, with the ex- 
ception of one, who charged that it was not only the 
federal tax that kept cosmetics from selling as they 
should. “We need to go back 20 years and give them the 
old one-two. Stores and the toilet goods industry have a 
defeatist attitude. They're not aggressive enough; they’re 
drifting with the tide. We need more ballyhoo about 
glamor with more intensive national advertising, not 
price changes. The recent drive by John Ropert Powers, 
who took $20,000 of our business with him, proves that 
people will buy cosmetics from the people who go after 
them.”—Mary Linn White 


LOS ANGELES 


Sales Girls 
Show More Interest 


PFPOGETHER with a feeling among toiletries buyers 
that gadgets are still important, there is a definite 
impression that quality merchandise should receive in- 
creasing attention. Van Venneri of the I. Magnin chain 
of top specialty stores says that cigarette cases, hair dry- 
ing turbans, jewelled lipstick cases, and other items for- 
merly not regarded as toiletries section sellers have been, 
and still are, important to her maintenance of volume. 
Yet Marcel Rochas’s new men’s line, Moustache, priced 
in an extreme top bracket is receiving an excellent ac- 
ceptance there and in other top stores out here. 

There has been so much half price business done that 
buyers are feeling that the time has come to get away 
from that kind of thing and round the circle back to in- 
creased unit sales with a corresponding increase in mark- 
up. They're tired of half price, and they feel that 
whether consumers are or not the condition is un- 
healthy. Of course the season has some influence on that 
feeling. With holiday business looming on the horizon, 
buyers are ready to decrease pressure on specials and half 
price sales and begin to emphasize quality at full price. 
Magnin’s is featuring imported French perfumes and 
toilet waters. The White House and City of Paris, San 
Francisco, both have added expensive French imports to 
their displays, and are building them up through their 
newspaper advertisements. Seasonally Los Angeles is al- 
ways a step behind San Francisco, but already indica- 
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tions are not lacking that the same kind of merchandis- 
ing sense is coming up there. 


The New Esoterica hand cream for the removal of 


brown spots on hands has met with whole hearted ac- 
ceptance out here. 

The accent is still on hair goods. Several different 
makes of chemical containing turbans for drying hair 
are being displayed, and reports are that they are mov- 
ing well. They lend themselves to a type of display un- 
usual in cosmetic sections, and buyers are availing them- 
selves of it. 

You can sense more interest among sales girls. ‘Talks 
by representatives are welcomed. Salesmen are invited 
now to explain their lines to groups of salespeople, 
where formerly nobody had time nor interest for that 
kind of thing. Educational material from manufactur- 
ers is welcomed, and used. The overall picture on the 
Coast now is a definite settling into good merchandising 
and selling, with plenty of attention to volume produc- 
ing gadgets, and an increasing acceptance for quality 
merchandise in higher price brackets.—Don Cowling 


BUFFALO 


Christmas Buying 
Has Started 


ESPITE the new developments of recent months, 

new ways of administering to old needs, and the 
new packaging on old items, buyers still place great 
emphasis on the buying appeal of still more new items. 
So even though some companies are reducing their oper- 
ational budgets, it is to be hoped that they don’t cut 
down on their imagineering. 

Most stores report an ever-growing preference for 
liquid deodorants in plastic spray bottles. 

The buyer also reported that the small-sized trio pack- 
age of three lipsticks, offering a variety of three shades 
for $1.00, is a wonderfully salable item, being equally as 
welcome for personal use as it is for gifts. Cream make- 
ups top all types at J. N. Adam’s, proving just as popular 
in Summer as they are in Winter. 

Christmas buying has started at this store with a bang 
with Mais Oui gift packages well in the lead, with Eve- 
ning in Paris doing a tremendous volume on its gilt 
package which combines bath powder for $1.25 with 
cologne for only 10 cents extra. 

Packaging garnered two special comments this month. 
One, that package exteriors be washable so as to permit 
a constantly clean appearance. The other, that if manu- 
facturers insist on white or delicate pastel packaging, it 
would be advisable to encase them in Cellophane to as- 
sure a bright freshness at all times. Though clerks keep 
packages dusted constantly, there are certain packaging 
papers that are more absorbent than others, and once 
even a bit of dust assails their surface, they just never 
look as good as they once did, and still should. 

In the perfume line, the suggestion was made that a 
more limited number of fragrances and less wide variety 
of bottle sizes be presented. 

Conversely, lipstick sales were reported to suffer when 
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a line offers, for instance, only two colors instead of the 
five and six offered by competitors. Regardless of how 
excellent the quality of the two lipsticks offered by any 
one line, Madam Public may be safely said to prefer va- 
riety to goodness, quantity to quality.—Maggie Flemming 


ATLANTA 


Successful 
Promotion 


HAT usually turns out to be about the dullest cos- 

metic season in Atlanta, extending from the latter 
part of July until the latter part of August, was granted 
a timely respite this year by Revlon’s Color Casting pro- 
motion. 

Along with their general expansion program, Davison- 
Paxon moved their cosmetic department over to an in- 
creased area directly in front of their elevators, which 
also placed it strategically between their two first floor 
escalators, feeling that it would catch the eye and maybe 
the pocketbook of the customers waiting for the eleva- 
tors, as well as those ascending and descending the esca- 
lators. 

It is a little early yet for them to note any definite in- 
crease in sales, but in their general store-wide celebra- 
tion sales, scheduled to start August 23, plans are under- 
way to have special sales throughout this department in 
an effort to attract more people to these counters, 
thereby introducing them to their various expanded 
lines, 

All the stores are glad to give credit to special repre- 
sentatives from different houses who have helped them 
raise their sales totals by continuing to visit their de- 
partments during the vacation months. 

For example, their initial response to Marie Earle’s 
Araline was so great that they have requested anothet 
visit from the representative from this house as well as 
extra supplies of the product. 

So far none of them have noticed any unusual activity 
directly attributable to back-to-school movements. How- 
ever, it has been an unusually hot college show and 
school clothes promotion period, which no doubt ac- 
counts, at least in part, for the sluggish attitude in buy- 
ing. All of the downtown stores did feature special cos- 
metic lines in presenting their annual college fashion 
shows and at least two of them gave away small favors 
from cosmetic houses to the guests who attended the 
shows. 

Only one store has held its own in perfume sales dur- 
ing the Summer months—Rich’s. They put a lot of time 
and effort behind their perfume promotions, always in- 
troducing a new fragrance with attractive displays and a 
small fountain which sprays the new scent in the vicinity 
of their main entrance. They concentrate all their per- 
fumes in one spot, called a Perfume Bar, which is also 
placed at their main entrance. 

Hair preparations have been the biggest Summer sell- 
ers here, including everything from conditioners to 
shampoos to brilliantines down to color rinses. Home 
permanents are apparently a favorite recreation in At- 
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lanta with Toni’s new spin curler converting new dev- 
otees every day. 

Sprite deodorant has been a terrific seller in Atlanta, 
because, as one buyer explained it, its timing was abso- 
lutely right. This, they all admit, is a big factor in de- 
termining the initial acceptance as well as repeat sales of 
new items. 

Drug departments, which, of course, includes drug 
stores as well, have all had a very remunerative season 
with soaps. 

All the buyers are excited about the new attractive 
packages that are being introduced in certain lines and 
are assured that eye-appealing wrappings contribute con- 
siderably to sales, especially with new products. 

—Maynita Gerry 


DALLAS 


Leg Make-Up 
Sales Off 


( Seeereee promotions have been divided into two 
distinct approaches during the last month in Dallas. 
Counter displays and individual advertisements in the 
newspapers have concentrated on hot weather articles. 
Window tie-ins and fashion ads have been tailored to 
fit the Fall merchandise now being presented to the pub- 
lic. 

Summer colognes, both stick and liquid, and deodor- 
ants have continued to set a fast pace. Demands for per- 
fumes, especially the heavier odors, have fallen almost to 
nothing. 

Most departments are concentrating on clearing out 
their Summer merchandise in preparation for Fall so 
that packaging and odors will be in line with the season. 
However, there have been no large scale sales, only spe- 
cials in one or two items. 

More and more emphasis is being placed, especially in 
the department stores, on training personnel to know 
their products. They are finding that an increasing num- 
ber of customers want specific information about prod- 
ucts; that they are more dollar conscious, but will spend 
if they are certain that they are getting their money's 
worth. Packaging plays a major part in attracting cus- 
tomer’s attention, but packaging alone is not enough. 
Ihe clerk must have some facts to cinch the sale. It is 
becoming more and more important for sales clerks to 
be familiar with the national advertising done on the 
lines they handle as well as for them to be familiar with 
the overall presentation and policy of the store espe- 
cially in regard to fashion lines. This kind of coordina- 
tion is being practiced more consistently. 

The most spectacular trend recorded by the chain 
drugs is the sale of the new ammoniated tooth paste and 
powder. 

\lthough there are still some sales in leg make-up, 
these seem to have fallen sharply this Summer. Lots of 
Dallas women go without hose but rely upon the sun to 
get a becoming dark color. Use of depilatories for legs 
continues to gain over the old fashioned razor blade. 

Sales of the Toni home permanent continue high 
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since the introduction of the new curl wrap with Rich- 
ard Hudnut running a close second in most stores. Dial, 
the new deodorant soap, has been well received. Other 
fine, specially scented soaps have done well in depart- 
ments using them for special promotion.—Jean Shaffer 


NEW ORLEANS 


Other Activities 
Hurt Cosmetics Sales 


OSMETICS had rough sledding in New Orleans this 
month, in competition with other merchandise. Pre- 
occupied with their traditional August furniture sales, 
August coat and fur sales, and finally with their city- 
wide Community Bargain Days, store executives gave 
less than usual attention to the importance of smooth 
skin, sweet smells and other cosmetic promotion ideas. 
Maison Blanche surprisingly devoted a whole front 
window to its cosmetic department, an unusual depar- 
ture from store policy. However, the bargains were con- 
fined to its own brand talcum, tissues and toilet paper, 
and a special on boudoir lamps. 

Other stores, where fashion is featured even during 
the community sales, permitted a few bottles of perfume 
to appear discreetly in the corners of their windows. 
Kreeger’s gave the king-size bottle of Tabu a good play; 
and Gus Mayer less conspicuously showed flacons of 
Matchabelli, Carnegie, Rosenstein and Caron scents, 
NOT at bargain prices. Only Godchaux, among the 
specialty stores, went ahead with its usual cosmetic win- 
dow. 

Aside from sale days, most stores are busy with the 
usual August emphasis on special fashion merchandise: 
school clothes and advance coat sales, which don’t lend 
themselves so well to cosmetic tie-ins. September should 
be a better month, when the usual fashion promotions 
get under way. However, D. H. Holmes, sponsoring the 
Mademoiselle Back-to-College Fashion Show in the 
Roosevelt Grand Ballroom, managed to find a place for 
cosmetics, presenting each of the guests with a trial size 
Dorothy Gray lipstick in the new South America shade, 
and with a trial package of Mary Imogene Shepard's 
Baby Skin Oil and Soap. One of the models carried a 
Harriet Hubbard Ayer fitted case. But no manufacturer 
was credited with the models’ make-up, showing that 
somebody missed a good boat. In New Orleans fashion 
shows are well-attended by an audience which can af- 
ford to pay not only for the lunch which precedes the 
show, but for anything it sees in the show, including a 
new cosmetic label or hue. 

In general selling, August remained a slow month al- 
though End-of-Summer hair problems gave an impetus 
to the sale of shampoos, conditioners and the increas- 
ingly popular home permanents. Drug stores were fea- 
turing the Hudnut manufacturers’ special: specially 
packaged creme rinse and egg shampoo for $1. Some 
buyers wondered what effect the spreading vogue for 
short hair would do to their home permanent sales, since 
the short ends of the feather cut are harder for the ama- 
teur to tackle than a longer hair style.—Glendy Culligan 
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BOOK REVIEWS 


ORGANIC ANALYTICAL REAGENTS, by Frank J. 
Welcher. Four volumes. 2189 pages, 6 x 9 inches. 1947- 
1948. Indexed. D. VanNostrand Co., New York. Price 
$8.00 single volumes, $28.00 in set of four volumes. 


The full scope of this mammoth reference work is not 
indicated by its title. Not only are these four volumes a 
collection of methods involving the use of organic analyt- 
ical reagents, but they are probably the most comprehen- 
sive publication in the E nglish language on the qualita- 
tive and quantitative estimation of organic and inorganic 
chemicals. 

‘To appreciate the work done on this series, one need 
only to remember that more than 11,000 publications 
were reviewed by the author. Over 10,000 references are 
given in the combined work. One may wonder where the 
library facilities could be found for such an undertaking. 
The author clarifies this point in his acknowledgments. 
Apparently, the fine library of Eli Lilly and Company of 
Indianapolis was made available to the author, ‘This, to- 
gether with the public library and the Indianapolis Uni- 
versity Library as well as the Advance Paint Company Li- 
brary, all of Indianapolis served the author in good stead. 
The entire work appeared in single volumes, published 
several months apart over a period of about a year and a 
half. 

The material is arranged giving the formula first, prop- 
erties, molecular weight, Beilstein reference, method of 
preparation and full directions for the detection and de- 
termination of every chemical for which the particular re- 
agent may be used. 

The reagents are divided by families, thus volume | 
includes, among others, alcohols, phenols, ethers, alde- 
hydes, ketones, etc. 
droxy acids, amino acids, esters, amines and quaternary 
ammonium compounds to only name a partial group. 
Among the subjects covered by volume 3, are pyridine 
and its derivatives, quinoline and its derivatives, the ox- 
imes and the acidic amino compounds. Volume 4 brings 
in all the odds and ends, such as acidic nitro compounds, 
the arsonic acids, the xanthates, miscellaneous sulfur 
compounds, alkaloids and dyes, for example. 

Each volume is indexed separately to the contents in 
that volume. The index is arranged alphabetically and 
according to the uses of the organic reagents. 


Volume 2 covers organic acids, hy- 


Phere is practically no test method required that is not 
mentioned in these over 2000 pages. 
congratulated for having made the tremendous personal 
sacrifice that was required to complete this task, at the 
same time special recognition should be given him for 
completing a much needed work. 

This is one of the most important reference works in 
analytical procedures and should be in every analytical 
chemist library.—M. G. deN 


REICHSTOFFE UND PARFUMIERUNGSTECH- 
NIK. Dr. Fred Winter. Vienna 1933, republished in Ger- 
man in the United States, Edwards Bros. Inc., 1948. 
Cloth covers, 377 pages. Price $9. 


The re-issue of this, one of a series of hard to get books 


for the perfumer’s working library, constitutes a real 
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The author is to be, 


service to the art, making available again a valuable ref- 
erence work of high standing. 

The first section is a comprehensive review of the char- 
acteristics, chemical structure and odor properties of fra- 
grant substances, natural and synthetic, intelligently 
grouped. The second section is introduced by a discus- 
sion of the theory and practice of compounding, some in- 
teresting thoughts on harmonies and contrasts, and the 
role of natural and synthetic ingredients in the formula. 
A series of formulas for conventional fragrances follows. 

All things considered this formulary has a definite in 
spirational value. With some imagination many of these 
recipes could be used as foundations for creations in the 
modern style providing advantage is taken of the newer 
ingredients which have become available in late years. 


THE CHARACTERIZATION OF ORGANIC 
COMPOUNDS, by Samuel M. McElvain. 282 pages, il- 
lustrated and indexed, 534 x 814 inches. The Macmil- 
lan Co., 1947, price $3.90. 


‘There should be nothing like a book from the pen of a 
practicing teacher, for more than anyone, a teacher can 
learn the weakness of other texts when in the hands of 
students. Knowing the failing of other texts and the 
needs of the students, the teacher should be able to write 
a useful book. The proof is in the pudding. The author's 
effort is the result of over 22 years of teaching at the Uni- 
versity of Wisconsin a subject which forms the title of 
this book. 

After arguing with himself as to whether it is better to 
have the student use the library, searching texts or jour- 
nals for information on derivatives, or to have the infor- 
mation in the students’ text book, the author settled on 
the latter course . . . good for him! 

Methods described appear to be quite thorough. The 
physical characteristics of hundreds of compounds are 
included, although the author makes no pretense at of- 
fering a complete list. 

It is a useful book for laboratory assistant as well as 
student. When one realizes that most laboratory chemists 
in the cosmetic industry are not called upon to charac- 
terize chemical compounds very often. They in particu- 
lar will find this a useful book.—M. G. de N 


INTERNATIONAL WORLD WHO'S WHO. G. G. 
Sampson, editor. Simulated leather covers, 6 x 9 in., 1854 
pages. 1948-1949 edition. Sampson Publishing Co. Inc. 
Price $18.50 


Special interest will be maifested in this useful work 
containing about 13,000 biographies of important men 
and women of the world from practically every field of 
endeavor, because it was edited and published by G. G. 
Sampson who for 16 years was in charge of all European 
activities of Richard Hudnut. 

The book, which is just off the presses and weighs 
incidentally five pounds, is meticulously printed on fine 
paper and the sturdy binding and covers with gold 
stamping add materially to its serviceableness. 

It is a source of ready reference in a concentrated, com- 
prehensive form on thousands of important personalities 
who are often in the news or whose activities are of inter- 
est to the world in general. It is evident that care was 
taken in framing standards for inclusion in the volume 
and that selections were made solely on the basis of merit. 
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MATCHABELLI 


Iwo of Matchabelli’s most popu 
lar colognes, Holly Berry and Pot 
pourri, in one-ounce, screw-capped 
bottles are packaged in a box dis 
playing carolers in snow against a 
background of snow-roofed houses 
and blue sky. $1.00 


Seaforth has an 


SEAFORTH 


inexpensive 
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Christmas package containing lo- 
tion, cologne and talc. Priced at 
$1.25 


Ayer’s “Lazy Angel” has a bottle 
of Golden Chance perfume nestled 
behind a halo. A sprig of green and 
gold foil holly and sequins complete 
the holiday picture. Retails at $1.50. 


For Christmas 


AYER 


A plump red candle with Golden 
Chance perfume, tied with red and 
green holiday ribbon and foil holly 
sp! igs sells for $4.00 


Containing cold cream, vanishing 
freshener, Pond’s 
“Charm Kit” is decorated with 


white scroll on blue. Sales price .49. 


POND’S 


cream and 
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CUTEX 


“Swing Hair Fragrance,” by Ogil- 
vie Sisters, features hair perfume 
and deodorizer in a new package. 
The attractive atomizer is sturdy 
enough for unlimited re-use. The 
kit was developed not only for the 
holiday trade, but is ideal for a 
week-end gift, or for personal use. 
Cost $2.25 


Coty offers one dram of L’Origan, 
Emeraude, L’Aimant or Paris in a 
clear plastic ball, decorated with a 
metallic plume, ready to hang on 
the tree for $3.50 


A red genuine leather kit, con- 
taining two bottles of nail lacquer, 
lipstick, Twincote, oil, lacquer re- 
mover, pusher, emery boards, 
orange stick, nail file, cuticle scissors 


CHEN YU 


SCHIAPARELLI 


YARDLEY 


and tweezers, is presented by Chen 
Yu. Retails at $12.50 


Cutex has a holiday gift of polish, 
cuticle remover, orangewood stick, 
emery boards and cotton. Packaged 
in floral design box. Retails for 
$1.00 


A gift for men is presented by 
Yardley in a set consisting of soap, 
lotion, talc and hair tonic. The box 
has a grey background imprinted 
with jungle scenes. The talc comes 
in aluminum containers, lotion and 
tonic in green and blue capped 
bottles. Sells at $3.95. 


Three new sizes have been added 
to the Schiaparelli Zut line. They 
are: The one ounce, one-half ounce, 
and “refresher” purse flacon. The 
metal cap and label are in Zut colors 
of green and mauve. Prices are 
$25.00, $15.00 and $3.00 
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GOURIELLI 


It’s a logical idea to add the 
“Shave Bucket” to the Gourielli 
Here’s How line for men since the 
cocktail shaker bottle has been so 
successful. The miniature alumi- 
num ice bucket comes complete 
with shave soap. Retails at $1.50 


Houbigant combines Quelques 
Fleurs and Chantilly perfume in a 
new Christmas window setting. It 
is realistic down to a small holiday 
wreath and lacy curtain design. 
Sales price $3.50 


Tussy offers Terpsichore, Tah 
mina, and Safari, each in a half 
dram gold-topped glass bottle in a 
red leather boot, complete with 
white cuff trim. The three boots are 
attached at intervals to a bright red 
cord. Sells for $2.00 


The Early American Old Spice 
Vanity by Shulton is decorated in 


HOUBIGANT 


the usual Old Spice colors. Contain- 
ing a mirror, it makes a bath or 
dressing room accessory. The Vanity 
contains toilet water, dusting pow- 
der, body sachet, soap and sachet 
tables. It retails for $6.00. 


Merry Christmas is said by Len- 
theric with a red and white gift card 
that, when opened, shows a gold 
Christmas tree in the center of 
which is attached a one dram con- 
tainer of a choice of six fragrances. 
The card comes boxed for mailing. 
Priced from $2.00 to $3.25 


Richard Hudnut offers “Dream 
House” for Christmas. A bottle of 
Gemey perfume and another of es- 
sence are housed in a snow-topped 
cottage. Price $3.25 


LENTHERIC 


RICHARD HUDNUT 
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Peppermint 


Peppermint is very likely the most important of the 


mint flavors, a position it owes to the cool, fresh 


flavor it confers on those products in which it is used. 


MORRIS B. JACOBS, Pu.D.* 


HE cultural directions for the growth of peppermint 
‘bebe in which such topics as soil requirements, 
preparation of the soil, the use of fertilizers, irrigation of 
the peppermint plants which are a crop requiring con- 
siderable amounts of water, propagation and planting, 
and cultivation for the elimination of weeds are con- 
sidered, have been fully described by Sievers and Steven- 
son in their bulletin on “Mint Farming,” U. S. Depart- 
ment of Agriculture, Farmers’ Bulletin No. 1988, April, 
1948. 

It has been shown by various investigators that the 
peppermint plant generally contains the maximum 
amount of oil when the plants are in full bloom. This is 
the stage then at which the plants should be harvested. 
Thus in one investigation, the amount of oil obtained 
(1) before and (2) during bud formation, and (3) dur- 
ing and (4) after flowering was determined. ‘The amount 
increased up to the third period, that is the flowering pe- 
riod and then decreased. However, there are a number 
of factors which affect the blooming so that in some 
years the plants have few blooms thus making it difh- 
cult to decide the proper time of harvesting. 

There is no need to rely on the blooming period as 
the criterion for harvesting because a relatively simple 
distillation can be made to assist in deciding the time of 
cutting the peppermint herb in order to obtain the high- 
est oil yield. This test devised by Ellis and co-workers 


(N. K. Ellis, L. J. Swift, and M. H. Thornton, Indiana 


® Professor of Chemical Engineering, Polytechnic Institute of Brooklyn. 
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Agricultural Experiment Station Department of Horti- 
culture, Mimeograph, A Method for Telling the Time 
of Cutting Peppermint for Highest Oil Yield, June 
1944) consists of making trial distillations of representa- 
tive field samples as the peppermint plants grow. 

The biogenesis of the oils of American black pepper- 
mint is discussed by Kremers (J. Biol. Chem. 50, 31 
(1922)). He drew a relationship between acetone and 
acetaldehyde with the subsequent formation of isovaler- 
aldehyde from which citral is probably obtained from 
which in turn, citronellal, isopulegol give rise to the 
principal components, menthol, menthone, limonene, 
and the other components previously mentioned. The 
general topic of biogenesis of essential oils in plants is 
discussed by Guenther in his book, Essential Oils. 

Peppermint oil is obtained from the plant by means 
of steam distillation. 

In general the equipment presently used consists of a 
steam generator, a still (commonly called the boiler and 
the tub, respectively), a condenser, and a receiver. All of 
this equipment is customarily housed under one roof, 
supported by a steel framework but not enclosed by 
walls. Usually more than one vessel is used as the still so 
that relatively continuous operations can be carried on 
for while one tub is being cleaned out and recharged, 
the second can be steam distilled. 

Still Tubs.—In the Michigan-Indiana-Ohio region of 
peppermint oil production, the still tubs are made of 16- 
gauge galvanized sheet steel and are about 6-7 feet in 
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diameter and about 6-9 feet tall. The tubs are equipped 
with a 1.5-inch pipe near the bottom of the vessel for the 
entry of the steam and with an exit port near the top, 
just under the cover. The exit port is several times the 
diameter of the entry port as a precaution against build- 
ing up of back pressure in the still. The still cover is 
fastened down with clamps in a fashion similar to that 
of an autoclave and is made steam tight with the aid of a 
gasket. In the Northwest Washington Oregon area ce 
ment tubs are also used, while in other areas some use is 
made of stills equipped with a cover which can be sealed 
with a water seal. In these devices the condenser is at 
tached to the cover rather than to the vessel thus permit- 
ting the cover to be swung to another still. 
Condensers.—Worm type condensers are commonly 
employed. Some are cooled by running water over the 
pipes while others are immersed in a cooling tank. The 
hot condenser water is sometimes used in the steam gen- 
erator with a consequent saving of fuel. A few tubulan 
condensers, consisting of an upright metal shell contain- 
upright 2-inch 
mounted like flues in a boiler, are also used. 
Receivers.—Vhe receivers are cylindrical drum-like 


ing about 24 diameter iron pipes 


vessels with a converging neck which vary in capacity 
from 10 to 50 gallons. hey are equipped with a side 
pipe by means of which the level of water in the receive) 
can be raised thus permitting the oil to be forced out of 
a port at the top of the receiver. 


DISTILLATION PROCESS 


The peppermint herb must be packed in the still in 
such a manner that the steam will not channel through 
thus failing to effect distillation. It must also be packed 
in the stills in such a manner that the exhausted mate- 
rial can be removed with a minimum of effort. This is 
achieved by placing an iron ring to which chains are at- 
tached on the bottom of the still. The plant is then 
packed in until about the middle of the still. The steam 
is partially turned on and a second ring with chains is 
inserted, after which the loading is finished. The partial 
steaming assists in packing the plant thus preventing the 
channeling mentioned above. The two rings with the 
chains permit rapid removal of the herb after distilla- 
tion is finished. After loading is complete, the cover is 
clamped on and the flow of steam is increased. When a 
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condensate begins to be collected in the receiver, the 
steam flow is adjusted so that none of the vapors are lost. 

Usually the oil separates readily from the aqueous 
layer and may be withdrawn as a clear oil but some 
processors preter to filter the oil. Most oils which un- 
dergo the distillation process briefly described above 
contain only a trace of dimethyl sulfide but as men- 
tioned in a previous paper peppermint oils are some- 
times redistilled. 

Ihe amount of steam used depends upon the moisture 
content of the peppermint herb charged into the still. It 
has been shown, for instance, that the higher the mois- 
ture content of the peppermint plant the higher the 
steam consumption. Thus air-dried peppermint needs 
about 30 to 50 pounds of steam pet pound of oil, par- 
tially dried peppermint requires from 60 to 80 pounds 
of steam per pound of oil, whereas the fresh herb needs 
as much as 250 to 350 pounds of steam per pound of oil. 
The steam consumption is, however, greatly influenced 
by many engineering factors such as the type of still, the 
steam pressure, and the packing of the herb in the still. 


OIL YIELD 

Che yield of oil is greatly influenced by the geographi- 
cal location. Thus the herb cannot be grown to yield 
adequate amounts of oil in many areas. In 1947, an acre 
in Oregon yielded 50 pounds, in Washington 47.5 
pounds, in Indiana 31.0 pounds, in Michigan only 20 
pounds whereas in most other areas very little oil is Ob- 
tained. Seasonal and cultural conditions also have a 
marked effect on the oil yield. Thus in 1946, the yield in 
Oregon was 44 pounds per acre, in Washington it was 
19, in Indiana 25, and in Michigan 19. Over the 10-year 
period from 1936 to 1945, the order of oil yield per acre 
was Washington 43.9, Oregon 41.5, California 41.0, 
Ohio 30.8, Michigan 26.0, and Indiana 25.1. These data 
are quoted by Sievers and Stevenson, 

It was formerly considered that the concentration of 
the oil in the peppermint plant increased on drying, but 
as Guenther points out, the fallacy of this assumption 
was readily disclosed by experiment. Thus by distilling 
samples of fresh herb and samples of clover dry plant of 
the same batch and then recalculating to the fresh herb 
basis, it was shown that the fresh herb contains more oil. 
In some instances this was shown to be much more. 
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roperties of Soap and Detergents 


The structural and physio-chemical properties 


of soaps and detergents are discussed in this 


study by the U.S. National Bureau of Standards 


E LECTRON microscope and X-ray diffraction studies 
of soap crystals, carried on at the National Bureau 
of Standards, have revealed characteristic features for 
each type of soap molecule that can be used for its iden- 
tification and analysis. The electron microscope also in- 
dicates the individual soap forms that are present in a 
mixture, such as a commercial soap prepared from 
mixed fats or oils; this is not always possible with the 
X-ray spectrometer. 

Although soaps and other kinds of cleaning materials 
have been in common use for centuries, there are no 
universally accepted quantitative methods for determin- 
ing their washing or cleansing power. Considerable data 
are available in the literature on the structural and 
phase* behavior of pure alkali soaps in the solid state, as 
well as on the physio-chemical characteristics of their 
aqueous solutions. Soaps and the newer synthetic soap- 
less detergents, however, are in many cases bought only 
on the basis of appearance and texture; the quantity of 
suds they produce; and, with some critical purchasers, 
their action on the skin and hands. The present inves- 
tigation was conducted by Gopal S. Hattiangdi, in co- 
operation with members of the Surface Chemistry and 
the Constitution and Microstructure Laboratories at the 
National Bureau of Standards, to apply some of the 
newer scientific techniques to the problem. 

Commercial soaps contain, for the most part, the so- 
dium or potassium salts of the higher fatty acids. Small 
amounts of inorganic salts, organic compounds, and 
other additives may also be present to enhance some spe- 
cial property of the product. The synthetic detergents, 


Condensed from a technical report 1938, National Bureau of Standards, 
U.S. Départment of Commerce. 

° A phase is defined as any portion of a system which is homogeneous 
throughout, which is bounded by a surface, and which may be mechanically 
separated from the other portions or phases. 
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on the other hand, are mostly soapless compounds ob- 
tained by the sulfonation, sulfation, or similar treat- 
ment of various types of organic molecules. 

The differences in structural arrangements between 
soaps and between soap phases may be determined by 
examining surface details. Several previous investiga- 
tors have used the polarizing microscope at about 200 to 
400 magnifications as a valuable adjunct to visual obser- 
vations. The electron microscope, with its high resolving 
power (approximately 100 A), has been used with con- 
siderable success in recent years to examine the surface 
details and structure of a variety of systems and, in con- 
junction with the metallic-shadowing technique, yields 
additional significant information. The approach to the 
present study by Hattiangdi and Max Swerdlow was to 
obtain first the morphological differences between sev- 
eral pure alkali soaps and then to examine the possibil- 
ity of characterizing commercial soaps on the basis of 
these observations.! 

The most characteristic feature of the electron micro- 
graphs for the pure soap is an interlocked mesh of fiber 
bundles of varying diameters and different degrees of 
twist but with a general tendency toward retaining both 
a criss-cross and a parallel structure. The diameters of 
the soap fibers depend upon the nature of the soap, con- 
centration, rate of crystallization, and other factors. 
Consequently no measurements and interpretations in 
terms of absolute units were made. An attempt has been 
made, however, to represent schematically the growth of 
fibers and fiber bundles in terms of molecular packing. 
Packing of the soap molecules end to end, probably a 
minimum of ten, determines the “width” of the fibers. 
The association of the soap molecules in a direction per- 


1. For further technical details see “Characterization of alkali soaps by 
electron microscopy,” by Gopal S. Hattiangdi and Max Swerdlow, J. Re- 
search NBS 42, 343 (1949) KP1973. 
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Electron micrographs of soaps and soap mixtures reveal morpho 


logical features that serve as excellent guides for a quick characteri 
zation of the pure alkali soaps themselves (A and B) and for the 
identification of the components of commercial soap mixtures (¢ 
and D). (A) Sodium oleate (total magnification 20,000), (B) sodium 
11,000), Structure of sodium oleate in toilet soap (C) 


(X 22,000), palmitate in toilet soap (D) (> 


a 
11,000). 


pendicular to the long axis of the soap molecules but in 
the plane of the hydrocarbon chains takes place almost 
indefinitely and results in the “length” of the soap fiber. 
The “height,” or “thickness,”’ of the fiber depends upon 
the number of soap molecules packed in a direction per- 
pendicular to the plane of the carbon atoms but parallel 
to the long axis of the soap molecules. 

Another outstanding characteristic revealed by the 
electron microscope is that each pure soap exhibits 
unique and distinct features, such as a curdy mass, an 
octopan mass, or filamentous, hairy, frond-like, or sheaf- 
like formations. These are probably the result of a type 
of structural unit, such as a micellar grouping within the 
soap fibers, and are related to the mosaic structure of the 
crystal surfaces or to the crystal structure of the indi- 
vidual soap phases. Whatever the interpretation, these 
patterns serve as excellent guides for a quick characteri- 
zation of the pure alkali soaps and for the identification 
of the components of commercial soaps of unknown 
composition. Thus, electron micrograph for the toilet 
soaps reveal distinct forms for both sodium palmitate 
and sodium oleate. The shaving soaps are characterized 
by forms typical of sodium palmitate. The laundry 
(washing) soaps exhibit forms that cannot be definitely 
identified with those for any of the pure soaps investi- 
gated. 

X-ray diffraction patterns were also obtained? with a 
Geiger-Miiller X-ray spectrometer in order to determine 
the molecular arrangemnts or phases present in com- 
mercial soaps. When a beam of X-rays is directed at a 
glancing angle against a soap surface most of it is re- 
flected at the same angle, but a few rays are diffracted at 
other angles. The intensity of the diffracted X-rays as a 
function of the angle at which they occur depends upon 
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the manner in which the soap molecules are arranged. 
The impulses on the Geiger tube were transmitted to 
a strip-chart potentiometer so that the desired data were 
recorded automatically. 

A crystalline soap phase, well developed in three di- 
mensions (a, b, and c axes), exhibits a sharp, rather in- 
tense long spacing and several short spacings, which are 
well defined and lead to sharp peaks in the X-ray dif- 
fraction pattern. The sharpness of the long and short 
spacings observed for the various commercial soap pat- 
terns therefore indicates that they are all crystalline. 
X-ray diffraction data have also been used to identify 
the various phases present in the commercial soaps on 
the basis of published values of both the long and short 
spacings for numerous phases of pure sodium laurate, 
myristate, palmitate, stearate, and oleate. The approxi- 
mate degree of hydration, based on water (moisture) 
content, has been computed for the various soaps. 


TABLE | 


Phases identified in commercial soaps as revealed by X-ray analysis 


Type of commercial Degree of 
soap Phases hydration 
Toilet Mostly beta sodium palmitate; moles of water 
some omega sodium oleate. 0.5 to 1 
Medicated Same as above. 0.5 tol 
Glycerin Indefinite Indefinite 
Coco Omega sodium laurate and 2 
sodium myristate. 
Laundry (washing) Omega phase; soap indefinite. Indefinite 
Shaving 2 or more phases of sodium 1 


palmitate. 


Lhe X-ray diffraction data can be further used to de- 
pict the nature of molecular packing in soap crystals. 
This may be stated briefly as being an end-to-end pack- 
ing of the soap molecules, the perpendicular distance 
between two consecutive layers of the polar heads (con- 
taining the cation) being the observed value of the long 
spacing. The distance between hydrocarbon chains ol 
the soap molecules is evidenced as the strong short spac- 
ing peak around 4.1 A. Shorter distances, such as those 
between carbon atoms in a given soap molecule, may be 
computed from the values of the relatively weak short 
spacings exhibted in the region of 2.5 A. The packing 
usually takes place with the soap molecules slightly 
tilted and the angle of tilt, 6, can be determined because 
the true length of the molecules can be calculated from 
known values of bond angles, bond distances, and 
atomic radii. The value of 6 varies from soap to soap 
and also from one phase state to another. 

Analyses by X-ray diffraction do not always distin- 
guish the components of a binary system because first, a 
single value of the long spacing may be interpreted as 
being caused either by a single constituent or by an av- 
erage of values for two or more distinct forms (two or 
more separate phases of the same soap or of different 
soaps); and, second, the short spacing values for two in- 
dividual soaps or soap phases are unique, but when they 
are present together the peaks may overlap and their 
resolution becomes difficult and sometimes questionable. 
On the other hand, observations by electron microscopy 
are in excellent agreement with chemical analyses, and 
in such cases prove to be more rapid and accurate than 
X-ray diffraction techniques. 


2. “Characterization of some commercial soaps by X-ray diffraction,” by 
Gopal S. Hattiangdi, J. Research NBS 42, 331 (1949) RP1972. 
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TABLE II 





Physio-chemical properties of soap solutions 


Major 
Type constituents Phase 
Toilet Sodium palmitate Beta 
Sodium oleate Omega 
Medicated Sodium palmitate Beta 
Sodium oleate Omega 
Glycerin Indefinite 
Coco Sodium laurate Omega 
Sodium myristate Omega 
Laundry (Washing) Indefinite 
Shaving Sodium palmitate 2 or more 


As a third phase of this investigation, the physio- 
chemical properties of solutions of commercial soaps 
and detergent materials were examined in cooperation 
with W. W. Walton and J. I. Hoffman for the purpose 
of interrelating the colloid-chemical nature of the solu- 
tions to the phase nature of the solids.* Hence, data were 
obtained on the electrical conductivity, surface tension, 
pH, opacity, and rate of growth of foam, of aqueous 
solutions of numerous soaps and detergent materials. 
Some qualitative observations were also made on the 
physical behavior of the soaps. Thus, the hardness of the 
soaps, as Observed arbitrarily, decreases in the orden 
toilet-medicated-laundry-shaving, whereas the percent- 
age of soap rubbed off the sake (bar) in use in water Is, 
qualitatively, shaving-toilet-laundry. On standing in wa- 
ter, the toilet and shaving soaps swell and disintegrate, 
whereas the laundry soaps crack somewhat with little or 
no swelling. 

In most cases, there is no great difference in the value 
of any of the physio-chemical properties for products in 
any given type of soap as for example, toilet, coco, or 
glycerin, X-ray diffraction data and observations by 
electron microscopy indicates further that the molecular 
arrangements and surface features (phase nature) of 
these products are very similar. A correlation between 
but not been at- 
present investigation, 


the thus seems reasonable has 
tempted quantitatively the 
mainly for lack*ol specific details regarding the compo- 
sition of the produeéts: and the varieus mechanical, 


the 


two 
in 


thermal, and othe 
manufacturing process. 
On plotting the values for each property against the 


treatments: received during 


soap content: in various ‘s6lutions, discontinuities are 
obtained in otherwise smooth and regular curves. ‘The 
discontinuities occur in two general regions, at approxi- 
mately 0.1 to 0.2 per cent and 2-to 2.5 per cent of soap. 
‘That in the lower concentration is brought about by the 
formation of a single layer of the soap molecules on the 
surface, whereas that in the higher region indicates the 
formation of soap micelles (ionic micelles) with single 
or multiple charges. he almost steady values of con- 
ductivity and surface tension obtained beyond this 
higher concentration indicate that both the surface and 
the interior of the system are saturated with respect to 
the charged micelles. 

3. “Some physical chemical properties of aqueous solutions of soaps and 


soapless detergents,”” by Gopal S. Hattiangdi, William W. Walton, and James 
1. Hoffman. J. Research NBS 42, 361 (1949) RP1974. 


230 September, 1949 


Concentration = 2.5 percent soap 


Rate of 


Electri- 

cal con- Surface Opacity growth of 

ductance tension pH foam 

mhos/c.c dynes/cm Klett Time in sec- 
x10-# scale onds per 100 

divisions divided rise 

27.24 32.00 10.04 390 19 
27.39 32.90 10.07 200 23 
31.06 34.35 10.00 190 19 
27.30 28.45 9.17 2 19 
43.48 33.04 10.16 46 20 
28.12 34.20 10.04 660 30 


Ihe synthetic detergents, on the other hand, are char- 
acterized by their ready solubility in cold water. Solu- 
tions of these materials may be either acidic or alkaline 
and have an almost constant value of conductivity and 
surface tension at high concentrations, and extremely 
low and constant values of Opacity at lower concentra- 
tions. 

On the basis of colloid-chemical concepts, an efficient 
cleansing compound should have a low surface tension, 
a relatively high electrical charge, and ability to form 
colloidal micelles at low concentration, a property that 
facilitates solubization, When the physio-chemical data 
for solutions of soaps and synthetic detergent materials 
are considered together, it is seen that greater surface 
activity and an optimum degree of micelle formation, 
both in number and in size, are obtained with diluted 
solutions of synthetic detergents and concentrated solu- 
tions of the soaps. Consequently, cleansing should be 
achieved better and more economically by using soap 
solutions of relatively high concentrations and synthetic 
detergent solutions in the lower concentration region. 

The short spacings for the commercial soap (C) are 
comprised essentially of the strong lines for the indi- 
vidual pure soaps, and the pattern resembles one to be 
expected from superposition of those for the pure so- 
dium palmitate (A) and pure sodium oleate (B). The 
single long-spacing for the toilet soap, not indicated in 
this figure, is intermediate between the values for the 
two pare soaps but is more closely related to the palmi- 
tate. 


X-ray diffraction short-spacing lines for pure sodium palmitate, sodium 
oleate, and a typical commercial toilet soap 


4.5 3.0 2.35 
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by ARNOLD KRUCKMAN 


ECENT announcements of new allocations of ECA 

funds for expenditure by Europeans for essential 
oils, brought from Robert Tyson, chief of the Commodi- 
ties Branch of the ECA, the interesting statement, that 
between April 3d, 1948 and July 3ist, 1949, a total of 
three million 31 thousand dollars in procurement au- 
thorizations have been issued to France, Bi-Zone Ger- 
many, Ireland, the Netherlands, and the United King- 
dom. ‘The essential oils purchased with the ECA money 
were procured in the United States, Latin America, 
China and Japan. Citrus oils, which include lemon oil, 
grapefruit oil and orange oil; as well as mint oil, which 
includes peppermint, spearmint, wintergreen, sweet 
birch, cedar leaf and cedar wood oils were not acceptable 
for ECA financing unless purchased in the United 
States. The only citrus oil that may be bought outside of 
the United States is lime oil. 

It is interesting to note that France purchased $420,- 
000 worth of essential oils in the United States and $80,- 
000 worth in Latin America; Bi-Zone Germany pur- 
chased $175,000 worth in the United States, $398,000 
worth in Latin America, $23,000 worth in China; Ire- 
land bought $300,000 worth of oils in the United States; 
the Netherlands procured $1,422,000 worth of essential 
oils in the United States, $190,00 worth in Latin 
\merica, $37,000 worth in Japan and $19,000 worth in 
China, the United Kingdom bought $264,000 worth in 
the United States. The types of oils are not indicated in 
the report by ECA. 

The most recent authorization in the case of the Neth- 
erlands showed that for the third quarter of 1949, in one 
instance, the industries in that country were given $10,- 
000 to purchase approximately 3 metric tons of the oils, 
which came from Japan. Another authorization for the 
Netherlands reported early in August authorized $150,- 
000 based on an estimate of 30 metric tons to be spent in 
the United States and its possessions. A third authoriza- 
tion of $10,000 is based on the procurement of approxi- 
mately 2 metric tons. 

\nother early August announcement authorized the 
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French to purchase $50,000 worth of essential oils based 
on approximately 10 metric tons in the United States 
and its possessions. The French procurement runs over 
the period which ends for delivery by January 1, 1950. 
The United Kingdom interests were ordered to decrease 
their previous authorization for $750,000 for essential 
oils by the sum of $486,000, leaving them with a current 
total of $264,000, which is based on an estimate of 17 
metric tons. For the second quarter of 1949 the Nether- 
lands people also were authorized to use $4,000 to ac- 
quire essential oils to the approximate extent of 2 metric 
tons. 

\s an example of what the essential oils business 
means to the Netherlands, it is interesting to know that 
the most recent report coming from the Department of 
Commerce shows that the total purchases of essential 
oils by the Netherlanders reached an annual dollar vol- 
ume of 2 million 900 thousand dollars, of which 1,600,- 
000 dollars was purchased in the United States. ‘These 
essential oils were converted into manufactured goods 
having a total value of $10,200,000, of which $6,800,000 
worth of articles were directly exported. Of the $3,400,- 
000 balance there were other goods which unquestion- 
ably also included a considerable volume of goods such 
as chocolate, liqueurs, which were exported. The essen- 
tial oil industry is more important than size alone indi- 
cates, because value by manufacture runs 250 per cent. 
Strong efforts are being made to switch procurement to 
other sources than the United States but certain neces- 
sary grades and qualities are available only from the 
United States. It is, of course, obvious what is true of the 
circumstances in the Netherlands also applies to France, 
Belgium, United Kingdom and other ECA clients who 
buy and manufacture products of essential oils. 


BRAZIL CHANGES IMPORT REGULATIONS 


Brazil also has made changes in its import regulations, 
that will particularly affect hard currency countries. The 
importers, beginning August 10th, are required to sub- 
mit licensed applications covering proposed imports for 
a three months period. The list of items which now may 
be imported has been substantially reduced. It may be 
had from the Department of Commerce offices, wherevet 
they are located. Absent from the “admissible imports” 
list are items, some of which enter into cosmetics and 
perfumes, as well as wheat, wheat flour, automobiles, 
trucks, and a large list of finished consumer goods and 
numerous other commodities. 

The Department of Agriculture reports that supplies 
of citrus fruits, coming mostly from California will con- 
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tinue short, mainly because of freeze damage to the 
crops last Winter. Supplies of lemons late in July were 
only about half those a year earlier, and are expected to 
be very short by the end of Summer. This reduction has 
stimulated greatly increased imports from Italy. 
Through July these imports were more than double the 
comparable imports in the preceding season. 

American chewing gum is obviously very popular 
abroad. Exports last year exceeded 11 million pounds 
according to the Office of International Trade, Depart- 
ment of Commerce. The increase was 11.8 per cent in 
volume over the chewing gum exports of 1947, and are 
four times greater than the average yearly foreign ship- 
ment during the pre-war period of 1935-39. The soldiers 
and sailors who went abroad during World War II are 
credited with popularizing chewing gum. Foreign manu- 
facturers have not yet been able to duplicate the quality 
of the American product or to produce chewing gum in 
quantity. It is estimated that over 95 per cent of the en- 
tire world’s output of chewing gum is made in the 
United States. 


ESSENTIAL OIL PRODUCTION 


‘The Department of Commerce reports that Honduras 
exported 60,000 pounds of citronella oil in 1948, During 
the war, 800 acres were planted to citronella grass, the 
oil brought $4 per pound in the United States. Currant 
planting has dropped to 457 acres and the price has 
fallen to $1 and $1.13 per pound. The Department of 
Commerce also reports that the extraction of oil from 
lemon grass is growing into an industry of considerable 
importance in South India. Lemon grass is the monop- 
oly of the West Coast of Madras Province. Something 
between 20 thousand and 25 thousand acres are under 
cultivation. Export price of lemon grass oil, C and F, 
New York, range between $1.01 and $1.45 per pound. 
The present production of lemon grass oil is estimated 
at 300 long tons. The 1949 rose crop in Bulgaria is re- 
ported to be average. The quantity and quality of the 
rose oil, according to the Department of Commerce, was 
improved by the frequent rain falls in April and May. 

From Italian Somaliland, the Department of Com- 
merce has a report that the exports of ambergris 
during 1948 had a value of 3,432 shillings. There also 
were large exports of myrrh and aromatic woods. From 
the same place, there were exports of arabic gum valued 
at $15,000. During March, Japan reported the produc- 
tion of 123 metric tons of crude camphor. The produc- 
tion of camphor oil and refined camphor was 154 tons 
and 65 tons respectively. From Taiwan during the first 
six months of 1949 came 102 thousand and 28 pounds 
of citronella oil, 17 thousand 637 pounds camphor oil 
and 19,432 pounds sassafras oil. From Liberia, the De- 
partment of Commerce received word that exports of 
kola nuts during 1948-49 had a value of 50,788 dollars. 
Most of the kola nuts go to French West Africa. The 
native chew kola when on long journeys and are stimu- 
lated so they can go great distances without food and 
with little fatigue. Kola is bitter in taste. Australia sends 
word that it can supply oil of lemon and oil of orange 
but it does not have oil of lime. Reunion Island ex- 
ported, during April this year, 15 tons geranium oil, 4 
tons vetiver and 4 tons ylang ylang. For the first time 
since the war, the famous Hungarian lavender fields in 
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Tihany were replanted this year. They yielded several 
cargos of the product, and lavender oil was distilled 
with the aid of a primitive steam still. The production 
of the famous Hungarian lavender oil is to be resumed 
as of old. 

Brazil during the first quarter of 1949, from the Ama- 
zon region, sent us 115,891 pounds of rosewood oil val- 
ued at $260,284. Canda last year bought from us $21,803 
worth of perfumes and toiletries. The Department of 
Commerce has reports from the island of Cyprus that a 
new distillation plant has been built at Limassol where 
locally grown English lavender, Rosemary, roses, ani- 
seed, coriander, cumin and bigarade as well as cassie will 
be distilled. The chief activities at the place will be to 
distill essential oils; manufacture perfumery and_ to 
make flavors. 

Jamaica, in the British West Indies, exported last year 
83,103 pounds of essential oils. They included lime, 
lemon, pimento, orange, and grapetruit. The lemon 
crop is small and production of oil limited. Lime oil is 
plentiful and more could be processed if the market 
were greater. There is a plentiful supply of pimento 
leaf oil. 

New regulations promulgated by Army and Air Force 
Post Exchanges and Ships Service Stores require that 
Commissary Stores located where commercial facilities 
are convenient at reasonable prices must be closed not 
later than January 1, 1950. The regulation also requires 
the collection of the federal excise tax beginning August 
1, 1949. The list of items to be sold in the future have 
been considerably curtailed. The entire method of doing 
business has been tightened up. 


OVERTIME PREMIUMS 


In the light of the amendment to the wage and hour 
law adopted by the House July 20th, 1949, the Adminis- 
trator of the wage and hour division points out that 
overtime premiums in the future include those paid for 
work on Saturdays, Sundays, holidays, the sixth or 
seventh day of the work week, and for hours outside of 
the basic, normal, or regular work day (not over eight 
hours), or work week (not over forty hours). The Ad- 
ministrator cites the test which must be met as a condi- 
tion under which these premiums may be excluded from 
an employee’s “regular rate” of pay and may be credited 
toward overtime compensation which may be due him 
under the Wage and Hour Law for work after 40 hours 
in a work week. 

The terms of the amendment apply retroactively to 
all industries, and are applicable in “rotating shifts” un- 
der which an employee has a bona fide basic, normal or 
regular work week, although his days of rest may fall on 
different days of the week, depending on the shift he is 
working. The details of the Administrator’s statement 
known as D-224 is available at any Department of Labor 
Office. The minimum wage and hour Act was amended 
in August by the House raising the minimum from 40 
cents to 75 cents an hour, 

House Majority Leader McCormack (D.—Mass.) after 
visiting the President told a press conference he saw no 
prospect of any repeal of any war-time excise taxes at 
this session. McCormack stressed that everybody is for 
repeal but that the influence of the White House will 
probably prevent any action at this time. 
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Hints for Improving Production 


Equipment for moving materials and new packaging machinery to be 


featured at Industrial Packaging and Materials Handling Exposition 


in Detroit, October 4, 5 and 6 


COMPLETE showing of all 

types of equipment for the 
movement of materials in plants and 
warehouses as well as a number ol 
new stationary units employed spe- 
cifically for packaging processes will 
be made at the Industrial Packaging 
and Materials Handling Exposition 
in Detroit, October 4, 5 and 6, ac- 
cording to an announcement from 
the management. In addition, a 
number of new developments in 
protective packaging will be re- 
vealed and new construction of cor- 
making 
heavier loads with complete protec- 
tive safety will be shown. Over 70 


rugated boxes rossible 
ae 


manufacturers will have exhibits. 

The exposition is held in con- 
junction with the Wayne Univer- 
sity Material Handling Institute’s 
short course which will include 16 
discussion sessions, seminars and 
panels. All who desire to attend the 
Institute and Exposition should 
write to the Society of Industrial 
Packaging and Materials Handling 
Engineers, 20 West Jackson Blvd., 
Chicago, 4, Ill. All events are open 
to members and non-members. 


Spring Balanced Drum Truck 


Barrels and drums up to 1000 Ibs. 
are handled readily by the Thomas 
spring balanced drum truck accord- 
ing to the Thomas Truck & Caster 
Co. A coil spring is installed in a 
steel housing to give faster action 
when breaking over a load and per- 
mits the truck to stand upright 
when not in use. Pressure with the 
foot and an easy pull on the handle, 
it is pointed out, automatically 
loads the truck without raising it 
from the floor. The curved handle- 
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bar is equipped with rubber grips 
and a choice is offered for rubber 
tired or semi-steel wheels. 


Light Floor to Floor Conveyor 


Light loads may readily be moved 
up or down from floor to floor with 
the light-medium duty stationary 
belt booster, according to the Island 
Equipment Corp. Applications in- 
clude floor to floor, table to floor 
above or table to overhead system. 
The makers describe it as a pack- 
aged power unit containing its own 
take-up and point out that it is 
adaptable to drive at either end on 
at any point along the incline, de- 
pending on the installation. The 
frame is of pressed steel and stand- 
ard belt widths include 10, 12, 14, 
16, 18, 24 and 36 in. 


New Flexible Abrasive 


A new abrasive in. stick form 
which is used like an eraser for 
cleaning and 
brass, bronze, aluminum and other 
metals is offered by Ideal Industries 
Inc. It is said to be useful in remov- 
ing tool marks, scratches or rust, 
leaving a highly polished finish on 
brass and other metals. The new 
flexible abrasive is made in five sizes 
easily held in the hand. 


lishing copper, 
I § PI 


Painting Maintenance Costs 


For out of the ordinary painting 
problems, particularly those involv- 
ing acids, alkalis, oil and water, a 
Prufcoat Proof Packet giving infor- 
mation about the use and specifica- 
tion of Prufcoat protective coatings 
has been prepared for distribution 


. New and Improved Equipment 


by Prufcoat Laboratories Inc. It con- 
tains reports from outside testing 
laboratories, case histories, the Pruf- 
coat plan for analyzing painting 
maintenance costs, a price list and 
catalog information. Copies are sent 
on request. 


Heat Exchangers 


For heating or cooling corrosive 
fluids, particularly in tanks with 
liquid depths up to 16 in., the Kar- 
bate impervious graphite heat ex- 
changer style FH, size 114 is offered 
by the National Carbon Co, Larger 
units are also available. 


Pump for Corrosive Liquids 


The new non-corrosive flex-i-linet 
pump in which the transferred 
liquid never touches any of the 
metal parts is especially suitable for 
handling corrosive liquids such as 
acids, alkalis and industrial alco- 
hols, according to the Vanton Pump 
Co. The construction of the pump 
is such that the fluid flows on the 
outside of the flex-i-liner and on the 
inside of the body block. The flex-i- 
liner material may be specified in 
either pure gum or synthetic rubber 
and the body block may be had in 
plastic or hard rubber. The unit is 
small and compact. 





Flex-i-liner is actuated by a rotor on an ec- 


centric shaft creating a Squeegee pressure 
action and resulting in a positive displace- 


ment of the fluid being used in the unit. 
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Foamglas Insulation 


For overcoming operating prob- 
lems in manufacturing where high 
humidity is a factor, sandwich walls, 
consisting of a layer of Foamglas in- 
sulation held between two layers of 
concrete made in panel form are ol 
fered by the Pittsburgh Corning 
Corp. Foamglas is composed of mil- 
lions of tiny glass cells or bubbles 
filled with sealed in air. A brochure 
with photographs containing de- 
tails and data on typical concrete- 
cellular glass curtain wall jobs is 
available on request. 


Gas Fired Stoves 


A new gas fired stove for use in 
industrial applications is offered by 
the G. S. Blodgett Co., Inc. It is two 
feet high, square, has a streamlined 
body of steel; a two-ring and lid 
221% in. square; a three ring burner 
with more than 400 burner port 
tips; a stainless steel heat distribu- 
tor; a constant burning pilot and 
adjustable legs. Parts are easily re 
moved, it is pointed out, to facilitate 
cleaning. 


Fabric Dust Hoods 


Loose fitting, 5 ounce fabric¢ dust 
hoods providing visibility through 
large plastic windows are offered fon 
use In powder making rooms and 
whatever else it is desirable to pro- 
tect the worker from irritating and 
nuisance dusts or sprays. The fabric, 


supported by a head frame, is made 
to cover and protect the face, head 





Light Weight Dust Hood 


and neck down to the shoulders. 
The General Scientific Equipment 
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Co. which makes them states that 
the price is $2.50 each and subject 
to quantity discounts. 


Small Vacuum Oven 


\ small, low cost vacuum oven 
for use in small laboratories is an- 
nounced by the National Appliance 
Co. Shelf space is 4 in. wide, 7 in. 
long and 5 in. high. It is said to do 
the same work as the standard sized 
vacuum oven but with even more 
sensitive thermostat controls. Black 
heat heating elements are featured, 
and it is added that uniform tem- 
perature is assured by a new design 
in placing an air cock on each side 
to provide a cross flow of dried ain 
thereby removing moisture rapidly 
and completely. 


Fully Automatic Screw Capper 


\ new single head fully automatic 
screw capper equipped with an in- 
dividual motor drive and larger cap 
pick-up dial for easy and quick 
feeding of caps at a constant rate is 
offered by the Tite Cap Machine 
Co. The new design, it is stated, 
makes is easy for users to install ro- 
tating transfer disks at either intake 


or discharge end for handling odd 


1S 
shaped containers or for operating 
the capper at right angles to other 


bottling equipment to save space. 


New Gravity Filler 


For filling materials and = con- 
tainers that cannot be handled by 
either vacuum or pressure the 
MRM. 5-G gravity filling machine is 
offered by the MRM Co. It is stated 
that it will handle all sizes of con- 
tainers having a 3/8 in. mouth 
opening and offers a full adjustabil- 
ity from small size containers to one 


gallon. 


Adjustable Speed Motors 


\lternating current — variable 
speed drive motors which are stated 
to be especially suitable for driving 
such equipment as conveyors and 
any other variable speed machine 
requiring constant torque input 
throughout the operating speed 
range are described in a 20-page cat 
alog issued by the Louis Allis Co. 
Continuous duty speed ranges as 
high as ten to one are possible in the 


smaller sizes, it is stated. 


Metal Stacking Boxes 

For handling and storing medium 
loads, a new stacking box especially 
designed for the purpose is offered 





New Stacking Box 


by Bay, Inc. The box, in sizes 10x 16x 
6 in. to 10x20x8 in., is supplied in 16 
and 18 gauge steel. Its features, the 
company points out, are: Continu- 
ous stacking rim on all four sides, re- 
inforced corners, spotwelded con- 
struction, four rivets for extra 
strength and a drop handle at each 
end. The continuous stacking rim 
is provided to assure maximum 
rigidity when stacked. 


Viscosity Determinations 


Whenever product quality is di- 
rectly a function of viscosity and 
whenever the end product depends 
for its quality on maintaining a defi- 
nite viscosity of an ingredient, the 
Brookfield synchroelectric  viscom- 
eter will be found to be thoroughly 
reliable, according to the Brook field 
Engineering Laboratories. The in- 
strument is compact, weighs 314 
Ibs. and is self contained. It requires 
only convenient electrical outlets to 
permit intermittent control opera- 
tions in various locations. With it, 
it is claimed, accurate viscosity de- 
terminations are made with slide- 
rule speed. It is available in four 
models adaptable to practically all 
viscosity problems. Moreover, it is 
stated, it is simple to handle, clean 
and maintain. Literature describing 
it in detail will be sent on request. 


Storing Essential Oils 


When shipped in metal con- 
tainers and kept in them from six 
months to a year many essential oils 
such as clove oil, eugenol and iso- 
eugenol, tend to darken In color. 
For that reason it is advisable to 
transfer such oils to carboys or glass 
lined tanks, as soon after receipt as 
IS possible. 
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New Stabilizers 


New food and cosmetic stabili- 
zers, dehydroacetic acid and its so- 
dium salt have been investigated by 
Dow Chemical Co., Midland, Mich., 
and have proved successful in lim- 
ited field tests for a number of prod- 
ucts. They are trademarked DHA 
and DHA-S. 

Laboratory tests and field trials of 
these compounds show considerable 
promise in inhibiting — bacteria, 
fungi, and yeasts that are commonly 
encountered in the manufacture 
and processing of cosmetics such as 
hand lotions, food and food pack- 
aging machinery, and beverages. 

These products are said to have 
been found to be neither primary 
skin irritants nor skin sensitizers. 
Extensive toxicity studies on ani- 
mals and humans indicate that their 
use may be feasible in certain food 
applications. 


Non-lonic Detergents 


Two new, non-ionic synthetic de- 
tergents, Antarox A-400 and An- 
tarox A-480, have been introduced 
by Antara Products, General Ani- 
line & Film Corp. 

The two compounds are said to 
be extremely stable in the presence 
of acids, alkalis and electrolytes. Be- 
cause they do not ionize, they will 
not form insoluble compounds in 
hard water. They do not easily de- 
compose or separate. The new An- 
taroxes are foamers. They withstand 
long storage and wide variations in 
temperature. 


New Adhesive 


National Adhesives is offering 
Impervo 44, an adhesive for auto- 
matic equipment for labeling glass 
containers under U.S. Federal Spe- 
cification U-M-186. Best results are 
stated to be obtained when ma- 
chines are adjusted to apply a mini- 
mum film, thus avoiding smearing. 
As the adhesive sets rapidly, labeled 
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containers can be nested immedi- 
ately without suffering from label 
scuffing or slippage. 


Display Sign 


After two years of development 
and testing, a double-faced, moving- 
message clectric display sign has 
been placed in production by Bald- 
win Electric Co. 

soth moving film and still sign 
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New display sign 


displays, illuminated and in color, 
are contained on each face of the 
sign, a feature of particular useful- 
ness when displays are placed in 
store aisles or windows. 

The sign is of compact and easily 
accessible construction, with sealed 
in unit mechanism. The standard 
model is 8x24 inches and 314 
inches deep. The standard model 
may be obtained in a variety of 
colors and _ finishes, or special 
models may be obtained. Complete 
signs in the regular models are 
priced at $26.57 to $50.00, depend- 
ing upon quantity. 


New Catalogs 


The first issue of the “D&O 
News” is off the press. Published 
by Dodge & Olcott, Inc., New 
York, N.Y., the “D&O News” is a 
brochure of diversified interest, con- 
taining articles that deal with vari- 


ous problems pertinent to the trade, 
and news items on current topics 
that effect the industry. It is unusu- 
ally informative and carries an air 
of authority. 

The feature article of the first is- 
sue is headed Bombs With a Secure 
Future, and describes the wide op- 
portunity that exists for Aerosols. 
Another, entitled China Cargo, 
gives a picture of political unrest in 
China and its effect upon imports 
from that country. Other articles 
deal with Ammoniated Dentifrices, 
Vanilla Concentrates, etc. 

Arthur Dowling is editor of the 
“D&O News,” and together with 
Mr. Randolph, the president, is re- 
sponsible for launching this new 
service. 


‘The Chemical Division of Kop- 
pers Co. has issued a 24-page techni- 
cal bulletin describing the physical 
and chemical properties of mono- 
tert-butyl-meta-cresol. A light-col- 
ored liquid alkylated phenol, which 
solidifies slightly below room tem- 
perature, MBMC closely resembles 
thymol. Its high phenol coefficient 
makes it valuable as a germicide and 
as a preservative for protein and 
other materials attacked by bacteria 
and fungi. MBMC is valuable as a 
raw material for the production of 
musk ambrette and as a modifying 
agent in the preparation of syn- 
thetic resins. Copies will be sent up- 
on request. 


George Lueders & Co., New York, 
N.Y., has issued a new wholesale 
price list. Copies will be mailed up- 
on request. 


The Association of Consulting 
Chemists and Chemical Engineers, 
Inc., New York, N.Y., has issued the 
12th edition of its Classified Direc- 
tory under the title Consulting Serv- 
ices. The directory has been en- 
larged to 132 pages. Requests for 
the book must be addressed to the 
Association, giving source of refer- 
ence, name of person and his com- 
pany in full, and complete address. 
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CONDENSED CHEMICAL DICTIONARY. Compiled and edited by the 
Editorial Staff of the Chemical Engineering Catalog, under the 
editorial direction of Francis M. Turner. Lists 18,000 chemicals 
and their synonyms, formulas, colors, properties, constants, spe- 
cific gravities, melting and boiling points, solubility in water, 
ether and other solvents, preparation and ingredients, with proc- 
ess—indispensable for all who have occasion to work with chemi- 
cal products or raw materials. 756 pp. $12.00 postpaid. 


THE ESSENTIAL OILS, VOL. |. By Ernest Guenther. Covers (1) The 
Origin and Development of the Essential Oil Industry; (2) The 
Chemistry and Function of Essential Oils in Plant Life; (3) The 
Products of Essential Oils: Methods of Distillation, Enfleurage, 
Maceration and Extraction with Volatile Solvents: (a) Distilla- 
tion of Essential Oils, (b) Natural Flower Oils, (c) Concen- 
trated, Terpenless and Sesquiterpenless Oils; (4) The Examina- 
tion and Analysis of Essential Oils, Synthetics and Isolates. In- 
dispensable for up-to-date information on the chemistry, produc- 
tion, and analysis of essential oils. 448 pp. $6.00 postpaid. 


THE ESSENTIAL OILS, VOL. 11. By Ernest Guenther. Just off the press. 
This second volume gives data on several hundred of the more 
important constituents of essential oils. Describes the structural 
formulas, occurrence, methods of isolation and identification, the 
physico-chemical properties of these compounds. Essential oil 
constituents grouped ae to the class of compound to 
which they belong: Hydrocarbons, Alcohols, Esters, Kezones, 
Lactones, etc. Maison G. De Navarre says: “In no other work is 
the treatment of essential oil constituents so complete and up-to- 
date.” 852 pages, illustrated and indexed. $10.00 postpaid. 


SYNTHETIC FOOD ADJUNCTS. By Morris B. Jacobs, Senior Chemist, 
Chief of the Chemical Bureau of Foods & Drugs, Dept. of Health, 
City of New York. Comprehensive handbook of information 
needed to make and use the colors, flavors and other synthetic 
adjuncts employed in the food industries. Full directions for their 
mixing, blending and formulation from the many hundreds of 
individual chemical compounds that enter into food production— 
including flavoring substances, coloring matters, vitamins, vita- 
gens, preservatives, antioxidants, stabilizers, emulsifiers, etc. 335 
pages. $5.50 postpaid. 


THE CHEMISTRY AND MANUFACTURE OF COSMETICS. By Maison G. 
Navarre. A new kind of cosmetic book—that points the surest way 
to success in making any product and undertaking any problems. 
Everyone of its hundreds of formulas—for cosmetics ve all types 
and all purposes—has been produced, tested, and proved to work 
in the author’s own laboratory. 745 pages. $9.00 postpaid. 


THE LAW OF FOODS, DRUGS & COSMETICS. By Harry A. Toulmin, 
Jr. Working manual of Official Government Regulations, FDA 
Trade ae Rulings, Official Forms and Charts. 
Thorough analysis of the decisions relating to: False and Mis- 
leading Advertising, Unfair Competition and Misbranding, In- 
formative Labeling. One large volume, 1460 pp. (Will be kept 
—— with pocket supplements for modest additional 
charge). $17.50 postpaid. 


PERFUMES, COSMETICS and SOAPS. By William A. Poucher. 


VOL. I—DICTIONARY. Every substance used in the manufac- 
ture of perfumes and cosmetics fully described. Vol. I puts at 
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your command wide new resources for developing new products, 
and for effecting economies and improvements by choosing 
the best of all available materials. 440 pp. $8.00 postpaid. 


VOL. II—PRODUCTION, MANUFACTURE AND APPLICA- 
TION OF PERFUMES OF ALL TYPES. New edition covers 
in full the methods of production of perfumes, their chemistry, 
odor analysis, selection for various purposes, and compounding 
from various materials. Complete monographs explain all the 
floral perfumes, giving the botanical varieties, the an classifica- 
tion, the chemical composition, practical suggestions for com- 
pounding, and the best ingredients. Additional chapters give 
many new formulas for fancy perfumes and toilet waters. 426 


pp: $8.00 postpaid. 


VOL. III-TREATISE ON COSMETICS. The best of present- 
day cosmetics explaining in detail how to prepare them from 
commonly available materials by easily applied methods. Shows 
how to vary perfumes and colors to obtain any desired result; 
warns against specific causes of defective products. Each chapter 
covers the many varieties of a type of cosmetics, and is loaded 
with representative formulae. The most comprehensive book 
now available on cosmetics—indispensable to everyone in the 


field. 288 pp. $7.00 postpaid. 


MODERN COSMETICOLOGY. By Ralph G. Harry. Partial contents: 
Emulsions, Cleaning Creams, Milks and Lotions. Acid Creams, 
Face Packs and Masks, Mud Creams, Vanishing Creams, Powder 
Creams. Lubricating Creams. Astringents and Skin Tonics. Lip- 
stick. Make-up. Face Powders. Sunburn and Suntan Prepara- 
tions. Deodorants. Depilatories. Antitoxidants. Bath Preparations. 
Bath Oils and Emulsions. Foam Baths. Hand Creams and Lo- 
tions. Dental Preparations. Mouthwashes, Shaving Preparations. 
Hair Tonics and Lotions. Hair Creams and Fixatives. Permanent 
Waving Solutions. Hair Setting Lotions and Hair Lacquers. Hair 
Shampoos and Soapless Detergents. Manicure Preparations. Eye 
Lotions. Baby Preparations. Foot Preparations. Insect-Bite 
Preparations. Humectants. Acne Preparations. Coloring of Cos- 
metic and Toilet Preparations. 514 pp. $12.00 postpaid. 


MODERN COSMETICS. By E. G. Thomssen. Contents: Cosmetic 
Classification, Face Powder, Creams, Lotions, Deodorants, Bath 
Preparations, Make-up Preparations, Rouges, Eye Preparations, 
Lipsticks, Suntan Preparations, Hair Preparations, Hair Waving 
Preparations, Shaving Media, Dentifrices, Miscellaneous Cos- 
metics, Perfumes, Machinery and Equipment for Cosmetics, 
Packaging Equipment and Factory Layout. 644 pp. $8.00 post- 
paid. 


NATURAL PERFUME MATERIALS. By Y. R. Naves and G. Mazuyer. 
Describes the raw materials used in the extraction, choice, puri- 
fication and recovery of volatile solvents; the preparation of 
tinctures and infusions; the treatment of concretes; resins and 
balsams; the extraction of the aromas of fruits and distilled 
flower waters; the manufacture of pomade and perfumed oils by 
the use of vegetable and animal fats and mineral oils, properly 
chosen and prepared; the processes of digestion and enfleurage 
on solid and liquid absorbents; and the extraction of decolorized 
absolutes and pomades from the diffused products. Contains 
much information on the chemical composition and analytical 
examination of extraction products; descriptions of plant and 
raw materials subjected to extraction. 355 pp. $6.75 postpaid. 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and technical resources which nearly 
in the World’s Essential Oil and 


available to the House of CHIRIS. 


200 years of outstanding leadership 
Aromatic industries have made 





ANTOINE CHIR ES Co., inc. 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTO 
GRASSE- PARIS LONDON 
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D & O And DeLaire Form 
New York DeLaire Division 


Dodge & Olcott, Inc., New York, 
N.Y., and Fabriques DeLaire of 
Paris, original French manufactur- 
ers of aromatics and perfume spe- 
cialties, have jointly announced the 
formation of the DeLaire Division 
of the New York concern to facili- 
tate the introduction of new per- 
fume styles in the American toiletry 
goods industry. 

It has been announced that Henri 
Robert, prominent perfumer of 
both New York and Paris, has been 
appointed director of the division. 
Mr. Robert also was named director 
of the DeLaire Research Labora- 
tories in Paris. 

Dodge & Olcott, Inc., a subsidiary 
of U.S. Industrial Chemicals, Inc., 
and one of America’s oldest business 
concerns, has represented Fabriques 
DeLaire in this country for over 50 
years. 

Complete new laboratory facili- 
ties have been built by Dodge & OI- 
cott, Inc., for the new division, and 
Mr. Robert has installed his per- 
fume library, containing several 
thousand vials of perfume ingredi- 
ents, which is believed to be the larg- 
est in the world. The DeLaire labo- 
ratories in Paris will supplement the 
laboratory activities in this country. 

Born and reared in the perfume 
raw materials industry, Mr. Robert 
spent his early years in Grasse, 
France, working under the direction 
of his father, Joseph Robert, a pio- 
neer in the natural perfume indus- 
try. It was Joseph Robert, with Mas- 
signon, who more than 50 years ago 
created the volatile solvents process 
for the extraction of perfume from 
flowers and plants. This process is 
still employed by important manu- 
facturers of the valuable absolutes 
of jasmin, rose, fleur d’oranger and 
others. 

Henri Robert subsequently be- 
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came associated with some of larger 
Parisian perfumery houses — for 
whom he created many of today’s 
world famous perfumes. 

Dodge & Olcott management re- 





Henri Robert 


vealed that the formation of the di- 
vision makes available a most com- 
plete range of materials and serv- 
ices. 


Committee Formed on 
Manicure Preparations 


A new committee has been formed 
to study the marketing of manicure 
preparations, especially nail enam- 
els. A chairman of the committee 
has not yet been appointed. 


Felton Improves 
Service 


Louis Gampert, vice-president of 
Felton Chemical Co., Brooklyn, 
N.Y., has announced the appoint- 
ment of James Leonard to represent 
the company in the state of Texas 
and West Louisiana. The address of 
the new outlet is 1207 S. Industrial 
St., Dallas, Texas. Stocks will be 
carried there to better serve the ter- 
ritory. 

David Marso has been transferred 
from Brooklyn to Atlanta, Ga. From 


there he will cover the Southeastern 
states. Leo Weinrobe, with head- 
quarters in St. Louis, will continue 
to serve Missouri, Kansas, Okla- 
homa and Arkansas, and act in a 
supervisory capacity for the entire 
Southern territory. 


Fragrance Foundation 
In New Office 


The Fragrance Foundation is now 
located in Room 517, 60 East 42 St., 
New York 17, N.Y. The telephone 
number is Murray Hill 2-0178. Mi- 
riam Gibson French, Coordinator 
of the Foundation, may be found at 
the above address. 


Firmenich Buys 
Carameed, Ltd. 


The firm of Carameed, Ltd., 350 
Wallace Ave., Toronto, Canada, has 
been purchased by Firmenich & Co., 
according to Charles C. Bryan, resi- 
dent partner of the latter company. 

The new subsidiary will handle 
all distribution in the Canadian 
market of the Firmenich and Chuit- 
Naef line of perfume and flavoring 
materials. 

Mr. Bryan has been elected presi- 
dent of Carameed, Ltd., and Gavin 
L. Creed, of Toronto, vice-presi- 
dent. Ernest J. Arn will be in charge 
of sales under the reorganization. 


Smith & Scott Opens 
New York Office 


Smith & Scott, Ltd., Bermuda, 
proprietors of LiLi perfumes, an- 
nounce the opening of a branch at 
333 West 52 St., New York, N.Y. 
The New York corporation oper- 
ates under the name Smith & Scott 
Ltd. of New York and is the ex- 
clusive representative for the parent 
organization in the United States. 
LiLi perfumes are made, packaged 
and sealed in Bermuda. 
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FLOWER OILS 


Renowned throughout the world for 


STRENGTH, PERMANENCE and STABILITY 


CABLES: ESSWHITE, REIGATI 


The Names, “REIGATE” and “TEMPLAR,” and the CASTLE DEVICE are the Registered TRADE MARKS ofl 






















ii} of beauty is fragrance 


What mood is to a musician, a lovely perfume is to a 

woman. It is an atmosphere in which her beauty reaches full 

expression with an extra, mysterious dimension— 

the fourth dimension of fragrance. Since time immemorial, perfumers have 
sought finer materials to create finer 

perfumes, thus to enhance the beauty of woman. Among 


many outstanding Givaudan materials is 


The delightful Springtime fragrance of the orange flower in bloom, 


: one of the basic notes of floral perfumery, is captured by 
Fleurs d’Oranger No. 1101. For orange blossom, narcissus and jonquil, an 
exquisite character is blended around this specialty ...as a contributor 

¥ oi ; ‘ 
my to a floral base, it finds remarkable use in acacia, sweet pea, 


mignonette, hyacinth, honeysuckle. 


Grate Distinction through 
| jivaudan-| Jelan anna, 
; ; Inc. 
330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia + Boston + Cincinnati + Detroit + Chicago + Seattle « Los Angeles + Montreal + Toronto 


Climbing trees and observation towers . . . looking 
through telescope and binoculars will not help you find 
the perfect scent for your particular product. But here's 
how you can find it: Set your sights on D&O... 
Here you will find more than 150 years of experience, extensive 
world resources, modern research and compounding laboratories, 
skilled master perfumers. Here, too, you will find myriads of new, 
exciting fragrances being created . . . new and unusual 
perfumery materials being developed to meet new conditions, 
to solve new problems, to anticipate tomorrow's trends. Here, then, 
at D&O is where you will find the Profitable, the Correct, the Perfect 
scent for your product ... and the happy solution to your most 


complex perfuming problems. Consult D&O. 


1X03 DODGE & OLCOTT INC. 


Suey 180 Varick Street - New York 14, N. Y. 


ATLANTA + BOSTON + CHICAGO + CINCINNATI + DALLAS + LOS ANGELES + PHILADELPHIA + ST. LOUIS - SAN FRANCISCO 
ESSENTIAL OILS « AROMATIC CHEMICALS + PERFUME BASES « VANILLA « FLAVOR BASES 
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NWDA Annual Meeting 


Scheduled for October 


The 1949 Annual Meeting of the 
National Wholesale Druggists Asso- 
ciation will be held at the Ambassa- 
dor and Ritz hotels, Atlantic City, 
N.]., October 8-13. 


Dow Chemical Announces 


Personnel Changes 


L.. .\. Chicester has retired as as- 
sistant secretary and general credit 
manager of the Dow Chemical Co., 
Midland, Mich. Concurrently, Carl 
\. Gerstacker, treasurer, announced 
the appointment of Robert B. Ben- 
nett to fill the position of general 
credit manager. 


N.V.Chemische Fabriek 


*Naarden” Opens Branch 


The N.V.Chemische  Fabriek 
“Naarden” of Naarden, Holland, 
has opened a branch in Oslo, Nor- 
way, under the name Norsk A/S 
Naarden. ‘“‘Naarden” now has six 
branches. They are: Naarden-Ba- 
tabia (Batavia), Belge-Naarden 


(Brussels), Naarden-India (Bom- 
bay), Naarden-Aromaticos (Buenos 
\ires), Norsk-Naarden, and Nor- 
diska-Naarden (Stockholm). 

At the last meeting of the share 
holders, W. A. van Dorp, Jr., was ap- 
pointed managing director. J. Th. 
Schoenmakers is assistant director of 
the parent Dutch company. 


Detroit Packaging Show 


Slated for October 


The Fourth Annual Packaging 
and Materials Handling Exposition 
is to be held October 4-6, at Conven- 
tion Hall, Detroit, Mich. 

Che Exposition includes coopera- 
tion by Wayne University where six- 
teen discussion sessions, lecture ses- 
sions, and panels, scheduled Octo- 
ber 3-7, will be held. 


New England Alcohol 


Becomes Nealeo-Monsanto 


Ihe name of the New England 
\lcohol Co., Everett, Mass., par- 
tially owned subsidiary of Mon 
santo. Chemical Co., has been 
changed to Nealco-Monsanto Co. 





J. F. Rudolph, president of Dodge & Olcott, Inc., New York, N.Y., on a four-week business 
inp in Europe, visited Paris for ten days to complete plans for the new DeLaire Division 
of Dodge & Olcott, Inc. Photographed at the Fabriques DeLaire in Issy, a suburb of Paris, 
are from left to right, Jean DeLaire, J. F. Rudolph, Henri Robert, director of the DeLaire 
Division of D&O, and Francois DeLaire, director general of the Fabriques DeLaire. Mr. 


Rudolph returned via plane at the end of 
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fugust. Mr. Robert returns this month. 


Pierre Harang, 


Tennis Victor 


Pierre Harang, vice president of 
Houbigant, a member of the Na- 
tional Lawn Tennis Association, 
Veterans’ Team, has just returned 
irom Montebello, Quebec after hav- 
ing participated in the first inter- 
national match with Canada. The 
U.S. team won. Mr. Harang, with 
Mel Gallagher, who is national 
doubles champion, won 6-3, 6-2, 
against Canada’s number one team, 
Allen McMartin and Harry Spen- 
cer. Matches were held at the Sei- 
gnory Club in Montebello. Mr. Ha- 
rang again participated in Forest 
Hills during the last week of Au 
gust. 


Alrose Announces 


Personnel Changes 


The Alrose Chemical Co. has an- 
nounced the following changes in 
its staff: Dr. Arthur Dolnick has 
been appointed research director, 
Robert Feigin, formerly of Socony 
Vacuum Greenpoint Laboratories, 
is now in charge of application re- 
search, Mitchell Chalek has joined 
the research and development staff, 
and Harry Kroll, formerly in charge 
of organic research for the com- 
pany, has left to accept a Fellowship 
with National Cancer Research. 


Toiletries Talks 
Scheduled for ACDS 


Members attending the Fall meet 
ing of Associated Chain Drug Stores, 
scheduled for September 25-28, Ho- 
tel New Yorker, New York, N.Y., 
will hear toiletries discussed exten- 
sively. 

Talks to be presented are: Sep- 
tember 26, “Physical Setup of the 
Cosmetic Department,” Frank Hale, 
“Importance of Proper Department 
Personnel,” Max Knight, “Toilet 
Articles Independent of Cosmetics,” 
C. A. Boyd, “Fragrance Business,” 
Pat Bristol; September 27, “Hair- 
metics Department,” Douglas Bress- 
ler, “Allied Lines to the Cosmetics 
Department,” Ellis Myers, “Win- 
dow and Interior Displays, Promo- 
tion and Advertising,” Axel Good- 
man, “Cosmetics Business in Drug 
Stores As I See It,” Jean Laurent; 
September 28, “Future of the Cos- 
metics Business,” G. S. Fowler, 
“Fragrance Products Business,” 
Pierre Harang, “Selling Style and 
Color,” Charles Revson, “Hair Prep- 
arations Department,” Neison Har- 
ris. 
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STANTON'S 


AT AM TO 
WANT’ 


Thioglycolates 


As the foremost manufacturers of Ammonium and Sodium 
Thioglycolate we are devoted to the unswerving principle of 
«« a8 .» 

purity in tonnage. 

Long-time and experienced users of Stanton’s Am- 
monium and Sodium Thioglycolates rely with complete confi- 
dence on our protected specifications and unvarying uniformity. 
... Daily, the advantages of drawing on our skill and courte- 
ous service, are being discovered by the prominent manufac- 


turers who require these tmportant cosmetic materials. 


stanton laboratories, inc. (Plant and Main Office) 


227 Krams Avenue, Philadelphia 27, Pa. 
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SQUAT JAR 





CHESAPEAKE OVAL 


FLUTED 


OVAL CABINET SQUARE 


If yours is a product that must be seen to be appreciated .. . show 
it at its best in smartly designed, crystal clear Maryland Glass 
... the package with attention value and sales impact. Shown 
here are a few of the popular designs always carried in stock 


in a complete range of sizes. 


Let Us Send You Samples... just tell us the nature of your 
product and the sizes in which it is packed. We'll submit appro- 


elareL mei ole ae (tiie ae 


Or, if you use bottles or jars in large quantities, let our design 
experts work with you to create a special design for your exclu- 
sive use. Write today: MARYLAND GLASS CORPORATION, 
Baltimore 30, Maryland. 
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A GREAT OAK «++ 


LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down... nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s branches extend from coast to 
coast and into Canada to serve you more efficiently. 
Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the Company’s purpose: To pro- 


duce and assemble products built to the highest 


standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special- 
ized skills and the most modern scientific equipment 


that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service. 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks?” 


Aon Mid Producti we 


Makers of the World’s Finest Cosmetics + Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20. N.Y. 
Plant and Laboratories: SUFFERN, N.Y. * PASADENA, CALIFORNIA « MONTREAL, CANADA 
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ADVERTISEMENT—This entire page is a paid advertisement 


Prepared Monthly by U. S. Industrial Chemicals, Inc. 
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U.S.I. Ready to Discuss 
Customer Requirements 
Of Synthesis Chemicals 


Alcohols, acids, aldehydes, and ke- 
tones from the hydrocarbon synthesis 
process at Brownsville, Texas, will be- 
come available, it is now estimated, 
starting early in 1950. U.S.I. is ready 
now to discuss the individual require- 
ments of prospective users of these im- 
portant synthesis products. The chemi- 
cals to be offered include: 


Alcohols 
Methanol 
Ethanol 
Normal-propanol 
Isopropanol 
Normal-butanol 
Isobutanol 
Normal-pentanol 
Isopentanol 


Acids 
Acetic acid 
Propionic acid 
Butyric acid 
Isobutyric acid 

Aldehydes 
Acetaldehyde 
Propionaldehyde 
Butyraldehyde 


Ketones 
Acetone 
Methyl ethyl ketone 
Methyl propyl ketone 
Methyl! butyl ketone 


Oil Pierces Hole in Steel 
In New Punching Method 


A practical method for using oil to pierce 
holes in steel has been de\ eloped. Ordinarily, 
metal punches are used to pierce sheet steel, 
but the new method is said to replace the 
punch with a column of oil. Greatest advan- 
tage of the “liquid impact” method is re- 
ported to be the saving of cost in mak- 
ing and replacing intricately shaped metal 
punches. 

Hard, brittle silicon sheet steel wears out 
metal punches rapidly. The oil, on the other 
hand, does not wear out, but is merely re- 
circulated and formed into a new “punch” 
over and over again. Another advantage 
claimed for the new method is that it permits 
use of “soft” steel dies instead of case- 
hardened steel dies that must be used with 
metal punches. 


Gives German Process Data 
For Drugs, Intermediates 


Translations of technical material on Ger- | 
man manufacturing processes for drugs, drug | 
said | 


intermediates, and fine chemicals are 
to be available now. Included are research 
reports on new drugs and novel methods of 
preparation and testing. 
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New Permanent Antifreeze 


To Be Marketed by U.S.I. 


U.S.I. Ethylene Glycol Permanent Antifreeze 
Protects against Sub-Zero Temperatures, Prevents Corrosion 


This fall, for the first time, U. S 


. Industrial Chemicals, Inc., will market an 


ethylene glycol permanent antifreeze. Brought out to meet demand of antifreeze 
jobbers for a permanent antifreeze as a companion to the time-tested favorite, 


Booklet Tells How and Why 
Of Centrifugal Pump Care 


A 16-page booklet on the care of all makes 
of centrifugal pumps was released recently. 
Giving information about pump construc- 
tion and its effect on maintenance, the bul- 
letin reportedly tells how to figure head, and 
contains tables for determining total fric- 
tion loss. Causes and cures of various pump 
troubles are discussed, together with little- 
known facts about cavitation and how to 
protect against it. The booklet also relates 
common mistakes in packing stuffing boxes. 


ATTENTION 
Users 


of Specially 
Denatured Alcohol 


Now is the time to renew your basic 
permit (Treasury Department Form 1479) 
for 1950. If you require forms or any 
assistance in their preparation, please 
call your nearest U.S.1. office. 


Old Man Winter will hold no threat for motorists who use the new U.S.|I. 





Super Pyro, U.S.I. Permanent Antifreeze 
will be available only in limited quantities 
this first season. Hopes are high, however, 
for a greater supply for the next antifreeze 
season. 

U.S.I. is by no means a newcomer in the 
field of permanent antifreeze manufacture. 
For a number of years U.S.I. has furnished 
many well-known companies in the industry 
with ethylene glycol, which these companies 
have sold under private brand names. Now, 
U.S.I.’s own permanent antifreeze will be avail- 
able to take an important place in meeting the 
needs of distributors and the motoring public, 


Boil-proof, Freeze-proof, Rust-proof 


The new U.S.I. Permanent Antifreeze is 
substantially boil-proof; one filling lasts all 
winter. It affords protection against freezing 
far down into sub-zero temperature ranges, 
and a carefully chosen combination of rust 
inhibitors guards against corrosion in the 
automobile’s cooling system. When used in 
accordance with instructions, U.S.I. Per- 
manent Antifreeze is guaranteed not to clog 
passages in the system; not to damage auto- 
mobile finishes, or metal or rubber parts in 
the cooling system; and not to leak out of 
a cooling system that does not leak water. 

U.S.I. will, of course, again market Super 
Pyro Antifreeze this season. Super Pyro 
was introduced in 1932 as the first pre- 
mium antifreeze concentrate scientifically 
compounded to do more than 
merely protect against freez- x> 
ing. Today’s long-lasting. eco- 


Permanent Anti- 


freeze. One filling can give protection for the entire winter against freezing temperatures. 
~ 





ADVERTISEMENT 
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Permanent 
Antifreeze 


CONTINUED 


nomical Super Pyro is 33 1/3 per cent more 
effective than most other types of antifreeze. 
It protects all seven metals in the automobile 
cooling system against rust, and is free from 
unpleasant fumes. 


Research Assures Continuing 
Improvement 


A special section of U.S.I.’s technical de- 
velopment laboratory at Baltimore devotes 


Packaging gallon cans of U.S.I. Permanent 
Antifreeze at the New Orleans plant. Containers 
for the new permanent antifreeze come in 
gallon and quart sizes. 


itself to a constant search for improved anti- 
freezes, Tests are continually made of the 
effects of antifreezes on all kinds of metals, 
rubber, finishes, and any other substances 
with which they may come in contact. The 
research laboratory compiles accurate data 
on freezing points, boiling points, toxicity, 
fire hazard, and thermal properties of anti- 
freeze products. U.S.I.’s research also serves 
to keep the company abreast of any changes 
in design of auiomobile cooling systems 
which might mean the altering of antifreeze 
properties, 


This entire page is a paid advertisement 
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New Spring Has Unique 
Negative Force-Deflection 


An unusual type of spring which resists 
less the more it is deformed is said to have 
been invented. Besides its unique negative 
force-deflection, the new device has four 
other significant properties: enormous ex- 
pandability; ability to act around corners 
and through small openings with freedom 
comparable to that of non-elastic bands; high 
initial force in resisting first increments of 
deflection; and ability to store and deliver 
about twice as much energy as an ordinary 
spiral or power spring occupying the same 
space. Potential uses of the new spring are 
said to range all the way from delicate in- 
struments to toasters. 


Chlorophyll Tooth Paste 
To Prevent Dental Decay 


Research on tooth paste containing chloro- 
phyll indicates that it does away with all 
the conditions generally regarded to be the 
causes of dental decay. Chlorophyll has been 
known for its ability to speed healing of 
certain gum ailments, including non-specific 
gingivitis and trench mouth. The new tooth 
paste, containing water-soluble derivatives of 
chlorophyll, is said to have greater ability 
to lower acid content of the mouth than any 
other known substance. It reportedly has 
similar power to prevent formation of bac- 
terial acids associated with tooth decay. 


Portrays Flavors, Aromas 


A new method whereby flavors and aromas 
can be evaluated objectively and portrayed 
pictorially was described recently by a pair 
of researchers. 


Diamonds Now Recovered 


A new process for economically and profit- 
ably recovering industrial diamonds and 
diamond dust from carbide grinding sludge 
or dusts is said to have been developed. 


Printed in U. S. A. 
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TECHNICAL DEVELOPMENTS 


Further information regarding the 
manufacturers of these items may 
be obtained by writing U.S.I. 


An improved rust-inhibitive paint-primer and 
finish coat combined is reported t jive deeper 
1etration, high gloss, and tou weathering 


(No. 489) 


nts 


ster 


For determining evaporation rates of al! solv 
having a viscosity less than 100 cp., and di 
mining solvent release characteristics of resin 
solutions, a new device is said to be available 


(No. 490) 


Knives that require no sharpening for three years 
can now be made, it is reported, by a new 
“frozen heat’ proces (No. 491) 


To speed up precision filling of ampoules and 
small bottles by as much 10 time 

ng ma ] 
ccurately chemical, 
powders in any quan 
then to ispense 
amount ’ 
per min 


om to 7 cc 
he desir 
l 


nillt 
(No. 492) 


To inhibit mildewing of linens, « n 
said to require no special equipn 
is available. A few ce 
ial in the final « ir rins 
1t several hundred ur f ] 1s 


493) 


A new, inexpensive type of tank heater employ- 
ing finned tubes gives good heat transfer, it 
is claimed, and is easy t 
It is adaptable to almost 


m gy oe (No. 494) 


For research 
igents, pharmaceuticals, 
a manufacturer offers 


yetable ls in tonna 


lamps, said t 


New long-life fluorescent 
l tedly de r over 


from 2% to 6 years, repor ( 
lighting value th previous 

replacement co: by two-thirds. 

d clean, very littl 

JOO burr yj hours, the 

(No. 496) 


Binding of booklets, reports, technical data, ph 
tographs, etc., with plastic sheet bindings can 
be accomplished in less than ninute, it 
slaimed, with new, economic le equip- 
t requiring no special s perate. 
(No. 497) 


To rotate drums for mixing and agitating, and t 

move them from place to place, a new portable 
motorized drum-cradle truck, suitable for con 
tainers from l-gal. round cans to 55-gal. drums 
is reported on the market. (No. 498) 


L).S.pNoustriar CHEMICALS, INC. 


60 EAST 42ND ST 


ALCOHOLS 
Amy! Alcohol 
Butano! (Normal Buty! Alcohol) 
Fuse! Oi|—Refined 

Si esa slp 
Specially Denatured—all regular 
lM bale le Mle ier 

Completely Denatured—all regular 
UTM Lub s lel Meu ier 

Pure—1 9% C.P. 96% 
Perla 


proof 


fox—proprietary solvent 
ANTI-FREEZES 
bel) ae dee al) 
U.S.1. Permonent Anti-freeze 
*ANSOLS 
puta 
Poult mas 


eT Pa 


*D 


Registered Trade Mark 


~~ NEW YORK 17, N. Y 


ACETIC ESTERS 
ub Amel LS 
Buty! Acetate 
Same Ne tell) 


OXALIC ESTERS 
Dibuty! Oxalate 
Diethy! Oxalate 


PHTHALIC ESTERS 
Diamy! Phthalate 
ert ham atl hihi) 
OAM atti tht) 


OTHER ESTERS 


err iby 
aa 


BRANCHES 


INTERMEDIATES 
Sele a TL} 
See eet til) 
elle ea ea leet) 
Acetoacet-ortho-toluidide 
Acetoacet-para-chloroanilide 
SUA Ns lle tilt) 
SUDA ure Sala tilt) 
Si bam -1-l Tm ert-1 ie) 

ETHERS 
Ethyl! Ether, U.S.P 
Ethyl! Ether Absolute— 

FEED PRODUCTS 
SLT hi Pat Le lett T 3 


*Curbay B-G 


etate 


Aa. 


pu-Methionine 
ACETONE 


Chemically Pure 


*Vacotone 40 


*Special Liquid Curbay - 


IN ALL PRINCIPAL CITIES 


VISTO Sue iis 1B) 
*Aroplaz—alkyds and allied materials 
*Arofene—pure phenolics 
*Arochem—modified types 

Sar aera) 
Congo Gums 


iba. 2) 
row, fused & esterified 
all standard grades 
INSECTICIDE MATERIALS 
CPR Concentrates 
Piperony! Butoxide 
atte ae alll al 
ee le le 
Pyrethrum Products 
Rotenone Products 


INSECTIFUGE MATERIALS 


meat 


Natural Resins 


ple-Mix Repellents 


OTHER PRODUCTS 
Witt) 
IY olutions 
aT ae 
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Patent Office Proposes 
Trade Mark Changes 


The Patent Office has proposed 
splitting Class 6, covering chemi- 
cals, medicinals and cosmetics, into 
three classes, under which cosmetics 
would come under Class 51. The 
present Class 4, including soap, 
would be split and soap would be 
covered by Class 52 

Another proposed change would 
permit patent attorneys to search 
files for marks for which applica- 
tion has been made but not yet 
granted. At present such marks are 
considered as being confidential. 

In the event that the proposed 
changes become effective, the Patent 
Office will reclassify any marks re- 
quiring same without application o1 
cost. 


Board of Trade Award 


to Hoover and Marshall 


dinne1 
Grand 


At the “Business Speaks” 
to be held October 18 in the 
Ballroom of the Waldorf Astoria, 
New York Board of Trade Awards 
will be presented to former Presi- 
dent Herbert Hoover, and to former 
Secretary of State George C. Mar- 
shall. 


Chemical Exposition 
Begins November 28 


The 22nd Annual Exposition of 
Chemical Industries will be held in 
the Grand Central Palace, New 
York, N.Y., November 28 to Decem- 
ber 3. 


Dr. and Mrs. Coutinho Return 
From European Visit 


Dr. and Mrs. Henri Coutinho 
recently returned to New York fol- 
lowing a two-month vacation in 
France. Passage both ways was by 
Air France. Dr. Coutinho spent 
most of the time abroad in Paris 


Dr. and Mrs. 
themselves in the cocktail lounge of the 
Carlton Hotel, Cannes, France. 


Henri Coutinho enjoying 
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and Cannes on the Cote d'Azur, 
visiting his family and_ friends, 
many of whom he had not seen 
since before the war. 

Dr. Coutinho stated that he was 
much impressed by the economic 
and moral improvement which was 


so noticeable everywhere. 


Hemogenizer Manufacturer 
Expands 


The Manton Gaulin Mfg. Co., 
manufacturers of homogenizers, 
has completed a new addition to its 
factory, adding about 15,000 addi- 
tional sq. ft. of floor space, accord- 
ing to D. G. Colony, 


the company. 


president of 


Allen Becomes Chief 
Engineer for Atlas 


J. Charles Allen has been made 
chief engineer for Atlas Powder Co., 
Wilmington, Del., succeeding J. W. 
Hanson, retired. Charles G. Hersh 
has become assistant chief engineer. 


Van Ameringen Addresses 
Chicago Chapter of SCC 


A. L. van Ameringen was the fea- 
tured speaker at the resumption of 
regular dinner meetings of the Chi- 


A. L. van Ameringen 


cago Chapter of the Society of Cos- 
metic Chemists, held September 13. 
His subject was “Cosmetic Perfum- 
ery.” The regular feature, “What's 
New in Cosmetics,” was presented 
by George Kolar. 


Henry Speel Transferred 
to Antara Products 


Henry C. Speel, for over a year a 
deve lopme nt engineer with the Cen 
tral Sales Department, General Ani- 
line & Film Corp., has been trans- 
ferred to Antara Products where he 
will engage in sales engineering. 

Mr. Speel has been in the market 
development division of the chemi- 
cal industry for the past 20 years. 


Dr. Karas in 


Europe 


Dr. Stephen A. Karas sailed Au- 
gust 12 aboard the Queen Mary for 
a two-month visit to Europe. While 


Ir. Stephen A. Karas 


there he will visit Grasse, Switzer- 
land, Germany and England. While 
in England he plans to attend the 
Biological Congress meeting. 


Monsanto Grants 
Leaves of Absence 


Monsanto Chemical Co. has an- 
nounced that John Christian and 
Charles Sommer, ]Jr., have been 
granted leaves of absence to attend 
the Advanced Management Pro- 
gram at Harvard University Gradu- 
ate School of Business Administra- 
tion. 


Trichlorethylene Plant to 
be Constructed in East 


A new plant for the manufacture 
of trychlorethylene is to be con- 
structed in Ashtabula, Ohio, at a 
cost in excess of $1,500,000. The 
plant will be operated by Hooker- 
Detrex, Inc., and is jointly owned 
by Hooker Electro-Chemical Co. 
and the Detrex Corp. 


Pacini Announces 
Meeting 


The next meeting of the Scientific 
Section of the Toilet Goods Asso- 
ciation will be December 7, at the 
Waldorf-Astoria Hotel, according 
to Dr. Albert B. Pacini, chairman. 


Shell Oil Opens 
New Wax Plant 


Seventy-five million pounds a 
year of paraffin and micro-crystal- 
line waxes, chemically treated to in- 
sure purity and stability of color, 
will be produced from a new plant 
recently completed by Shell Oil Co., 
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Boost your employee-participation in 
the Payroll Savings Plan and you 
boost your production! 

You are skeptical? Then consider 
this logic: The more U. S. Savings 
Bonds an employee holds, the more 
secure he feels. The more secure he 
feels, the greater his peace of mind — 
the more contented he is with his job. 
Results? Less absenteeism, less labor 
turnover, fewer accidents. End result: 
increased production. 

And you needn’t depend on theory 
alone. For those company benefits of 
the Payroll Savings Plan are borne out 
in the experience of more than 20,000 
companies promoting the Plan. 

LONG-RANGE BENEFITS, TOO 


Bond sales spread the national debt, 





thus increasing our national economic 
security. And, of course, what’s good 
for that is also good for you and your 
business. 


The individual Bond Buyer gets back 
$4, when his Bonds mature, for every 
$3 he invested. That’s a boon for him, 
and—multiplied by millions of Bond 
holders—represents a huge backlog 
of purchasing power that will help 
assure national prosperity through the 
years ahead. 


IT’S EASY TO BOOST PARTICIPATION 


1. See that a top management man 
sponsors the Plan. 


2. Secure the help of the employee 
organizations in promoting it. 


3. Adequately use posters and leaflets 


and run stories and editorials in com- 
pany publications to inform employ- 
ees of the Plan’s benefits to them. 
4. Make a person-to-person canvass, 
once a year, to sign up participants. 
These first four steps should win 
you 40-60% participation. Normal 
employee turnover necessitates one 
more step: 
5. Urge each new employee, at the 
time he is hired, to sign up. 
Nation-wide experience indicates 
that 50% of your employees can be 
persuaded to join— without high-pres- 
sure selling. All the help you need is 
available from your State Director. 
U. S. Treasury Department. Savings 
Bond Division. He is listed in your 
phone book. 


The Treasury Department acknowledges with appreciation the publication of this message by 


THE AMERICAN PERFUMER 


This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and the Advertising Council. 
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in Houston, Texas. Equipped with the tennis professional at the Chi prizes and did his usual fine job. 
electronic control instruments that cago Town and Tennis Club and The next get-to-gether of the 
provide the most efhcient possible Fam O'Shanter Country Club. BIMS will be the Annual Dinne 
operation, the new plant will make During this time he also wrote and to be held early in 1950. 

all grades of waxes. acted ina series of television shows 


Rance in New York 
Office of Albert Verley 


Bert A. 





Ri 
appointed to the New York office employed by Albert Verley, he was 


over station W.B.K.B. NYU P 
Mr. Rance was also employed by . Again Offers 
the Mutual Life Insurance Co., and Aromatics Course 


inaintained his own insurance and Oe a en ee ee 
‘ agi 


» i ae is real estate office. Previous to beine . 1 , To: 
ince has recently been 5 being offered by New York Unive 


associated with the Harry Rich Co., 
as a food manutacturer’s representa 
tive, 


BIMS Hold Final Golf 
Meet of the Season 


The BIMS held its third and 
final golf tournament of the season 
at North Hempstead Country Club, 
\ugust 25. Louis Bezard got low 
gross and O. Dexter Neal had low 
net. 

Other prize winners were: G. W. 
Sands, William Huisking, W. H. 
Madden, John Ewald, Peter Fors- 
man, Leonard H. Schultes, Herbert 





Samuel Klein 


of Albert Verley & Co. Mr. Rance Sliger, Paul Forsman, Sewell Cork- sity, beginning September 26. It will 
received his B.A. from the College ran, Edward A. Bush, Ray Oughel- run for fifteen weeks, with meetings 
of William and Mary in Virginia tree, Ross A. White, Dr. E. G. Me on Monday evenings. Samuel Klein 
in 1947. He then went on to do Donough, Harold Miner and Al- will be in charge of the course. 
graduate work at Northwestern bert Bradley. Guest lecturers will participate in 
University. For two years, he was Harry Grifhths was in charge ol the program. 





THE AMERCHOLS ARE NATURALLY pifrereNt! 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


These non-ionic, surface-active agents are NATURALLY good for the skin. Of biological origin, they repre- 
sent odorless, color-free forms of cholesterol and related rare sterols which we isolate from animal tissues. 
The Amerchols are efficient, highly active emulsifiers, penetrants and emollients for cosmetics and pharma- 
ceuticals. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


Here is complete information: waite o vour LETTERHEAD FOR OUR NEW venereal BOOKLET 
ram eT TTT RAT 


: Contains technical data on the use of the Amerchols in oa and eis emulsions. 
Formulas for cold creams, vanishing creams, srtiporaginants, fare ee 


- emoliient creams, ointments, lotions, hair ir en etc. 


2 


OUR RESEARCH LABORATORIES ARE AVAILABLE TO YOU FOR ADVICE AND 
INFORMATION AT ALL TIMES. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 


oo | NEWJERSEY 
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Use 


NORTHWESTGRYT) 
ETHYL BUTYRATE 


when this ester is called for in your formulae. 


For many years more than half of the Ethyl 
Butyrate sold in this country has been man- 
ufactured by us — proof of the fine quality 


of our product. 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 


The NORTHWESTERN CHEMICAL CO. 


INCORPORATED 1882 WAUWATOSA, WISCONSIN 








PLYMOUTH WAXES _?.: 
CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 


This Spermaceti should not be confused with interior This is guaranteed to be a 100% Pure Beeswax and 
hydrogenated sperm oils which are sometimes offered sun-bleached It is refined by the centrifugal method 
as Spermaceti The Plymouth Brand is the finest which removes all and every trace of foreign matter: 
which can be produced and is produced from Gen- We will gladly send samples. 

uine Sperm Oil by the cold pressing method. It is PLYMOUTH White Cirine Wax 


a very white crystalline wax containing no free oil, 
has a very low Iodine number and is free of any 
offensive odors. 


A special grade of White Ceresin Wax prepared tor 
the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 


PLYMOUTH Oackeriies so that in using it in connection with Beeswax in 
cream any ‘lumpiness” is avoided. Its use will also 
We olfer two grades One is the highest quality produce a very glossy cream 


obtainable, 76°-78° C melting point and the other 

grade lower in price and of lower melting point 

66°-68° C. Both are guaranteed 100% Pure Bleached We offer all grades of the U S.P fully-refined Paraf- 
Ozokerites. fin Waxes. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 


and PLYMOUTH ORGANIC LABORATORIES, Inc. 
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Dr. Cullen to 


Address DCAT Meeting 


Dr. Frederick J. Cullen, execu- 
tive vice-president of the Proprie- 
tary Association of America, will ad- 
dress the Drug, Chemical and Allied 
Trades Section of the New York 
Board of Trade at its 59th Annual 
Meeting to be held at Shawnee Inn, 
Shawnee-on-Delaware, Pa., Septem- 
ber 22-24. His subject will be 
“Trends in Government.” 


CDACA Dinner 
Meeting 


The next regular dinner and 
business meeting of the Cincinati 
Drug and Chemical Association, 
Inc., is to be held September 30, at 
the Hotel Alms. The guest speaker 
will be Justin Meyer. Mr. Meyer's 
subject will be “Peace of Mind.” 


Malmstrom Moves 
Chicago Office 


N. I. Malmstrom & Co. has an- 
nounced the removal of its Chicago 
office from 444 West Grand Ace., to 
612 North Michigan Ave., Chicago 
11, Ill. Complete stocks are carried 


in the Chicago warehouse to serv- 
ice the Mid-West with immediate 
delivery. 


Purely Personal 


Mailing is completed on a new 
booklet outlining the services and 
activities of the DCAT. 


PERSUIT is a new Fall color by 
Jacqueline Cochran. 


WOODBURY is introducing a 
new liquifying cleansing cream. 


Bourjois is introducing a new 
perfume BEAU BELLE. Distinc- 
tively packaged, it is to be backed 
by a heavy advertising campaign. 


Lentheric is introducing a new 
French perfume, REPARTEE. 


For the six months ended June 
30, 1949, tentative net earnings of 
BRISTOL-MYERS CO. were $1,- 
606,495. 


BERNIE GOULD is temporarily 
filling the newly established posi- 
tion of director of sales for the Toni 
Co. 


Representatives for Imogene 
Shepherd, Ltd., are MINOR H. 
ANDREWS CO., 30 East Adams St., 
Chicago, Ill; ELLEN LOCK- 
WOOD, 2 Sheridan Square, New 
York, N.Y.; and MARY ATKIN- 
SON, 607 S. Hill, Los Angeles, Calif. 


MRS. ROSE MARIE de HOYOS 
DORMER, the charming daughter 
of Mayor and Mrs. Luis de Hoyos 
of Monticello, N.Y. is shown in an 
attractive photograph on the cover 
of the magazine Pic-Week, a pic- 
ture cavalcade of Sullivan County, 
New York for August 6. Her father 
Hon. Luis de Hoyos is chairman 
of the Mark Hellinger fund drive 
in Sullivan County under the 
auspices of the New York Heart 
Association. Notable stars in the 
theatrical world participated in 
Summer shows in Monticello to 
aid the fund. 





In the August issue of The 
American Perfumer, an item ap- 
peared to the effect that Adam T. 
Krol had joined Sominion Prod- 
ucts, Inc., as chief chemist and 
manager of the aromatic chemical 
division. Of course, the firm re- 
ferred to was DOMINION PROD- 
UCTS, INC., Long Island City, L.I. 


OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 


W. J. BUSH & CO., Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. 


LONDON 


NATIONAL CITY, CAL. 


MITCHAM 


WIDNES 
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AONUMA TNT 


KRANICH | 
SOAPS | 


TOW CLONAL 


COSMETIC 


* Liquid Castile Soap Shampoo 
* Liquid Coconut Oil Soap Shampoo 


* Liquid Olive Oil Soap Shampoo 
(50% Olive Oil Base) 


PHARMACEUTICAL | 


U.S.P. Green Soap 
U.S.P. Powdered Castile Soap 
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Castile Bar, U.S.P. (40-Ib. cartons) 
Powdered Coconut Oil Soap 


* Ideal for bottling. Never any sediment or precipita- | 


tion. Our patented process assures brilliant clarity at 


all times. 


Patent No. 2,402,557 


UUNNLUILINNLUOUAOULULTAAU ATAU 


KRANICH 
SOAP CO, Inc. 


55 Richards St., Brooklyn 31, N. Y. 
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LEATHER 


Its Importance in Perfume Formulae 


It has been correctly stated that the value of the 
odor of Leather was not fully appreciated until 
SYNAROME created their synthetic CUIJRS 
which are animal in origin and not from the usual 
birch tar with its attendant bitter odor of Creosote. 


SYNAROME’S CUIR 445 
SYNAROME’S CUIR H.F. 
SYNAROME’S CUIR de RUSSIE 


. when used appropriately as a modifier, any 
of the above enriches the perfume and makes it 
outstanding. 


As an actual demonstration, permit us to send 
you a package containing three samples: No. | 
Base No. 341, a well-balanced compound costing 
$9.00 per pound; No. 2, the same compound con- 
taining 10% SYNAROME’S CUIR de RUSSIE; 
and No. 3, a sample of CUIR de RUSSIE SYNA- 
ROME. 


With these samples before you, you will have 
some idea of the use of these Leather odors in per- 


fumery. 


BLISH owen 





|| 136 Liberty Street 
New York City 
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MARKET REPORT 


Lanolin Supply Tight 


DVANCES in several of the seed and spice oils, cit 

ronella, patchouli and lemongrass were offset by re 
ductions in mint oils, dill and other domestic items be 
cause of new crop influences. ‘The extended period ot 
hot weather served to prolong the demand for citrus oils, 
fruit flavors, citric acid and specialties, that go into the 
manufacture of extracts for the beverage industry. ‘To- 
ward the close of last month a rather noticeable upturn 
developed in those articles that go into the pickling 
trade. Reports concerning Fall business were highly 
mixed, Some concern was expressed with respect to fu 
ture buying by makers of toiletries in the face of the 
high excise taxes still in force, despite the alleged fact 
that they had been imposed at a time to curb consume) 
buying because of inventory shortages. 

Fssential oil dealers and aromatic chemical manufac 
turers should be receiving a fairly steady flow of raw ma- 
terial orders by this time for the account of perfumers, 
cosmeticians and other consumer outlets that normally 
anticipate their future requirements for merchandise to 
be manufactured into finished products for the holiday 
trade. A slight gain has been noted in a few quarters but 
the improvement has been slow at best and conservative 
in character. 


PRICES ARE LOW 


Many buyers are still price conscious, but with prices 
on a number of articles having settled well below pre 
war levels some houses are advising Customers to at least 
cover a portion of their anticipated Fall requirements. 

Economic conditions both here and abroad make it 
extremely dificult to make predictions with any degree 
of accuracy and a continued policy of restricted pu 
chases in anticipation of further savings in costs could 
readily result in rather unexpected surprises. 

As an example the Consortium in Italy boosted its 
prices on oil bergamot 50¢ per pound and higher cables 
were also received on Italian lemon oil. The advance in 
shipping prices on bergamot had only a slight influence 
upon spot prices because of a competitive situation in 
the local market, while in lemon some local houses were 
inclined to discount the firmer reports from the primary 
center because of a reasonably good supply of low cost 
oil available on spot. 

Mint oil prices moved in favor of buyers with the ap 
proaching period when first cuttings of the new crop 
would be made for distillation. ‘The country enjoyed 
lavorable weather conditions since the May frosts and 
there was nothing in the overall picture that suggested 


& Essential Oil Review 


anything but near normal conditions during the distil- 
lation period. 

Lime oil started to feel the effects of coming crops in 
Mexico and the West Indies. Some houses reduced quo- 
tations 50¢ per pound, and with the passing of the most 
active consuming season further price recessions are 
likely to be noted. New crop dillweed oil for nearby 
delivery was offered at fully $1 per pound below the 
prices quoted by major dealers for spot goods. 

In the spice oil group, oil black pepper registered a 
sharp advance in keeping with the spectacular develop- 
ments in the crude material. Real strength prevailed in 
clove oil. Prices on foreign clove oil were strong and 
quotations on material produced in this country had an 
upward tendency reflecting the high cost of the spice. 

Ihe supply position in lanolin was tight. Major sup- 
pliers were reluctant to accept new business because of 
the ready outlet for virtually all available supplies. Both 
the pharmaceutical and cosmetic grades are difficult to 
obtain for immediate delivery. Less material has been 
arriving from abroad of late and the outlook regarding 
domestic production continues highly clouded being de- 
pendent upon scouring operations in the wool industry. 
\ number of woolen mills have reasonably good quanti- 
ties of scoured material on hand and only a marked and 
prolonged period of activity in that industry could be 
expected to bring the supply of lanolin more in balance 
with demand. 


GLYCERIN FROM RUSSIA 


\ development of considerable interest in the glyc- 
erin market was the purchase of two 500 ton lots of sa- 
ponification from Russia for August-October shipment. 
lhe purchase was reported to have been made through 
London. Prior to the war the United States imported 
crude glycerin from Russia and the material, said to be 
obtained through soap production, was found to be of 
suitable quality. Some fairly substantial quantities of 
glycerin are being held in South America. Until this ma- 
terial may be obtained at more reasonable prices no size- 
able amounts can be expected to come through from 
that country. 

The outlook in menthol is highly clouded because ol 
the chaotic conditions in China. According to reports, 
however, fairly good quantities are obtainable in China 
but it is a matter of obtaining steamer space in view of 
the blockade on shipments out of that country. New 
crop Brazilian material is likely to be offered in the next 
few weeks for January-March shipment. 
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GERARD J. DANCO, INC. 


5 East 19th St. New York, 3, N. Y. 


Telephone: Oregon 3-6790 Cable Address: Codan, N. Y. 


ORIGINATORS OF NEW PERFUME TONES 


Laboratories in New York and Grasse, France 










Exclusive Agents in 


e FINE ESSENTIAL the United States, Canada 
and Mexico for: 
AND FLORAL OILS 






CAMILLI, ALBERT & LALOUE, S. A. 






e AROMATIC CHEMICALS GRASSE, FRANCE 
e MUSK - CIVET - AMBERGRIS VICTOR HASSLAUER S. A. 
PARIS, FRANCE 






“Danco Quality Guaranteed by Reputation”’ 





SALES OFFICES: NEW YORK, MONTREAL, PARIS 
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WHERE ALSOP FILTERS ARE AT WORK 


Chemicals, oo Soaps, Extracts, 


adel 


op VUSY nl 


pte: INC 
CHICAGO 6 © NEW YORK 61 © LOS ANGELES 1 
Dallas 1 * Detroit 2 * Memphis 1 















Perfumes, Cosmetic Preparations, > 
Drugs, Oils, F ats, Alcohol, Water, New Orleans 13 * St. Louis 2 
Ete. San Bernandino * San Francisco 11 


Florasynth Labs. (Cana ee Montreal 
Toronto * ae ver* Winniper 


TO REMOVE ALL UNDESIRABLE IMPURITIES Florasyath Laboratories de Mexice S. A.— Mexico City 


Dependable, trouble-free Alsop ‘‘Sealed-Disc’’ Portable Filters ene eareee Sciacca 
will save you time, labor and money whether you filter in volume 


| 
or variety. Thousands of users are sold on their convenience and aul bs 
speed of operation—their positive filtration results. There's an or iner pre ac eee | 
Alsop Filter for every liquid product. 
Aromatic Chemicals 
Essential Oils 
Specialties 
Perfume Compounds 
Write for Catalog 


RENE FORSTER CO. INC. 


Sole distributors for U. S. and Canada for 


Maa USINES de L'ALLONDON 


SUR tee eR ere eee , LaPlaine, Geneva, Switzerland 
op iad alba SE se 912-920 Broadway New York 10, N.Y. 





Sead for this Catalog 


This New “Sealed-Dise”’ principle of fil- 
tration has been tested and proven by 
hundreds of concerns and on thousands 
of different liquid products. Check their 
job-tested features—write for your copy 
of the New Alsop Liquid Proces sing 
Equipment Catalogue. Alsop Eng. Corp., 
409 Rose St., Milldale, Conn. 
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PRICES IN THE NEW YORK MARKET 


CUUUDODOOAGRELUDAUEGEEEODOWONESEGEUAAONENONELEDEOOUUEOEESLEDDOUOONERNOOOUAUOTOOROOUEOOUONONEEDeGCtEoUcuOORUONDEROOONECOEOSHOOOONONSOEEODODONEOEEAOLEDONAOOSSEDOONENROSEDURAOOOUEOEESOUIOGGIESLOTUOULSCHOOODUOCCEORETUNUSEEREVUEGEUCTERONOUOTSSSDOEOOCUSUSUPOEUFERESOPYORCCUESRONY FOUCTSOVPT RETO TRYIN OPE OTOPT OOO" GUUPOUEDT O08 062 17 21 GU 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


Citronella, Ceylon ........ 85@ 1.00 Orange, Florida .......... 50@ ~~ .75 
I rccacdeuncsete 1.35@ 1.65 re ge wiecieeaueceene xo 1.25 
= Cloves, Zanzibar ......... 145@ 2.00 CET CIRCE CET 75 1.00 
ESSENTIAL OILS ‘ Comhamdlem cc ccccccvccccccre SESO@ S00 Orris Root, abs. (o0z.) ..... 80.00@100.00 
All prices per Ib. unless otherwise specified SED: cncnasennsenve 8.50@ 12.00 SEE no dicavdrscess 36.00 Nom’l 
hee eee haa 5.20@ 6.50 Pennyroyal, Amer. ....... 4.10 Nom’l 
Almond Bit, FPA per lb.... 4.00@ 4.75 CED ees cacdudredsuunes 6.25@ 7.10 DO casnxcveuas anes 2.50@ 2.85 
SOE. BUS cécccvcssces 80@ 1.00 SED cvudeunaunicuswe 6.75@ 7.50 Peppermint natural ...... 5.40@ 5.75 
Apricot Kernel ........ 50@ 58 PN i Génccccndewewews 485@ 5.25 DID idicccécwrcces 5.75@ 6.00 
Amber, rectified .......... Nominal PCC Ce 60@ 85 DO ccsiciccacudanas 2.50@ 3.00 
Angelica Root ............ 150.00@190.00 Fennel, Sweet ............ 2.65@ 3.00 Pimento Berry ............ 4.50@ 5.10 
Be Wi Me vk ceeceeves 80@ 95 Geranium, Rose, Algerian . 10.50@ 12.00 Pinus Sylvestris .......... 2.50@ 2.65 
Aspic (spike) Span. ...... 105@ 1.65 DEED. cunKéescunescads 13.00@ 14.50 WUE vedcavadectxcadaes 2.80@ 3.15 
BEE Ack decaucesucecis 1.10@ 1.50 EE «airs cuucdesacas 6.50@ 9.00 Rose, Bulgaria (oz.) ..... 25.00@ 56.00 
SE. Mie ewcetenuiad We 125@ 2.00 rer 20.00@ 25.00 CREE I ccc ccaades 10.80@ 16.00 
iin deren aats 4.35@ 4.80 Guaiac (Wood) .......... 1.90@ 2.20 Rosemary, Spanish ....... 85@ 1.10 
MND. dan ceseeneewns 2.10@ 3.00 Oe eee 2.00@ 2.50 Sage, Spanish ............. 1.25@ 2.00 
Birch, sweet ............. 2.50@ 7.50 Laurel leaf ............... 10.00@ 12.5 Sage, Dalmation .......... 2.85@ 3.35 
Birchtar, crude ........... 100@ 1.50 Juniper Berry ............ 3.00@ 3.25 Sandalwood, N. F. ........ 13.00@ 14.40 
Birchtar, rectified ......... 4.10@ 4.75 DEE oxi anevd wanweenus 110@ = 1.65 Sassafras, artificial ........ 45@ ~~ «.60 
Bois de Rose ............. 2.75@ 3.05 Lavender, French ......... 2.45@ 4.50 SNE SOOO ciscincdwewasevees 18.50@ 19.25 
S&S Sere M@ 65 Re GH vieccccecces 2.85@ 3.00 Spearmint ........sccceee 3.50@ 4.10 
CUES cstuwedanecevewes 2.35 Nom’l. DE donirguduccavacxdi 2.60@ 5.00 MI TOI occ censccccnvs 2.15@ 2.85 
ER deen cic conwkenis 20.00@ 25.00 Lemongrass ............. 1.70@ 1.85 WEE Wawenscnaececeets 2.40@ 3.25 
Camphor “white” dom. ... 40@  .60 Limes, distilled .......... 6.50@ 7.10 WRN hodé tac ccascedads 30.00@ 55.00 
Cananga, native ........... 2.00@ 2.65 PEE esidcccsnucaes 7.75@ 10.00 Vetivert, Haitian ......... 11.00@ 12.00 
SE Ss vanlncandeaa 3.00@ 3.65 RED snetkvadinainawces 2.85@ 3.25 Bourbon ............... 12.00@ 13.00 
IR sind coc scuonwades 5.00@ 5.50 Ree CORD: ceccéccescss 11.00@ Mo eer re 4.00@ 14.50 
eae 48.50@ 52.00 NE cn ceacrideccKian 3.50@ 4.50 WORN, << ascwscacisnsss 3.40@ 3.70 
Cassia, rectified, U.S. P... 1.90@ 2.30 Neroli, Bigarde P. ....... 85.00@ 95.00 Ylang Ylang, Manila ..... 38.00@ 43.00 
Cedar leaf N.S. P. ........ 2.00@ 2.35 Petale, extra NF ........ 130.00@185.00 PM iis dccicdcucaness 7.00@ 11.25 
CO WE cecvsnccancneia 32@ ~=s«38 PN recede shud cence ves 3.65@ 4.15 
I iii ale a walale d 15.00@ 16.00 Ocotea Cymbarum ........ 45@ ~~ 65 
Chamomile Roman ....... 250.00@280.00 GIB xs cvccccdaceuees 5.00@ 8.00 
Cinnamon bark oil ....... 30.00@ 55.00 Opopanax ...............- 30.00@ 35.00 (Continued on page 255) 


BENJ. FRENCH, INC. 
Essunltal O:4 lassie Chanitial 


DESCOLLONGES 
PRODUCTS 


BOISOLENE 


An interesting base, recalling the warm 
perfume of tropical forests. 


MOUSSOLIA 


A useful element in modern perfumes; it develops 
a sweet, mossy character, with a woody note. 


160 FIFTH AVENUE NEW YORK 10, NEW YORK 
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METAL CONTAINERS and CLOSURES 
by 


BRIDGEPORT 


Vanities Powder Boxes 

Jar Caps * Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic | 


and 


Other Special Metal Products for the Cosmetic Industry 


THe Bripceport Meta. Goons Mee. Co. 


BRIDGEPORT Established 1909 CONN. 
@ EXTRA QUALITY 


| 
7 © ABSOLUTELY PURE | 
vs cas ° More USP. STAND: 








oPURE WHITE 
AROMATIC 
CHEMICALS 


Ambrettolone 
for e 
Castolene 
* 
@ Samples will gladly be sent 
on request—at no obligation 


PERFUMERY Foin a 
Iso-Butyl Salicylate 
e 


Serving The Trade for 97 Years 
COSMETICS Jasmotone THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 


ee 
Labdanol Western Distributer: A. C. Drury & Ce., 219 E. North Water St., Chieage, tI, 


and 





. 
Linalyl Anthranilate 


SOAPS Nut Aldehyde ilies and HOW TO MAKE THEM 


* 
Para-Cresyl Octylate By Robert Bushby .. . 3rd Edition, 1945 
* 


$3.00 postpaid. 
Para-Cresyl Phenyl-Acetate 
- 


This simply written, practical guide for beauty special- 
ists, hairdressers and all others concerned with prepara- 
tion of face powders, vanishing creams, nail polishes, 
rouges, lipsticks and other cosmetics is a useful hand- 
book for those who have had no previous knowledge of 
Samples upon request chemistry. Contains easy-to-follow formulas and recipes. 


Tuberique Ester 


7 
Woodrol 





Illustrated. 
DOMINION PRODUCTS, INC. Order today from 
Manufacturing Chemists 
10-44 44th Drive MOORE PUBLISHING CO. 
Long Island City 1, N. Y. Book Dept., 9 East 38th St., New York 16, N.Y. 
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(Continued from page 253) Benzophenone ........... 150@ 
ee eee 10@ 
TERPENELESS OILS Benzyl Alcohol .......... 71a 
Benzyl Benzoate ......... 25 
IE | cv ciciccveduduanes 9.50@ 13.00 Benzyl Butyrate .......... 1.70@ 
CECT TC Ore. 5.000 50.00 Benzyl Cinnamate ........ 3.300 
EOOOEEOR cicvcciecsccenes 7.25@ 10.00 Benzyl Formate .......... 2.00G 
BAU  cécivcreecsscceces GE Gan Benzyl-Iso-eugenol ....... 9.25@ 
LEME, ORs cevccscccsccecss 75.00@ 85.00 Benzyl Propionate ........ 1.60@ 
TD ni ee ctw ne xa 50.004 58.00 Benzylidene Acetone ..... 2.00@ 
Orange sweet ..........65. 70.004 95.00 NSE. secicsdunccens 5.75@ 
Peppermint ............-. 10.00@ 11.00 Butyl Acetate, normal ..... 144@ 
Petitgrain ......ccccsecess 9.754 = 7.00 Cinnamic Alcohol ........ 3.00@ 
DOE Ss kecernceawia 7.004 = 7.50 Cinnamyl Acetate ........ 3.754 
Cinnamic Aldehyde ....... L15@ 
*RIVATIVES ‘HE . : GES ciccncteeendes 3.75@ 
DERIVATIVES AND CHEMICALS Citral, 
CD ie tess aenerucws 3.204 
Acetaldehyde 50% ....... 190@ 2.75 Citronellyl Acetate ....... 3.95@ 
Acetaphenone ............ 150@ 1.75 CREE cane ceeenses eee 2.75@ 
Aleohol C 8 .......eccees 2.40@ 3.00 Cuminic Aldehyde ....... 7.75@ 
Ere uncsecetecnnnserenas 14.00@ Diethylphthalate ......... 35@ 
Gee Aves cnkhesesisaceas 2.40@ 3.00 Dimethyl Anthranilate .... 5.00@ 
Can Kacteiceuneeeaneedes 14.50@ Ethyl Acetate ............. 264 
a exwetenkdamawaeees 2.40@ 2.85 Ethyl Benzoate ........... 15@ 
RENO EGS osiavccsantnes 9.00@ 11.00 Ethyl Butyrate ........... 704 
Or Gandvekeeesecenenans 17.50@ 19,00 Ethyl Capronate .......... 3.304 
Soa sanccadincews euwers 7.00@ 8.50 Ethyl Cinnamate ......... 2.45@ 
Re oe career Pant 19.25@ 22.00 Ethyl Formate ........... 654 
Goad ‘ceuntdnnenvecees eas 14.00@ 16.00 Ethyl Propionate ......... .15@ 
C14 (Peach so-called) .. 7.00@ 8.75 Ethyl Salicylate ........... 80 
C 16 (Strawberry so-called) 6.25@ 7.10 a eee 6.75@ 
eT errr ee 53a 470 EE vewtrenxesncacs 1454 
Amy] Butyrate ........... 85@ 1.10 NE. Cedceiacaaunnaacs 1.60@ 
Amy] Propionate ......... 100@ 1.60 Geraniol, dom. ........... 3.254 
Amyleinnamic Aldehyde .. 2400 3.00 Geranyl Acetate .......... 2.654 
Amyl Formate ............ 1.00 1.25 Geranyl Butyrate ......... 5.25@ 
Amyl Phenyl Acetate ..... 3.75@ 4.10 Geranyl Formate ......... 5.45 
Amyl Salicylate .......... 85@ 1.00 Guaiac Wood Acetate ..... 6.004 
Amyl Valerinate ......... 1.75@ 2.15 Heliotropin, dom. ........ 3.00@ 
ee rere errrrr rrr. B0@ = 95 Hydrotropic Aldehyde 6.304 
Anisic Aldehyde ........ 2.454 2.75 Hydroxycitronellal 6.75% 


We're as proud of our products as a French chef 
is of Crepe Suzettes! Our research chemists 


are masters at developing new cosmetics 


They are never satisfied with less than perfect 


results. Experience has given them 
confident know-how in approaching every 


problem of the cosmetics industry 


We use the finest ingredients, properly 
proportioned, and blended with the sure hand 
of true cosmetic formulation artists 

to create the specialty of the house 


Private Label Cosmetics 


ae 
y N 

MANUFACTURING COMPANY 
9210 BUCKEYE ROAD e@ CLEVELAND 4, OHIO 


MANUFACTURERS OF PRIVATE LABEL COSMETICS SINCE 1900 
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3.00 


TS 2 ap een ess 18.25@ 
Ionones 
DR Ghédinvcvidudacadaas 8.25@ 
PEER cevecegdcawdseeus 1.304 
DINER occanndcndedea 1.55@ 
Iso-butyl Acetate ......... 1.00@ 
Iso-butyl Benzoate ........ 1.10@ 
Iso-butyl Salicylate ....... 2.15@ 
DUNNE oiiicdxcusccdes 3.35@ 
| rr ree 2.00@ 
REO ke Cevetudeddvewes 1.404 
Linalyl, Acetate 90% ...... 1.354 
WOE Hei seewtsaakneaedes 1.004 
Linalyl Formate .......... 10.75 
Linalyl Propionate ........ 9.504 
MY i. bos ecg o Sas Snn es 10.854 
Methyl Acetophenone ..... 1.35@ 
Methyl Anthranilate ...... 2.40@ 
Methyl Cinnamate ........ 1.60@ 
Methyl Benzoate ......... .60@ 
Methyl Heptenone ........ 6.25@ 
Methyl Heptine Carbonate 45.00@ 
Methyl Naphthyl Ketone ..  3.25@ 
Methyl Phenylacetate ..... 1.30@ 
Methyl Salicylate ......... 40@ 
Musk Ambrette .......... 5.40@ 
DN oe orca decedexes 1.604 
> PCT CCCC ETE Cee 1.60@ 
Neroline (ethyl ether) .... 2.00@ 
Paracresyl Acetate ........ 2.15@ 
Paracresyl Methyl Ether .. 2.40@ 
Paracresyl Phenyl-acetate ..  4.75@ 
Phenylacetaldehyde 50% .. 2.75@ 
REE? Whdaneddeadiccavus 4.10@ 
Phenylacetic Acid ........ 1.75@ 
Phenylethyl Acetate ...... 1.70@ 
Phenylethyl Alcohol ...... 1.50@ 
Phenylethyl Anthranilate . 16.00@ 
Phenylethyl Butyrate ..... 3.55@ 


(Continued on page 257) 
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Elko Perfume Bases 


for Perfumes, Toilet Water, Colognes, Lotions, 
Powders, Creams, Lip Sticks & Deodorants 


COLORODORS 


(Combined Color & Perfume Oil) 

for Bath Salts, Bubble Bath, Hair Oils & Deodorants 
(Any Odor & Color Combination) 

$5.00 & $2.50 Per Pint $36.00 & $18.00 Per Gallon 


WATER SOLUBLE PERFUME OILS 


for Sprays, Liquid Shampoos, Deodorants & Disinfectants 
$2.00 Per Pint $14.00 Per Galion 


SERIES 300 OILS 


for Low priced Toilet Waters, Hair Tonic, Hair Oils, 
Lotions & Liquid Soap 
$3.25 per lb. In 5 Ib. quantity $3.00 per Ib. 


Exquisite PERFUMES IN BULK 


Samples cheerfully furnished 
Write for our price list 
For 30 years we have served a satisfied clientele 
Our Consulting Department is always ready to 
assist in solving your problem 


EK. M. Laning Company 


433 Stuyvesant Ave. 











@ A 100% pure, uniformly textured, white bees- 
wax that always retains its quality and consist- 
ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 


WILL & BAUMER Candle Co., Inc., Syracuse, N. Y., Est. 1855 


Spermaceti Stearic Acid Ceresine WHydistear 


Composition Waxes RedOil Yellow Beeswax 



























JOHN HORN 335-899 TENT 
DIE STAMPING 


Telephone: 
COLUMBUS 5-5600 


NOW READY... 


Vol. Il of this monumental 
work on essential oils! 


THE ESSENTIAL OILS, Vol. Il 


by Ernest Guenther, Ph.D. and Darrell Althausen, 
Ph.D. 852 pages, illustrated and indexed, cloth, 6 x 9 
inches. $10.00 per copy. 


In this, the second volume, data on several hundred of the 
more important natural constituents of essential oils have 
been assembled. Describes the structural formulas, occur- 
rence, methods of isolation and identification, the physico- 
chemical properties of these compounds. Essential oil con- 
stituents grouped according to the class of compounds to 
which they belong: HYDROCARBONS, ALCOHOLS, 
ESTERS, ALDEHYDES, KETONES, LACTONES, ETC. 
Also INCLUDED in the volume: a series of those terpenes, 
sesquiterpenes, and other compounds that have been de- 
scribed in literature, but the constitution of which is still 
unknown. 


Maison G. de Navarre says: “In no other work is the 
treatment of essential oil constituents so complete and 
up-to-date.” 


Order your copy of VOLUME II today at $10.00 each. 
Copies of VOLUME I also available at $6.00 each. 


Moore Publishing Co., 9 East 38th St., New York 16, N.Y. 


C onSOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 





Ni debe RBS 







ENGRAVING 








W YORK 19, N.Y. 
EMBOSSING 


Cable Address 
HORNLABELS NEW YORK 


The American Perfumer 
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(Continued from page 255) 


Phenylethyl Propionate ... 3.10@ 
Phenylethyl Salicylate ..... 4.20@ 
Phenylethyl Valerianate ... 5.60@ 
Phenylpropyl Acetate ..... 4.10@ 
DE. Saat MheseAKRsea wees 60@ 
Gonpen ©. Fs (ORs) vcccccess 3.254 
Styrolyl Acetate .......... 2.154 
Vanillin (clove oil) ...... 4.00@ 

CNET Gina vdavewined 3.00@ 

REE sbeusiecenavnvas 3.00@ 
Vetiver Acetate .......... 30.00@ 
Violet Ketone Alpha ..... 7.45@ 
Yara Yara (methyl ether) . 2.15@ 


BEANS 


Tonka Beans Surinam .... .90@ 
RE: cinew ened cbanes 1.75@ 
Vanilla Beans 
Mexican, whole ........ 3.90@ 
Mexican, cut ........... 3.50@ 
EE na vadveevestiseans 3.00@ 
0 ae ete 2.75@ 


SUNDRIES AND DRUGS 


MD. eacckcin nis co unes 09G 
Ambergris, ounce ........ 8.50@ 
Balsam, Copaiba ......... .60@ 
i wie etesiacteneaes .0@ 
Beeswax, bleached. pure 
De id ei ead ate Wik aia 104 
Yellow, refined ........ 61@ 
Bismuth, subnitrate ....... 2.30@ 
Borax, crystals, carlot ton . 61.25@ 


Boric Acid, U. S. P., ton 
Calcium, phosphate ...... 8G 
Phosphate, tri-basic ..... .0660@ 












household 
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1.00 
4.80 
6.00 
4.85 

68 

4.00 
3.00 
4.50 
3.05 
3.05 

37.50 
10.50 
2.60 


85 
1.05 
73 
63 


81.25 
..129,00@133.50 
083, 
0730 


DENTIFRICE 
INGREDIENTS 


Veegum, the new inorganic suspending and emulsify- 
ing agent, brings the following advantages to the 


Camphor pwd., domestic ... .72@_—sCi«74 
Castoreum, nat., cams ..... 10.50@ 12.50 
Catek, BROOME a ccecccccecs 150@ 1.55 
Chalk, precip. bags, clts .. .02%@  .03 


Cherry Laurel Water, jug, 


C, chhti care oeda cana 125@ 1.70 
CO act cawcawecess 244@ 26% 
Cs MEE caccuiecsaeas 5.50@ 15.00 
Cocoa, Butter, bulk ....... A0a 42 


Cyclohexanol (Hexalin) .. .214%@ _ .22 
Fuller’s Earth, Mines ton .. 27.00@ 30.00 


Ges Ga Re deccusctecue 24344@ 254 
Gum Arabic, white ....... 33@ ~~ «35 
PE eee ied waene aes 12@ 13% 
Gum Benzoin, Siam ...... 3.50@ 3.85 
DL Aeoctununewdaans 45@ = 52 
Gum Galbanum .......... 2@ 1.00 
GE nccntaceeaeus 38@ A2 
DN MNS. dcecka cuaveos 25@ 27 
DN, odiuardnaeedeewaneee 05@ 07 
IS vecawecenaeeks 5.00@ 7.00 
Lanolin, hydrous ......... 29@_ ~—«30 
I iv daduestcens 31@ ~==«32 
Magnesium, carbonate .... Al@ 124% 
DE otecv aus dawemes 35@ 37 
te CN 8, pc ccunwde’s 25.00@ 48.00 
Olibanum, tears .......... 26@ 35 
C ccceecioneuneens 1@ «13 
Orange Flower Water, gal. 1.75@ 2.25 
Orris Root, Italian ........ 24@ 
WUE haeceedrcicouneges 055%4@ 07% 
Peroxide (hydrogen U. S. P.) 

SN . oiavuvawduuek eae 03354@ 05 
Petrolatum, white ........ 0634@ 08% 
Chee SOE cc vcccceviess 120@ 1.50 
- ED ciceecesseeas Nominal 
Rose flowers, pale ........ 40@_~=«5O 
Rose Water, jug ( gal.) 2.00@ 2.50 
Rosin, M. per cwt. ........ 7.58@ 
DUOIEE MEE vccceneccves A0@ A2 
SOE HOGG DB vcnvcencdans 2.45@ 


newer type dentifrice formulations: 


Veegum, even in small amounts, increases the water 
absorption and massing effect of tooth powders. 


Veegum prevents creams from separating and bleed- 


ing in the tube. 


Veegum has a delayed type acid neutralization value. 


Veegum stabilizes cream viscosity. 


Veegum is odorless and tasteless, hence it reduces the 


amount of flavoring oils normally required. 


Veegum, because it is colloidal, stabilizes flavoring 
ingredients and maintains smooth cream consistency. 


Veegum is completely free of any type of abrasive. 


Write for your free work book 
of detailed Veegum properties 
and dozens of cosmetic and 
formulation _ pro- 





with VEEGUM 


Silicate, 40°, drums, works, 
PED .cciicnacedass 
Sodium Carb. 
58% light, 100 pounds .. 
Hydroxide, 76% solid, 100 


1.00@ 1.35 
160@ 2.70 


ee 3.05@ 4.20 
VIE ncccucccaceees 35@ 37 
Stearate Zinc U.S.P. ...... 34@ ~~ «36 
PN, adiidescenceiwaedue’s 150@ 1.85 
pe” errr ere 344@ 35 
Tragacanth, No. 1 ........ 2.85@ 3.40 
Triethanolamine ......... 214%4@ 22% 
Violet Flowers .....cccce- 180@ 1.85 


Zine Oxide, U.S.P. etns. ... 144@ 14% 


OILS AND FATS 


Castor cold-pressed tanks .. _ .16@ 
Cocoanut, crude, Atlantic 


I HENNE Gas xcececce A7@ 
Corn, crude, Midwest, mill, 

GUE 6 de vadedinnevncwes 144,@ 
Corn Oil, refined, tanks ... .17,4@ 
Cottonseed, crude, tanks ... .1444@ 
ae 0644 
Lard, Chiieage .....-ccccee 11@ 114% 
Lard Oil, common, No. 1 

ME Widescdriekasdess 104%@ 11% 


Palm Congo drums ........ 
Peanut, refined, tanks ...... 


Red Oil, single distilled 


1344 
21144 Nom’! 


CUD cA dvdacieeeuedies j1244,@ 13% 
Stearic Acid 

Triple Pressed .......... 165%4@ 17% 

Double Pressed ........ 144@ 15% 
Tallow, acidless, drums .... .10°4@ .11 
UI GUIs cc cciccveduas 07 @ 
Whale oil, refined ........ Nominal 










= 


Veegum has been accepted by 


The Council on Dental Therapeutics 


of the American Dental Association. 


R. T. VANDERBILT CO., INC. 


SPECIALTIES DEPARTMENT 
230 PARK AVE. 


NEW YORK 17, N. Y. 


September, 1949 257 















































CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: 





Business Opportunities, $1.00; Situations 





Wanted and Help Wanted, 50c. Please send check with copy. 
BUSINESS OPPORTUNITIES 


Van WANTED Chemicals, Colors, Pigments, Resins, Solvents. Oils, 


y Aromatics. Other Raw Materials & Supplies, Machinery & Equip- 
/ ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
oe — New York 5, N.Y., HAnover 2-6970. 





| WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N. Y. 


MMe) MANUFACTURERS of cosmetics, specialties, ointments, packag- 
~S 


ing service. Your inquiries solicited. Mount Vernon Laboratories, 
Velham, New York. 





ti = AGENT WANTED by importer of fine Oil Extracts ready for 

COYVMLALL \ making fine perfume and cologne water. Also importer of fine floral 

perfume seeks agent with a following on a commission basis. Ex- 

) cellent opportunity for anyone interested. Leo J. Spinella, 222 
Hanover St., Boston, Mass. 





OA - _ — j 
ZF WHATS YOUR TROUBLES? Cosmetic Chemist Long Experience 
Ze can help you. Tell Me What you want. I will send you finished 
samples, and cost of the formulas before you buy. Saves Time and 
Money. If its New I have it. Cosmetic Chemist, 5634 Lucas-Hunt 
Road, St. Louis 20, Missouri. | 
f 
| 


FOR SALE 


FOR SALE:—5—Colton 3DT single punch, Tablet Machines, 
54”, belt drive, 4% HP motor; 2—Colton F, 34” belt; 1—Colton 
#414, 1144”; 5—Stokes Rotary RD1 and RD4, 1”; 1—Stokes Ro- 
tary DD dbl. hopper, clutch pulley and 5 HP motor; 8 Dry Pow- 
der Mixers, 50% to 2000%; 3—Package Machinery Co. F9 
Cellophane Wrapping Machines; 1—Standard Knapp #429 Auto. 
Carton Gluer—Compression Unit; 9—World or Ermold Semi- 
automatic Labeling Machines; 2—World Rotary Automatic La- 
bellers, motor driven, late serial number; 1—Stokes 79-80 Filler, 
Closer, Clipper, motor driven; 60—Stainless Steel, Aluminum, 
Copper, Glass lined, jacketed Kettles, some agitated; 1—Karl 
Kiefer Rotary 8-spout Vacuum Filler; 1—No. 2TH Micro-Pul- 
verizer; 1—No. 4TH; 66—Tanks; 26—Stainless Steel, 250, 350 : 
gal.; 40—Aluminum 800, 650 and 250 gal. Send for latest copy of 

Consolidated News listing complete stock. We buy your Surplus 

Equipment. CONSOLIDATED PRODUCTS CO., INC., 14-15 Park 

Row, New York 7, New York, Phone: BArclay 7-0600. 





HELP WANTED 


SALESMEN—UNUSUAL OPPORTUNITY—ATTRACTIVE OF- 
FER. Well established manufacturer of Aromatic Chemicals, Es- | 
sential Oils and Perfume Compounds has openings for salesmen 
with knowledge of the business and a following in the trade. Re- 
plies will be treated confidentially. Our staff knows about this ad. 








Box 2803, The American Perfumer, 9 E. 38th St., New York 16, ' 
es 

we e . is : ; - : ' 
S PERFUME CHEMIST: Established manufacturer of nationally 
Mp known soap and allied products has a position available for a per- 
Y ft . fume chemist capable of doing independent perfume research. 
y eG ge Two to three years experience in perfume formulation and com- 
SF yé pounding is essential. Eastern U.S. location. Our employees know 


(4 ga about this advertisement. Submit resume of training and experi- 
ence with reply. G. S. Bennett, Lever Brothers Company, 164 
2 Broadway, Cambridge 39, Massachusetts. 
E 
| K a — ' . ‘ 
| ° 
8 
H ° 


SALESMAN, essential oils, perfume and flavor materials. Age 32, 
M. S. Chem. Thorough technical knowledge of field. Five years 
sales experience plus production work. Now employed, seeking 
better opportunity. Box 2833, The American Perfumer, 9 E. 38th 
St., New York 16, New York. 





September, 1949 he American Perfumer 























PROFESSIONAL SERVICE 


IMPROVE YOUR FORMULA OR LABEL 
Perhaps I can Ne ease es smell better, 
Labeling and Advertising of MEDICINALS and COSMETICS revised 
to conform with FEDERAL and STATE laws and regulations. 
GEORGE W. PEGG Ph. C. 


Consulting Chemist 


75 Lafayette Avenue, East Orange, N.J., Telephone ORange 5-0377 





PERFUME 


— 


ath 


ALBERT B. PACINI, Sc.D. 


Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


BASES 
OTy Taree 





* 
C ONSTANT research, skillful blending and e 
development of subtle aromatics by the 
Perfume Chemists of N.B.W. assures the 


CENTRAL CONSULTING LABORATORIES quality of its Essential Oils, Aromatics and 


Specialists in Foods, Drugs and Cosmetics Floral Creations, 


Chemical, Microbiological and Biological Tests and Assays—-F.D.A. Applica- 
tions—Toxicological and Allergenic Tests—Development of New Products, Per- 
fumes, Food Flavors—Package Design and Labelling—Clinical and Consumer 
Testing—Production Problems—Control Procedures—Industrial Applications. 


16 CLINTON STREET BROOKLYN 2, NEW YORK 


To be sure of constant high quality and lasting 
consumer acceptance of your products .. . 


Rely on NEUMANN-BUSLEE & WOLFE, Inc. 


where RESULTS have merited your repeat 
“L’ART de la PARFUMERIE par EXCELLENCE’’ 
by Jean Jacques MARTINAT 


Creations of Highly Distinctive Perfumes. 
Duplications of Most Difficult Fragrances. aa 1] a3 
Unique Kind of Professional Services. nn a 3] SLE i & HT 1 i 


Your Inquiry is Solicited. int 


333 W. 52nd Street, New York 19, N.Y. @ Tel. Pl. 7-3708 
226 W.Huron St. Chicago 10, Ill. 


business since 1920. 








ERE Sey EE ST ener rT Soo 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION LET OUR CHEMICAL CONSULTANTS HELP YOU 


In Packaging Problems . . . Perme- 
142 Lexington Ave. Our Own Building ability and Dermatological Studies 


. . Organoleptic Panel Tests on 
New York 16, N. Y. Taste, Odor and Flavor Evaluation. 


} ” deinen FOSTER D. SNELL, wwe. 
44 Years of “RESULT PRODUCING” Service Sustieestienin ae 


Proves Our Worth. The “TRADES” Recognized “The Chemical A - Chemists 
CREDIT and COLLECTION AGENCY. Consultant and "7 Engineers 


Your Business” 


“TRAVELING ADJUSTORS = RESULTS" 29 W. 15 St. New York 11, N.Y. WA 4-8800 


Founded 1854 


CY Aromatic Chemicals 
. a FEZANDIE & SPERRLE, Inc. FOR PERFUMERY AND FLAVORS 


205 Fulton Street, New York City 


Isopropyl Quinoline ¢ Ethyl Anthranilate 


HIGHEST STANDARD isobutyl Quinoline ¢ Skatol 

\- Colors and Dyes for Cosmetics, such as Buty! Anthranilate | 
r LIPSTICKS PERFUMES Tertiary Butyl Quinoline ¢ Butyl Betanaphthol 

4 ROUGES LOTIONS 


FACE POWDERS SHAMPOOS 


i MASCARA CREAMS 
|| Be = || eaiRmouny 
s ~ 
Cc 


HEMICAL CO., INC. 


Your inquiries are invited 
q 136 Liberty Street ° New York 6, N. Y. 








r & Essential Oil Revieu September, 1949 259 





INDEX TO ADVERTISERS 


Alrose Chemical Co. .............+. - Hamza Plawtetions ......<cccccccces 202 












Parento, Inc., Compagnie .......... 












Alsop Engineering Corp. .......... 252 Hazel-Atlas Glass Co. .............. — I I Me oss oc:4 c5:ks en swons 248 
American Cholesteral Products, Inc. . 247 en eu a hes ashe eee 256 PRN GENS, bx bda dco wkce'ceed 189 
Aromatic Products, Inc. ........... — Heyden Chemical Corp. ............ 194 Pomk @ Schwarts, Inc. ....+.000000+ ~- 
SEED, pecans ava nee vnsns.oen - Huxley-Westfried Corp. ............ : 
Se EE Es “sen n cobs se venus 198 
Avon Allied Products. Inc. ......... 244 
CS onc eke swasani sien on 196 
Innis, Speiden & Company .......... 19] Ritter & Co.. F. See ore ene oe 204 
PORES NOONE TOO. none cccsvcessves 260 Robert Inc., Henri ..........++..++. = 
Bomi-Widttam Corp. .o.6....60000 - ON, UG Us na ese Kaseesneeaes 
Ss CORRS WH os aes 00000500 - a ee eee 182 
Bridgeport Metal Goods Mfg. Co. ... 254 





Broder Industries ................. 
I ee UR, ss ve seveneeenws 


































ie SEES We 2. 00000000 177, 249 Katz, Dr. Alexander & Co.—Essential Schimmel @ Con Inc. «...<sscsuccces 203 
Bush Aromatics, Inc. .............. 250 K on Scns ee Des eee Ree EAs ee 204 Scovill Manufacturing Co. .......... 181 
Klinker Mie Co, _ : ; : 955 Sheffield Tube Corp. Ut teeeeees eer 206 
ENEMY, ic os- ce nkaencdsawas 184 ar “ted omen wtr., Aled Chemient & 
ee ee ee 250 : Dye SAEDe no cneseevceserscesenes 25¢ 
California Fruit Growers Exchange .. 192 Krause. Richard M. ............ iat Snell, Foster D. Ine. «oes sees eeeeeee 2 
Carbide & Carbon Chemicals Corp. ... — id Standard Cap & Moulding C Pe seaee 
Carr-Lowrey Glass Co. ............. 193 Standard Specialty & Tube Co. ..... ae 
Chiris Co., Inc., Antoine ........... 239 Stanton Laboratories eeeeee 20S Sseee 242 
Classified Advertisements .......... 258 = Product Corp. ... 186 
ein a i 9: . , ‘ ‘ Swinde DG: co. ceesiea Gwehanenees -- 
a eile 7 ere ” Laning, E. M., Co. ........+.00e000s 256 Synfleur Scientific Laboratories, Inc. 188 
’ — om = BOR cine rene onan 195 ee ee 237 
GRE ER, PINES vbw a dkds6neee cen 
Leeben Chemical Co., Inc. ........ 226 
Leonhard Wax Co., Inc., Theodor .. 254 
Danco, Inc., Gerard J. ........0000. 252 Lueders & Co., George ............. 178 ; : a 
Dodge & Olcott, Inc. ....Facing page 241 Tombarel Freres ven eeeeeeeeeneeees 233 
Dominton Products. Inc. ........... 254 Tombarel Products Corp. zs atanctacnetan 233 
Dow Chemical Co. The Turner White Metal Co., Inc. ...... — 
Inside Back Cover 
RR RE Te Gis. oes scdancavaccese 183 Mack Molding Co. .........¢...... — 
Mandel Products Co. ..........00+: 
Maryland Glass Corp. .............. 243 Ungerer & Co. ...... Inside Front Cover 
en | rane Union Carbide & Carbon Corp. .... — 
Fairmount Chemical Co., Inc. ...... 259 U.S. Industrial ene Inc. 244-245 
Farchan Research Laboratories ..... EE One ee 
Felton Chemical Co., Inc. .......... 197 
Fezandie & Sperrle. Inc. ........... 259 
Firmenich & Co. .......... Back Cover 
PN ss cetccce chen esa asa — National Aniline Division .......... -- van Ameringen Haebler, Inc. ....200-201 
Florasynth Laboratories, Inc. ...... 252 Naugatuck Aromatics .............. 180 Vanderbilt Co., Inc., R. T. .........- 257 
ee aT 252 Neumann Buslee & Wolfe, Inc. .... 259 Verley & Co., Albert 
French, Benjamin, Inc. ............ 253 New York Aromatics Corp. ........ — Insert between 184-185 
Fritzsche Brothers, Inc. Norda Essential Oil & Chemical Co., Verona Chemical Co. ............6- 187 
Insert between 192-193 Inc. Comer eer ere rereseeeesesesere 208 Voss Corporation, Karl ae ac aa ia eae 258 





Northwestern Chemical Co., The ... 248 



















Gair Co., Inc., Robert .............. — White, Tomkins & Courage, Ltd. } 
Givaudan-Delawanna, Inc. facing page 240 
Insert between 240-241 Orbis Peomeets Coes 60. 0csscccces 190 Will & Baumer Candle Co., Inc. ... 256 
Goldschmidt Corp., The ........... 199 Owens-Illinois Glass Co. .......... — oe oe SS eee Front Cover 
OUTSTANDING EXCELLENCE 
. That accounts for the popularity of 
Interstate Colors. 
No matter what your color requirements 
are, consult us. Our expert advice will 






prove of great value to > you. 
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ROS OTTON E 


Rosottone, Dow’s newest aromatic specialty, has the answer. Based 


on an entirely new chemical approach, Rosottone makes the 

highly valued “natural” Rose Otto note available at a price that brings 
it within reach for even the most inexpensive perfumes. 

> Rosottone, even if used straight, will readily replace the natural 


Otto in all blends for cosmetics and soaps. For luxury perfumes, 





Rosottone Supreme is recommended. 


Aromatics 
THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN INDISPENSABLE TO THE CREATIVE PERFUMER 





a FIRMENICH & CO 


New technical booklet now available 250 WEST 18th STREET, NEW YORK 11, 
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